SOUND RECORDING IN THE WILD SEE INSIDE 



















Aperture 2 


Powerful photo editing and management 


Bring your vision to life. 

Apple Pro Resellers have all the skills and knowledge to help you purchase, 
install, learn and support Apple professional based solutions. 

Our resellers and consultants have been hand-picked for their proven expertise 
in a particular market, such as video, audio, design and print production. 
Whether you are a large corporation, a small or medium-sized business, 
or a freelance professional, the Pro Reseller programme provides you with 
all the support and assistance you need to bring your vision to life. 
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vXv.v.v.v.v.; 


XvX 


NSW Allans Music (A), Digistor (V), Emperors Mind (V/P&P/C&G), Future Reality (V), John Barry Sales (V), 

Computers Now - icorp (P&P), Powermedia (V/P&P), Sound Devices (A), Turramurra Music (A), Videocraft (V). 

VIC Allans Music (A), BHosted (Getmac) (C&G), Crunch IT (P&P/C&G), Designwyse (P&P/C&G), Digistor (V), 

Emperors Mind (V/P&P/C&G), Factory Sound (A), Future Reality (V), Computers Now - icorp (V/P&P), 

Metropolis Music (A), Videocraft (V). 

QLD Allans Music (A), Digital By Design (V), Musiclab (A), Video Pro (V). 

SA Allans Music (A), AV Central (V). 

WA Allans Music (A), Art Ref (P&P), Edit Solutions (V), Team Digital (P&P/C&G), Vizcom (V), Xcite Logic (V, C&G). 

V - Pro Video A - Pro Audio P&P - Print and Publishing C&G - Corporate and Government 

For more information see www.apple.com.au/buy/experts/ 

V Professional Reseller 

© 2008 Apple Pty Ltd. All rights reserved. Apple, the Apple logo, Mac, Final Cut Studio and Aperture are trademarks of Apple Inc., registered in the U.S. and other countries. 



















Amazing Colour Xerox A4 Offer! 




We’ve negotiated a Special Xerox Offer that will Blow Your Socks Off! 

Xerox C3210 for only $999 inc gst 

Including 3 Extra Offers below: 


Special Offer 
$999 inc GST 

RRP $1,319 save $320 

Plus 3 Extra Offers 


Free Upgrade to 
640MB RAM 
Worth $699 RRP 

As per Xerox Price List July 2008 

5 times the standard RAM 


$500 Free Toner* 
with a trade-in. 

* Trade In any networkable 
laser printer, and receive up 
to $500 worth of Free toner, 
ie (2 Colours & one Black) 

Claimed online directly from Xerox 


fuji xerox 


C3210 Specifications 


* 1200 x 1200 dpi full colour laser printing 

* Postscript Level 3 

* Duplex (Auto 2 sided printing) 

* 10/100 Ethernet Network 

* 25ppm Colour / 30ppm Black 

* First Page out - Less than 17 seconds 

* Low Running Costs 12c per colour page based on 
20% coverage. Less than 2c for B&W prints at 5% 
coverage. 

NOTE: If you are feeding an inkjet printer one set of 
inks a month, this Xerox C3210 colour laser printer 
could pay for itself within months. 

* High yield C3210 toners give you 6,000 colour and 
8,000 black pages of printing. 



Free Entry into an 
iPhone 3G 16GB 
Prize Draw # 

Note: One entry per Xerox 
Docuprint C3210, purchased 
between 11/08/08, and 03/10/08/ 

The Prize will be drawn Monday 
6th Oct 2008, and the winner will 
be notified by eMail and telephone. 
The iPhone prize is unlocked. 

Another prize draw for an iPod 
Touch 16GB runs from the 6th to 
the 31th Oct 08. Drawn Nov 3rd 08 


C3210 Offer Valid 
11/08/08 to 31/10/08 
While stock lasts. 


Prices subject to change without notice. E&OE. # iPhone 3G Draw finishes Friday 3rd October. An iPod Touch 16GB Draw starts 6th Oct and Ends 31st October 08. 


So, wait no longer, save huge $$$ by upgrading your hungry office inkjet, or slow old B&W 
laser to a state of the art, high quality Colour Laser Printer for only $999 inc GST 


Designwyse Australia Pty Ltd 
In Melbourne, Phone: 03 9554 6000 
Outside Melb, Freecall 1800 334 684 
1 Fairborne Way Keysborough VIC 3173 

sales@designwyse.com.au www.designwyse.com.au 



Professional Computer Solutions 
























Buy Adobe CS3 and get Free 
Training Packs....only 
from Designwyse. 


Adobe Creative Suite 3 is the professional’s choice for print, publishing & web 
design. Order now for FREE Packs of training CDs, exclusive to Designwyse! 


Let’s face it, you’ve been waiting for this release for a while. You 
may have even put-off upgrading your PowerMac, waiting for 
Adobe Creative Suite 3 to arrive. 

Well, wait no more! Adobe CS3 is now available and it’s a real 
power-house when coupled with a new Apple Intel based Mac. 

FREE Set of Training CDs - Exclusive to Designwyse 

Investing in new Creative Suite Software is exciting. It’s even better 
if you unlock CS3’s full power with easy to use training CDs. 

Purchase your new CS3 software or licenses from Designwyse and 
receive a Rill set of Centennial training CDs worth up to $1,600 (26 
CDs) absolutely FREE with every new Rill Creative Suite, or your 
choice of any single pack with any CS3 upgrade/training bundle. ’ 

# When purchased at these prices. Offer Excludes education versions of Creative Suite. 

Centennial Media training packages includes 5 or 6 Cds for each of the major applications in 
each suite, inc Photoshop, Illustrator, InDesign, Dreamweaver, Flash and Fireworks. Training CDs 
cover full basic principles from earlier versions through to new features of CS3. Single user training 
license with each package. Prices include Gst and are subject to change without notice. E&OE. 

CS3 Upgrades: - Pick any one training pack for a Standard upgrade & any 2 packs for a Premium Upgrade. 


Adobe CS3 Design Premium 
includes full new versions of: 

• Adobe InDesign CS3 

• Adobe Photoshop CS3 Extended 

• Adobe Illustrator CS3 

• Adobe Flash CS3 Professional 

• Adobe Dreamweaver CS3 

• Adobe Acrobat 8 Professional 

• Adobe Bridge CS3, Adobe Version 
Cue CS3,Adobe Device Central 
CS3, Adobe Stock Photos, and 
Adobe Acrobat Connect 

CS3 Premium - Full Suite ..$2795 

Includes $1,617 worth of training packs FREE (5) 

Prem Upgrade from CS. $925 

Includes $594 worth of training packs (any 2) 

Please call for best pricing on other Creative 
Suites, Site Licenses or Upgrades. 


Adobe CS3 Design Standard 
includes full new versions of: 

• Adobe InDesign CS3 

• Adobe Photoshop CS3 

• Adobe Illustrator CS3 

• Adobe Acrobat 8 Professional 

• Adobe Bridge CS3, Adobe Version 
Cue CS3,Adobe Device Central 
CS3, Adobe Stock Photos, and 
Adobe Acrobat Connect 

CS3 Standard - Full Suite ...$1895 

Includes $950 worth of training packs FREE (3) 

Stand. Upgrade from CS....$679 

Includes $297 worth of training packs (any 1) 

FREE DELIVERY AUSTRALIA WIDE 

XX M 

Adobe 


IN MELBOURNE CALL 


FREECALL - NO CHARGE 


JL. 9706 8858 1800 334 684 

1 Fairborne Way Keysborough VIC 3173 Website: mvw.designwyse.com.au Email: sales@designwyse.com.au 


Designwyse 

Professional Computer Solutions 




























Other World Computing 

Serving the Mac Universe since 1988 

Visit: www.macsales.com or Call: 815-338-8658 ^ secure 


Products That Make Your Mac® Faster and Better 


At OWC Our Customers Come 1 st ! 

Orders ship from USA with extremely competitive shipping rates. All prices quoted in US dollars 

More Memory = Faster Mac SuperDrives and Blu-ray 


Use our online memory guide at 
www.macsales.com/memory 


Cash Back! 

OWC offers memory trade in rebates! 
See www.macsales.com for details. 


Apple® Mac Pro XEON™ - Max any model up to 32GB! 


D J3 


Create with Apple iDVD®, Apple DVD Player, Apple DVD Studio Pro' 

Apple iMovie®, Apple Disc Burner, EMC® Retrospect®, Apple iTunes fl , , 

Roxio® Toast®, Apple iPhoto®, Prosoft, and NTI™ Dragon Burn. 


Get the right memory for any 
2006/2007/2008 Model 

As low as $33.75 perGB 

1GB Module Kits 2GB Module Kits 4GB Module Kits for 

for up to 8GB for up to 16GB up to 32GB MAX! 

Most Popular: 8GB Upgrade Kit (2GB x 4) from $275.00 
Upgrade: 

- 667MHZ & 800MHZ Models 



www.macsales.com/superdrives 

External SuperDrives 
USB 2.0/FireWire® 

I from $75.99 

Internal SuperDrives 
for Desktops/Towers 

from $31.95 



Internal and External 
Blu-ray Solutions 

from $169.99 

Internal SuperDrives 
for Apple Laptops 

from $97.99 




Macworld 

* — 


Includes the 
Award- 
Winning 
Prosoft Data 
Backup 3! 


•2.0GHz, 2.66GHz, 2.8GHz, 3.0GHz, 
and 3.2GHz Quad-Core, Quad Core 
x 2 (8-Core) -all models 



Detail of Apple-Qualified 
OWC heat spreaders for 
/ Mac Pro Quad Xeon. 




m 
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Fully tested and certified to meet or exceed all Apple specifications for use in Mac Pro 
for a lifetime of performance. OWC Memory includes the use of actual Apple-Qualified 
Heat-Spreaders to ensure you can utilize these modules with full confidence. 


Your Online Mac Upgrade Center 


Apple Core Duo/Core 2 Duo Macs 


Hard Drives 


1.0GB from 

$20.95 


2.0GB from 

$39.99 


3.0GB from 

$63.95 



4.0GB Kit from 

$85.99 


Memory 
Upgrades 
for the New 
April 2008 
iMac 


We have the right memory for your Mac 


We have got the right memory for PowerBooks®, iBooks®, Power 
Macs® - 63s, G4s, G5s - memory for nearly every Mac ever made. 

g.,c.h "That's a great deal!" 

Backfor - Dave Hamilton, 

Apple Mac Observer 

M ' , " ory 



www.macsales.com/harddrive HITACHI 

Inspire the Next 

3.5" Drives for Mac Desktops/Towers 

r ' Up to 1.5TB drives NOW IN STOCK! 
ijMHBBi V •*' I ® 'TTC 500GB from $69.99 

2.5" Drives for PowerBooks/iBooks/MacBooks®/MacBook Pros j 

Up to 500GB 5400RPM 
NEW Up to 320GB 7200RPM 
200GB now from $59.99 

USB 2.0 Universal Drive Adapter™ 

www.macsales.com/newertech The Swiss Army Knife of Disk Connectivity 

Gives New Life to Old Drives! Connect any 2.5", 3.5", 5.25" IDE and SATA neuienedmoiogy, 

device to your computer through your USB 2.0 port. Easily transfer files from Macworld nnlv/^7Q QQ 

computer or notebook, backup files, or store large file archives on hard drives. MM V 
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Our online guide makes getting that 
right memory for your Mac easy. 

www.macsales.com/memory 


Video Cards 

www.macsales.com/video 

, 'fmtr* 

New - For Mac Pro Xeon Towers 

ATI Radeon Pro HD 3870 $217.99 

■ 

eh 
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Controller Cards 


www.macsales.com/harddrive 


NewerTech® Products OWC 8 is proud to be the #1 distributor of NewerTech products 

www.macsales.com/newertech 

MAXPower® Wireless 

Get MAXimum Range and MAXimum Performance with MAXPower Wireless 802.1 In/g/b Add to your PowerMac 


IDE/ATA/SATA Controller 
Cards from $54.99 

Add More, faster drives 
to your Mac 


FireWire 800 PCI/PCI-X 
Special $24.99 

Upgrade/Add FireWire 800 
to G3/G4/G5 Power Macs 


/>> neuierti-chnolagyi' 

NuPower® Batteries 
for Apple Laptop 


))) Up to 4x Greater Range 

))) Fastest Wireless Data Transfer Rate up to 300Mbps 

, Upgrade your Network to full Add to any Mac or PC with 
featured 802.11 n/g/b available USB 2.0 port 

1 MAXPower 802.11 n/g/b Wireless Router MAXPower 802.1 In/g/b 

- B for only $67.99 Wireless USB 2.0 Stick 

■ Adapter & Extension Cradle 

for only $49.99 

Nei ech Accessories for iPhone® 



G3/G4/G5 or Windows® 
Desktop/Tower via PCI Slot 

MAXPower 802.11n/g/b 
Wireless PCI Adapter 
for only $49.99 


ii 


Add to yourPowerBook 
G415"and 17"or PC 
Laptop with PCMCIA 
Cardbus Slot 

MAXPower 802.11 n/g/b 
Wireless PCMCIA Laptop 
Cardbus Adapter for only 
$ 49 ." 


and iPod® 


NuPower 


The highest capacity replacement batteries for 
PowerBook and iBook PERIOD! from $99.95 


Hands-Free Mic 
8e Earbuds for 
iPhone 

^ only $19.99 


bOf 

HpaHnhnnp lark AHantpr .... 


Bass Response Earbuds W ork* 
for iPhone & iPod only new 

£ 1 g gg iMwiwio 




factory Indudediattery ? 


from $19.99 

Up to 

114% More 
i>— Capacity— 



AutoChargerfor 
iPhone & iPod 
only $12.99 


Headphone Jack Adapter 
for iPhone only $7.99 


Mic Extender Cable for 
iPhoneonly $ 14.99 


NewerTech 2-Bay Battery 
Charger-(-Conditioner, 
from 

$149.95 
*s5T> 

junchGear 
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Featured Software 


www.macsales.com/software 
Award Winning 
Prosoft Utilities MM 
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Drive Genius 2 

I Maintain, manage, optimize, 
and repair your hard drive. 


for $79.00 


Data Rescue II 

The best data recovery 
utility on the market for 
recovering files from a 
problem hard drive. 


for $59.99 


PROSOFT 


Other World Computing 
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School/Corporate Purchase Orders accepted with approved credit. 



































































Backed By Insanely Great Service & FREE Lifetime Support 


Learn more about OWC's new 'Green' Headquarters. 

Conservation & Recycling fora greener tomorrow 

http://www.macsales.com/LEED/ 



External Storage Solutions 


Special Additional 
Savings! 

Competitive Pricing + 
Additional Cash Back! 

See offers: 

www.macsales.com/Rebates 


Customer Quote CORNER 

"Received my order from you in 
about same time as from 
Australian vendors. 
Well done all! 
- Cliff Leonard, 
South Australia 



Award Winning Solutions from OWC & 
NewerTech - Quality, Performance, Reliability 
make OWC & NewerTech storage a world apart. 


Visit www.macsales.com/storage for all available options. 


All OWC & NewerTech configured external drive solutions come ready to Plug 
and Play with all interface connection cables, include full versions of Intech® HD 
Speedtools™ and Prosoft Data Backup 3, and are Leopard® Time Machine™ ready. 

Macworld EmMrricn layers 
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OWC Mercury Elite-AL Pro T 


Available from 250GB to 1.5TB! 

NEWH Year Warranty 


ImM • 


'• I ■ ■ B .• I 


Sleek, Fast, 
and Fully 
Plug an d Play! 


All Mercury Elite-AL Pro™ models are 
ideally configured for audio/video, Bj w 

digital photography, professional ~ © s. — — ^ m 

music, graphics, general data and FW800/FW400/USB 2.0/eSATA FW800/FW400+USB 2.0 

FW800/FW400/ FW800/FW400 

Data Buffer 


•ol 


backup applications. 

Size Speed 


250GB 

500GB 

750GB 

1.0TB 

1.5TB 


7200RPM 

7200RPM 

7200RPM 

7200RPM 

7200RPM 


8MB 

16MB 

32MB/16MB/32MB 
32MB 
32MB 


USB 2.0/eSATA 
$139.99 
$165.99 
$209.99 
$249.99 
$349.99 


+USB2.0 

$137.99 

$162.99 

$239.99 


mm 

FW400+USB 2.0 

FW400 

+USB2.0 

$114.99 

$135.99 

$189.99 

$219.99 

$319.99 



OWC Mercury Elite-AL Pro™ Dual+Hub Available from 500GB to 3.0TB! 

NEW! 3 Year Warranty 

High-capacity + convenient 


NEW! 


High Capacity 
+ Hub 


powered USB 2.0 hub ports for H ' 9 [Js C B a 2 pa 0 <i,y 
easy connection of flash drives, 
iPods, bus-powered hard drives, 
etc. Time Machine ready + great for 
audio/video libraries, photos, music, 
backup, and more! 


Size 

Speed 

Data Buffer 

USB 2.0+USB 2.0 

1.0TB 

7200RPM 

32MB 

$199.99 

1.5TB 

7200RPM 

64MB 

$319.99 

2.0TB 

5400RPM 

64MB 

$349.99 

2.0TB 

7200RPM 

64MB 

$369.99 

3.0TB 

7200RPM 

64MB 

$579.99 



Plug and Play 
Performance 


NEW! 3 Year Warranty 

RAID-0 Striped Solutions 
ideal for demanding 
audio/video, editing, 
data processing, and any 
application where higher 
performance provides 
a benefit. 


te-AL Pro™ 

RAID 

Available from 500GB to 2.0TB! 

Size 

Speed 

Data Buffer 

FW800/FW400+USB 2.0 

500GB Striped 

7200RPM 

32MB 

$227.99 

1.0TB Striped 

7200RPM 

32MB 

$249.99 

1.5TB Striped 

7200RPM 

64MB 

$369.99 

2.0TB Striped 

7200RPM 

64MB 

$399.99 



NewerTech Guardian MAXimus® 

Available from 320GB+320GB to 1 .OTB+1.0TB! 

Provides "Live Activity" 


,1 


Hardware RAID-1 
(Mirror Redundant) 
Plug and Play Ready 




backup/data redundancy 
of your critical data. 

1) Primary Drive C17 O 

2) Mirrored Drive JlbC 

320GB+320GB (Mirrored) Drives 
500GB+500GB (Mirrored) Drives 
750GB+750GB (Mirrored) Drives 
1.OTB+1.0TB (Mirrored) Drives 


NEW! 3 Year Warranty 


up to 50% less power. 

Speed 

Data Buffer 

FW800/FW400 

+USB2.0 

7200RPM 

32MB 

$259.99 

7200RPM 

32MB 

$279.99 

7200RPM 

64MB 

$399.99 

7200RPM 

64MB 

$449.99 


NewerTech miniStack® 

Up to 1.5TB of performance storage + integrated space saving 
powered FW/USB 2.0 hub! 

nciuert pctmolngy;' 



Size 

Speed 

Data Buffer 

FW400+USB 2.0 

FW800/FW400/USB 2.0/eSATA 

250GB 

7200RPM 

8MB 

$127.99 

$149.99 

320GB 

7200RPM 

16MB 

$137.99 

$159.99 

500GB 

7200RPM 

16MB 

$149.99 

$169.99 

750GB 

7200RPM 

32MB 

$199.99 

$219.99 

1.0TB 

7200RPM 

32MB 

$229.99 

$259.99 

1.5TB 

7200RPM 

32MB 

$329.99 

$359.99 


OWC Mercury Rack Pro™ 

Available from 
640GB to 6.0TB! 



4 Bay Rack 
v Solutions 

FW800/FW400, USB 2.0, eSATA Rack 
Solutions 640GB and up to 6.0TB from 
$609.99. JBOD and RAID options. 


OWC Mercury On-The-Go Pro T ' 

Portable Solutions 

Fast, Reliable, Bus-Powered 
Plug and Play 

Pocket sized and 



no AC power 
required — true, 
one-cable Plug 

and Play! Available from 

80GB to 500GB! 

NEW! 3 Year Warranty 


RPM USB 2.0 FW400 FW800/400 

Size Speed Cache Only +USB2.0 +USB2.0 

60GB 5400 8MB $64.99 - $107.99 

Special: 

200GB 5400 8MB $84.99 $107.99 $124.99 

250GB 5400 8MB $97.99 $117.99 $139.99 

500GB 5400 8MB - $259.99 $279.99 

100GB 7200 16MB $109.99 $132.99 $151.99 

200GB 7200 16MB $129.99 $149.99 $169.99 

Largest 7200RPM Bus-Powered Solution on the Market! 
320GB 7200 16MB $159.99 $179.99 $199.99 


Available from 80GB to 1.5TB! 

NEW !3 Year Warranty 


Build your own drive! 


www.macsales.com/storage 

0GB 'Add your own hard drive' 
kits available from $29.99 


Included 

$200 


i mm 

$ intech 

Certain OWC and NewerTech kits include Prosoft 
Engineering® Data Backup 3, NovaStor NovaBACKUP®, 

& Intech SpeedTools Utilities... $200 Value! 

r m w 


NuPower, NewerTech, NewerTech arrow logo, miniStack, Guardian MAXimus, Perfect Fit Solution logo, and MAXPower are registered trademarks and the USB 2.0 Universal Drive Adapter and the Newer WWW.maCSaleS.COm 

Technology, Inc. logo are trademarks of Newer Technology, Inc. OWC and OWC logo are registered trademarks and Mercury On-The-Go, Mercury Elite-AL Pro, Mercury Rack Pro, and Other World Computing 

are trademarks of Other World Computing. Other marks may be the trademark or registered trademark property of their owners. Prices, specifications, and availability are subject to change without notice. 815.338.8658 

























































Sonic Soulmates 



You should hear the sounds that come from your iPhone when it's cradled in our 
T612™. Thrilling highs. Solid mids. Distortion-free lows. The T612's bass-enhancement 
technology will even make you think that it's packing a subwoofer. 

What else? The music pauses when a call comes in. You can mount it on your wall. It 
can get you out of bed in the morning. And it's as pretty (or handsome?) as it sounds. 

Clearly, your iPhone and ourT612 belong together. 


Available from these retailers & seleted Myer, Vodafone & Dick Smith stores 



D n may i i 

Harvey Norman 


MYER £ 

ismystore 

SESggMS vodafone 



Altec Lansing - 

Available at www.alteclansing.com and select retailers. © 2008 Plantronics, Inc. All rights reserved. "Works with iPhone" 
means that an electronic accessory has been designed to connect specifically to iPhone and has been certified by the 
developer to meet Apple performance standards. Apple is not responsible for the operation of this device or its compliance 
with safety and regulatory standards. Patents pending. iPod and iPhone are trademarks of Apple Inc. 



Made for 

iPod 


Altec Lansing 
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3€-A 

012 Matthew JC. Powell 

Why iTunes subscriptions are a 
bad idea 

3S-V 

015 AMW readers 

It’s your magazine, after all — 
you bought it. 

3€-l 

046 Fleur Doidge 

A modern folk tale 

8-Y 

052 Martin Levins 

Do iPhones belong in schools? 

3€-K 

066 Tony Williams 

The ins and outs of VoIP 

8€-0 

068 Keith White 

A look at Take Control e-books 

3S-Q 

082 Alex Kidman 

Apple forgets about memory 


&-N 

01S Apple opens third 
Aussie store 

Apple retail hit Chadstone, just as the 
company starts preventing its resell¬ 
ers using trademarked terms in their 
Google ads. Also: iTunes 8, 4G iPod 
nano and Adobe Creative Suite 4. 
026 Pro File: Ron Rowe — artist 
028 Off the Ne; 




various authors 

Are Macs really more secure than 
PCs? The answer isn’t as simple as 
you might think. Certainly there are 
fewer Mac-specifi threats, and Apple 
provides a number of tools for dealing 
with them. But are those built-in tools 
enough? Or do you need one of the 
many third-party security programs to 
truly keep your Mac safe? 

se-2 

040 Gadget central 

Matthew JC. Powell 

Your first stop for the gear, gizmos 
and other goodies to accessorise 
your Mac, iPhone or iPod. Everything 
from cases to keyboards, speakers 
to sunglasses (with little LCD screens 
in them). 

S-8 

048 Recording in the field 

David Holloway 

In the days of sample CDs, software 
synths and thousands of loops pack¬ 
aged with every DAW purchased, 
it’s easy to forget there’s another 
great source of sounds: the big wide 
world out there. Field recording is the 
more formal term and it can be a 
very rewarding creative experience 
on its own. 


www.macworld.com.au 
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055 Convert video for any device 
057 Transfer files securely 
060 Quit how you want to quit 
Supercharge iTunes conversions 
Find files by name 
061 Get Help out of the way 
Switch mobiles (fairly) painlessly 
062 Search text with Safari 3 
063 View PDFs in Firefox 3 
Copy and paste Keynote slides 
064 Open Google searches in tabs 
Enable private browsing 
Print iPhone text messages 
065 Fix internet connection woes 
Eliminate "Connect to server” errors 
Remote-control your Mac 


3€-J 

071 

File storage and viewing 
apps for iPhone 

Three apps offer different strengths, 
weaknesses 

Files 

W '/ 2 

DataCase 

W* 

FileMagnet 

W* 


07* Applejack 1.5 

Welcome return of a favourite utility 

m 

07( HTC Touch Diamond 

iPhone rival stakes its claim 
W '/2 

077 Altec Lansing Orbit 

Good sound for going around 

W'/ 2 

07{ Roxio Toast 9 Titanium 

Is there anything it can’t do? 

m 
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«iPhone 3G. Phone, iPod®, Ir let, and more. 


We know this is no ordinary phone, it's a new world. It has to be perfect. 

That's why we choose to connect your iPhone™ 3G to the Telstra Next G™ network. 

When you connect your iPhone 3G to the Next GTM network at Next Byte, you get: 

• 3G coverage in more places than any other 3G mobile network in Australia 

• First hand knowledge on how to integrate iPhone 3G into your Mac world 



Calendar 


Photos 


YouTube 


Stocks 


Weather 


Clock 


Calculator 


Notes 


Settings 


9:42 AM 


.■ill Telstra 


iTunes App Store 
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NEXT 



® 

NETWORK 


The ultimate Apple experience. 

Apple, the Apple logo, Cover Flow, iPod, iTunes, Mac, and Safari and trademarks of Apple Inc., registered in the U.S. and other countries. 
iPhone is a trademark of Apple Inc. iPod and iTunes are for legal and rightholder-authorised copying only. Don't steal music. 

“ and * are trade marks and registered trade marks of Telstra Corporation Limited ABN 33 051 775 556 


next byte 















































Commentary on all and sundry 



Matthew JC. Powell 

has a deep and 
abiding passion 
for the Mac, the 
magazine and its 
readers — in no 
particular order. 


Holgnks 

new.music.yahoo.com/ 
Yahoo music 


The horrors of subscription 


D on’t worry, I’m not about to 
tell you that some randomly- 
selected subscriber copies of 
Australian Macworld include redback 
spider venom embedded in the 
pages, so that as you flip through 
the mag your body slowly absorbs 
the poison until at last you drift into 
unconsciousness and then the sweet 
release of death. 

Why would you even suggest such 
a thing? 

No, I’m about to rant at you about 
subscription music services, and why 
it’s a bad idea — and always will be a 
bad idea — for iTunes. 

Ever since the iTunes Music Store (as 
it was then known) launched, people 
have been griping about the business 
model, whereby (in a radical departure 
from traditional retail) you pay for the 
things you buy, and then they’re yours. 
Welcome to Future Shock. 

Rather than this crazy idea, what 
people seem to want is a subscrip¬ 
tion service, sometimes referred to 
as "all you can eat” (some people 
consume their music differently to 
how I do, but I don’t judge). In a 
subscription service, you would pay 
Apple a set fee — let’s pick $10 a 
month out of the air — and for that 
fee you could download all the music 
your broadband connection could 
stand, and fill your iPod to capac¬ 
ity. The advantage is clear: having 
paid your fee, you’re freed from the 
bean-counting of traditional (or even 
iTunes) music sales. Rather than hav¬ 
ing to decide whether a given song is 
worth $1.69 before downloading, 
you just download it. Don’t like it? 
Chuck it — doesn’t cost you any 
more or less. 


I’m not going to deny that that sounds 
pretty sweet. If you’re a reasonably 
heavy music purchaser, and currently 
spending on average more or less 
what the putative subscription fee 
would be, then subscription seems 
like good value. 

If you go months at a time without 
buying anything new though, you 
might resent having to keep paying a 
fee for a service you don’t use. 

That’s not the worst thing, though. 

On the 30th of September, Yahoo 
Music will shut down its subscription 
music service, which hasn’t man¬ 
aged to garner much of an audience 
for a variety of reasons I won’t go into 
here. At that point the subscribers will 
have to go looking for another place 
to buy their music. 

That’s not the worst thing either. 

The songs sold by Yahoo include 
Digital Rights management (DRM) 
not entirely unlike the FairPlay DRM 
protecting most iTunes tracks from 
improper use. When it shuts down its 
store, Yahoo will also be shutting down 
the DRM servers — the databases 
that kept track of which subscribers 
had the right to use what content. At 
that point, at the flick of a switch (or 
several), all the music to which people 
have subscribed from Yahoo will cease 
to function. It will play no more. 

That, clearly, is the worst part. 

Yahoo has said it will endeavour to 
refund money people have paid for 
music they can no longer use. Good 
luck on that — businesses that are 
shutting down are usually great at 
making sure they pay their creditors. 

If Apple were to shut down iTunes 
tomorrow (stop larfing, this is serious) 
the music you’ve bought will continue 
to play. Because it’s yours, and your 
computer isn’t checking back with 


Apple every time you press play to 
make sure it’s OK to proceed. In a 
subscription model, that’s precisely 
what happens. 

So it’s not the subscription model’s 
fault, it’s the DRM’s fault — I hear you 
protest — get rid of the DRM and all 
shall be well. 

Not so, I’m afraid. The subscription 
model only works if the rights holders 
continue to own the music, and retain 
the ability to switch it off if necessary. 
Much the way libraries can give you all 
the books you want for nothing as long 
as it knows you’ll bring them back, 
while bookstores have to charge you 
something because that’s the last of 
your money they may ever see. 

If someone were giving away books 
for nothing, with no hope they’d ever 
get them back, that is called charity. 

Yahoo is not a charity — neither 
is Apple. 

Nonetheless, in the lead-up to the 
release of iTunes 8, sometime soon, 
voices are yet again clamouring for 
a subscription version of the iTunes 
Store, as if such a thing could be 
implemented with little or no change 
to the way iTunes currently operates. 

iTunes works. You pay (arguably) a 
fair price for your music, and you have 
a fair amount of freedom in what you 
can do with it. Adding a subscription 
model would unavoidably break one 
side of that equation or the other — 
either the DRM would have to become 
more restrictive, or the cost would 
have to blow out. 

These are the fundamentals of 
capitalism, as Yahoo has amply dem¬ 
onstrated. ^ 
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Connect to the world of data 

Faster and easier than ever before! 




Here's What's New at a Glance:. 

1. New! FileMaker Quick Start Screen 

remembers your favorite databases so 
you can open them instantly. 

2. New! Conditional Formatting visually 
formats fields and objects based on 
conditions you decide. 

3. New! Send Link makes it easier to share 
FileMaker Pro databases via a clickable 
email link. 

4. New! Append to PDF appends multiple 
reports into one Adobe® PDF file for 
easier distribution. 

5. New! Connect to External SQL Data 
Sources lets you integrate live data 
from Microsoft® SQL Server, Oracle and 
MySQL with your FileMaker Pro data.* 


6. New! Scripting Tools put you in control 
with script folders and script copy and 
paste. 

7. Enhanced! FileMaker Web Viewer and 
Tab Control options help you design 
better, more intuitive layouts faster and 
easier. 

8. New! Auto-Resize controls how objects 
resize and move when the window size 
changes. 

9. New! Software Update Notification 

automatically notifies you when a new 
update is available. 

10. And Many More Great Features like 
multiple levels of Undo and Redo, field 
level spell checking, enhanced toolbars 
and new shipping label formats. 

* Third-party drivers required. 


Find out more at: 

www.filemaker.com.au/mw/products 

© 2007 FileMaker, Inc. All rights reserved. FileMaker and the file folder logo are either 
registered trademarks or trademarks of FileMaker, Inc., in the U.S. or other countries. 

FileMaker 
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4 Bay Fully Automated 
Storage Array_ 


Pack for iPhone & iPo 




Interactive Pen Display 


Quality Analogue/Digital 
Video Conversion 


STREETWISE 




STREETWISE 


STREETWISE 


Written from the ground up for 
Mac. Amazingly accurate, voice 
command capable. Works with 
Apple applications as well as 
MS Word and Photoshop. Three 
headset options available. 
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>289 

Platonic Headset 

£ 
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> 379 } 

VXI Headset 


►575] 

xTag Wireless Microphone 




Ph: (03) 9818 2100 826 Glenferrie Rd, Hawthorn Victoria 

Streetwise and the Streetwise Logo are registered trademarks of Streetwise Software Pty. Ltd. Mac, iPhone and iPod are trademarks of Apple Inc., registered in the U.S. and other countries. 

Prices and specifications correct 28/8/08, but may be subject to change without notice. Errors and omissions excepted. 


Drobo utilises a revolutionary storage technology that 
makes it simple for anyone to use. Drobo holds up to 
4 hard drives, can expand at any time and supports up 
to 16TB on a single volume. It is the perfect solution 
for both primary and backup storage 
of large media and productivity files. 157351 


iPhone 3G now available! 
All models in stock! 




Keep your iPhone or iPod powered or 
charged whenever or i 
wherever you need it. 


Streetwise 


.com.au 


Authorised 
Solutions Reseller 


STREETWISE SOFTWARE P/L 


Latest Macs I Mac Memory I iPods & Accessories I Free Training I Great Prices 
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Spyder3Pro 

Display calibration for serious 
photographers. 


Spyder3Elite 

Display calibration for professional 
photographers and studios. _ L£425J 

Spyder3Studio 

Complete colour management 
system for professional 


photographers and studios 


The world's first professional 
USB Microphone. Snowball 
can handle everything from 
soft vocals to the loudest 
garage band and is ideal for 
podcasting. 


rip 

m 


179 


Thin and light the Cintiq 12WX gives you the flexibility 
to work directly on screen as you 


would 


paper. 


Spyder2Express 

Quick, easy, accurate monitor 
calibration. 


Snowflake's unique 
design allows you 
to place it on a desk 
near you computer or 
mount it to the screen 
of most laptops. 


rip 

Do 
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Cj 

* 

Connects analogue 

video equipment to FireWire equipped 
computers for Video Editing. Compatible with leading 
editing and DVD authoring applications. No drivers 
or software applications to install. Mac and Windows 
compatible. Supports NTSC and PAL. 

ADVC-55 I $289 


385 


ADVC-110 
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ADVC-300 


A gigabit ethernet 
companion to Drobo. 
The ideal solution for 
sharing and streaming 
media and documents 
in the home or office. 


319 






















































































JBL Reference 220 Headphones letter of the month 


Your magazine, 
your forum. 



Each month, Conexus (02 9975 
0900) is giving away a set of 
JBL Reference 220 headphones 
valued at $140 to The Australian 
Macworld reader who sends in 
what we deem to be the most 
interesting letter. 

Earphones have always been a 
smaller, more portable alternative 
to traditional headphones, 
and JBL Reference 200 Series 
earphones are certainly that. But 
Reference 200 Series earphones 
are designed to perform more 
like their larger counterparts. Is 
it possible to get realistic, full- 
spectrum sound from virtually 
weightless earphones that can 
easily slip into a pocket? Would 
we have brought it up if the 
answer were no? 


Letters should be e-mailed to 
matthew.powell@niche.com. 
au with a subject header of 
“Command - V” or by post to 
Australian Macworld Mailbox, 
170 Dorcas Street, South 
Melbourne, Victoria 3205. 

Letters of fewer than 200 words 
are given preference. Com¬ 
ments posted to the forums on 
www.macworld.com.au are also 
eligible for the JBL Reference 
220 headphones. We reserve 
the right to edit letters and 
probably will. To be eligible for 
the JBL Creature II prize, you 
must include your full name and 
address, including state 
or territory. 


Is Optus crippling the iPhone? 

The Optus and Virgin 3G networks have 
been named the slowest in the world for 
iPhone users in a global survey conduct¬ 
ed by Wired Magazine. Now it emerges 
that also in that bottom rung of networks 
is Orange in France, which has just 
admitted to deliberately capping iPhone 
downloads to 400 Kbps — coincidentally 
the same sort of speed most Optus users 
are seeing on their phones. Telstra NextG, 
on the other hand, is named as equal 
third fastest network and in some parts of 


Printer fix 

For months I have used wireless con¬ 
nection to a Samsung CLP 300 printer 
using AirPort Extreme with perfect results. 
Recently, it all crashed, the printer 
disappeared, I followed all Apple support 
suggestions, rebuilt the printer driv¬ 
ers, reconnected, restarted the AirPort, 
changed AirPorts and tested from several 
computers. The result was always the 
same: the printer worked OK for one print 
job then vanished. On browsing the Apple 
support forums, there seemed to be an 
army of people with the same problems. 
Finally, I found a single response in an 
apple support forum suggesting the fault 
lies in firmware update 7.3.2 for AirPort 
Extreme, and suggesting overwriting this 
with the previous firmware version. Presto, 
everything worked again. I wanted other 
Macworld readers to be aware of this issue 
before pulling too many hairs 

Paul McMurrick 
Prahran Vic 

Thanks Paul. Have you joined the Australian 
Macworld forums yet? It's a great place 
for people to share bits and bobs they’ve 
learned about how to make the Mac work 
better. — M.JC.R 


Melbourne and Sydney shows speeds ten 
times faster than Optus. 

Brian Simpson 
Prahran Vic. 

I have been asking Optus this very ques¬ 
tion, and having no end of trouble getting 
a straight answer. 'We don't comment on 
speculation" isn’t an answer, nor is ‘‘the 
speed of our network is spelled out on our 
web site" — both are direct quotes from 
Optus’s spokesperson. Don't worry, I'll stick 
with it until I do get an answer. — M.JC.R 


Conversion and conservation 

I was wondering if someone at the maga¬ 
zine could do a review on hardware on the 
market for converting VHS tapes from VHS 
player to Mac to burn on to DVD as over 
the years I have some videos such as BBC 
comedies and would like to put them on 
to DVD before the magnetic quality on the 
tape deteriorates. 

Matt Embleton 
Coorparoo Old 

We’ve done a few such reviews in the past, 
but perhaps we should do another one 
soon. One thing to bear in mind is that you 
haven't mentioned whether these BBC 
comedies are on commercial videotapes or 
things you've taped off TV If the former they 
may well be copy-protected using a system 
called Macrovision. Most of the video¬ 
conversion units on the market recognise 
and enforce Macrovision protection, so you 
would find it difficult to copy those tapes. 

— M.JC.P 

Weird science 

It was good to read that Ben (AMW 
07.2008) is embarking on a career in 
science and even better that he is using 
a Mac! There are heaps of great science 
applications for the Mac. Many of these 
are listed in the Math & Science down¬ 
loads section on Apple’s web site (see 
“Hotlinks") One such program that I found 
there a few months ago is Papers, which is 
a fine complement to Endnote and hope¬ 
fully will supersede it in future versions. 


TERMS AND CONDITIONS. Mentor letter of the month 1. Instructions on how to enter form part of these conditions of entry. 2. To enter send tips or queries to matthew.powell@ 
niche.com.au with a subject header of “Command - V”. Entries will be judged by the editorial staff of Australian Macworld. The judges' decision in relation to any aspect of the 
competition is final and binding on every person who enters. No correspondence will be entered into. Chance plays no part in determining the winner(s). Each entry will be individually 
judged based on its degree of interest. 4. Employees, their immediate families and agencies associated with this competition are not permitted to enter. 5. The Promoter accepts no 
responsibility for late or misdirected entries. 6. The best entry/entries as determined by the judges will win the prize(s). 7. The Promoter is neither responsible nor liable for any change 
in the value of the prize occurring between the publish date and the date the prize(s) is claimed. 8. The prize(s) is not transferable and will not be exchanged for cash. 9. The winner(s) 
will be notified by mail. 10. All entries become the property of the Promoter. 11. The collection, use and disclosure of personal information provided in connection with this competition 
is governed by the Privacy Notice 12. The Promoter is Niche Media Pty Ltd of 170 Dorcas Street. South Melbourne. Victoria 3205 Ph 03 9948 4900, (ABN 13 064 613 529). 
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Papers allows you to file, to manage, to 
sort and to create “project" subsets of 
bibliographic information and, most impor¬ 
tantly, to store and to view pdf versions of 
papers as well. At present it does not have 
a citation-type facility for when writing pa¬ 
pers, but the information can easily be ex¬ 
ported to Endnote (or other such program) 
for that purpose. The developer of Papers 
indicates that additional features will be 
added in future versions, so hopefully a 
publication capability will be amongst them 
(it’s a common request on the developer’s 
web log).As with Endnote, it’ll pay off many 
times in the future if you get into using Pa¬ 
pers early in your career. I now have 4700- 
odd references in my main Endnote library, 
which I seamlessly transferred to Papers. I 
am now incorporating existing pdf versions 
of the papers that I have and adding new 
ones that I get from alerts, searches and 
the like. Highly recommended. 

James Fisher 
York, WA 

Conversion and conservation 


Good service story 

Imagine my horror when my MacBook 
wouldn’t start after upgrading the hard 
drive. Even after reverting to the original 
drive, it wouldn’t start. I took it to the helpful 
people at Streetwise, who diagnosed an 
unseated lead between the “top case” 
(keyboard and housing) and the body 
of my MacBook. Fifteen minutes later, at 
no charge (hey, I am a good customer), I 
was walking out the door with a working 
MacBook. Great service — highly recom¬ 
mend them. Online shopping experience 
excellent too. 

Hamish Blair 
Melbourne, Victoria 


Back issues 

I would like to know if back issues are 
available for dates before 2003 (I am after 
some 1989-1992 issues). I notice they are 
not in the back issues section of the web 
site. Do you think they ever will be available 
for download too? 

Danny DiGiacomo 
Via internet 

We’re hoping eventually to have a com¬ 
prehensive collection of AMW back issues 
available for download, going right back 
to 1985. Obviously those very early ones 
would be for curiosity and nostalgia only. 
However, prior to 1997 Australian Macworld 
was produced by IDG Australia, not Niche 
Media, so it's not as straightforward as we 
might like. But don't worry, we're working 
on it. — M.JC.R 


Correction 

In our 08.2008 issue we ran a review of 
RapidWeaver web publishing software, 
which received a m «/2 mouse rating. 
Unfortunately we must have fed the 
gremlins after midnight, because that 
positive rating was about the only ac¬ 
curate thing in the product box. 
Contrary to what we published, Rapid- 
Weaver is distributed in Australia by 
Software Only, which can be reached 
on 02 9452 6001 or on the web at www. 
software-only.com.au. You don’t have 
to buy it online for $US79, the local 
price of the software is $75 including 
GST. Apologies for any inconvenience 
caused by this error. — M.JC.P 


Shows the value in supporting your local 
Apple reseller, doesn’t it? — M.JC.P 


Hqtjjnks 

www.apple.com/downloads/macosx/math_science/ 

Apple’s science downloads 


COMING TO AUSTRALIAN MACWORLD 
Camera buying guide. From digital SLRs 
to pocket compacts, we help you make the 
right decisions. 

The kid-safe Mac. Ensure that your loved 
ones are safe, even while the kids are 
playing with them. 

Pro File. Ellenor Cox, producer 

To advertise. Call Liana Pappas 
03 9948 4974. 

To subscribe. Free-call 1800 804 160. 


COMING TO DESKTOP 
Still life. The world of professional still cam¬ 
eras from point-and-shoot to SLR. 

Picture this. Interviews with some of the 
best photographers in the industry. 

Once were Farmers. From agriculture to 
animation, why this studio's founders made 
the switch. 

To advertise. Call Chantelle Ford 
03 9948 4984. 

To subscribe. Free-call 1800 804 160. 
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Education Reseller of the Year 2007 
Qf Service Provider of the Year 2007 


Authorised 

Vodafone 

Dealer 


o 

vodafone 



- x 

SAVE! Apple Education discounts!* 

Students & teachers can save hundreds on Apple gear. 


SPORE! Hottest new game on your planet. 

From the makers of The Sims, Spore is here! Create a 
creature & guide them through five steps of evolution 
from Amoeba to Interplanetary exploration! In-store now! 


FREE! $20 iTunes card with AppleTV 

Buy an AppleTV & receive a FREE iTunes card for 
Movies, TV or Music from the Apple iTunes store. 



CompNow Protect Worldwide Laptop Insurance 

3 Years worldwide insurance available on new laptop purchases. 
Excess as low as $100 - visit www.compnow.com.au/protect 
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PROTECT 


iPhone 3G For the latest accessories, news & updates 

Computers Now have a complete range of iPhone accessories in store. 

_ 



FREE Training for all Computers Now Mac customers 

Computers Now offer free training courses with every new computer 
purchased through us - see our website for details. 



^mputers Now Apple On-Campus Reseller: For Apple student discounts via our On-campus stores!* 


Chadstone 

Doncaster 

Geelong 

Malvern 


Shopping Centre 
Westfield Doncaster 
Westfield Geelong 
1420 High Street 


t: 03 9568 8655 
t: 03 9684 3688 
t: 03 5223 1550 
t: 03 9508 2600 


Monash* NEW Campus Centre, Clayton t: 03 9684 3655 


Crows Nest 222 Pacific Highway t: 02 9951 7979 

RMIT* Main Campus, Swanston St t: 03 9654 8111 

Sth Melbourne 64 Clarendon Street t: 03 9684 3600 

South Yarra 409a Chapel Street t: 03 9827 5011 

UNSW* Main Campus, Randwick t: 02 9385 2377 


Need help with a purchase or just need some info? 
email us on sales@compnow.com.au. or visit us on www.compnow.com.au 


comp 
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compnow.com.au 


All prices include GST. Images for illustrative purposes only. Prices & specifications subject to change and stock availability. E&OE. www.compnow.com.au 































AppleCare protection plan 


MacBook Air 

$2,499 

(RentSmart from $22/week*) 



MacBook Air + AppleCare = Free MobileMe 


MobileMe 

Everything up to date. Anywhere you are. 


h email, push calendar, and push contacts. 


RENTSMART 


The ultimate Apple experience. 

www.nextbyte.com.au sales@nextbyte.com.au 1300 361 119 

* Rates as at July 1,2007 with a 48 month contract. Subject to change without notification. E&OE Rounding differences may occur. All graphics are for illustration purposes only. Next Byte 
reserves the right to change prices & or adjust models according to availability of stock without prior notice. E&OE. 
tOffer for retail sales only and is for a standard 13' 1.6GHz 80GB MacBook Air and Individual version of MobileMe. Valid till 30 September or while stocks last. 



next byte 


23 locations across Australia. 
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How AdWods works 





Apple clamps down 
on Google AdWords 


T he disappearance of Apple-related advertise¬ 
ments from Google’s AdWords service has Aus¬ 
tralian resellers fearing online sales leads will 
evaporate as Apple strengthens its own local retail 
presence and clamps down on other companies using 
its trademarks. 

David Macintosh, of Ultimo, Sydney based Apple resell¬ 
er Mac To Front, raised the alarm after noticing that spon¬ 
sored links incorporating Apple terms no longer display 
any results on Google search pages — except for links to 
Apple’s own sites. Macintosh was subsequently informed 
by Google that three more of Mac To Front’s ads have 
been suspended “pending revision”. 

Google’s e-mail requested that Mac To Front remove 
the words “Apple” and “Mac” from its ads - a request 
that has Macintosh wondering how he’s supposed to 
sell Apple products. 

“Last time I looked, I was an Apple Authorised Re¬ 
seller,” he argues, “and hence should be able to promote 
their wares — which includes their logo and trademarks. 
It seems that I am now restricted to using generic terms 
such as ‘laptops’, ‘desktops’ and ‘MP4 players’.” 

“How is an Apple Authorised Reseller to harness the 
power of the internet to allow people to find an alter¬ 
native,” he continues, calling the move “the next nail 
in the coffin for independent Apple resellers now that 
Apple has a US retail presence in Australia.” 

Google Australia spokesperson Rob Shilkin confirmed 
the company does have procedures in place by which 
trademark holders can block other companies from us¬ 
ing their trademarks in AdWords. 


“Australian businesses can have their trademarked terms 
monitored by Google by submitting a trademark com¬ 
plaint for investigation,” Shilkin explained. “As soon 
as a complaint is made, we investigate quickly and can 
then stop use of that trademark as a keyword or as text 
in the ad going forward.” 

“Apple” and “Mac” aren’t the only keywords affected: 
Australian Macworld investigations confirmed that a 
Google search on “iPod” produced no advertising links 
except a link to the Official iPod Store (conveniently lo¬ 
cated at apple.com/au). Mac To Front’s name did still 
appear atop the list of ads that appeared during searches 
for “nano” and “Time capsule”. A search for “Leopard” 
returned no advertising, while “Mac OS X” returned just 
one Mac support job-related link. 

Macintosh isn’t the only reseller noticing a change in 
Apple’s relationship with Google. Another reseller, who 
asked not to be named, said he had begun advertis¬ 
ing with AdWords in the past few months but noticed 
recently that the company’s price per AdWords click¬ 
through had gone up from $0.80 per click to $13.50. 

“We are an Apple reseller but our key focus is on the 
support side of things, and in particular the iPhone,” he 
said. “Because we operate in a fairly niche area, Yellow 
[Pages] isn’t really going to do anything for us - and 
we though that Google might. We’d like to be able to put 
‘iPhone’ in our ads as it’s key to our business, but we 
can’t. Paying $13.50 per click is just pathetic, especially 
when you don’t even know if it’s not just someone stuff¬ 
ing around.” Apple Australia did not respond to requests 
for comment. — David Braue and Matthew JC. Powell 
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Read all about it 

Apple updates iPods, iTunes... we think 


Shortly after this issue went to press, Apple was sched¬ 
uled to make a series of announcements at a “Special 
Event” to which select media had been invited with a 
card that read “Let’s Rock”. 

The wording of the invitation suggested that the 
event was to be music-related, and indeed Apple has 
developed a pattern in recent years of announcing its 
Christmas lineup of iPods in September. To that end, in¬ 
dications prior to the event were pretty strong that the 
fourth-generation iPod nano would be released, and that 
it would return to the elongated form factor of the first- 
and second-generation nanos, abandoning the “chubby” 
shape of the 3G nano. 

On top of that, iTunes 8 was due to be announced, with 
a revamped interface. Playing on the “Genius Bar” feature 
of the bricks-and-mortar Apple Stores, iTunes 8 is ex¬ 
pected to add a “Genius menu” to the iTunes Store, which 
chooses music for you from your own library and sug¬ 


gests other music you may find of interest. There will also 
be a new view mode and revamped playlist creation. 

Of perhaps more interest, it will reportedly become 
possible to download HD content from the iTunes Store 
to your Mac rather than having to go via Apple TV. 
If true, this will be a boon to users who have 
purchased high-definition-capable Apple displays 
(including the 17-inch MacBook Pro) but have until 
now been unable to use HD content from the Store on 
their computers. 

Beyond those two “givens” it’s anyone’s guess what 
will be announced. By the time you read this, of course, 
you will have read all about it on macworld.com.au. 
There were rumours of new MacBook Pros, a revised 
MacBook Air, and the 2.1 firmware update that would 
magically fix all the issues eveiyone’s been having with 
their iPhones. Did any of it happen? 

You tell me. - Matthew JC. Powell 


[PEOPLE] 


[iPHONE] 


Apple wheels In Jobs confirms iPhone 

SegwayCTO "kill switch" 



You know, if there’s one thing that my Mac lacks, it 
is most certainly wheels. Perhaps that will all change 
now that Apple has reportedly hired Doug Field, the 
Chief Technology Officer and VP of design 
and engineering for Segway — that’s right, 
the company responsible for the little two¬ 
wheeled sucker that was supposed to change 
the entire world, but has mainly become a 
way for superrich non-equestrians to play 
the ever-popular sport of kings, polo. 

According to a post on the SegwayChat 
forums, Field has been hired on as a VP of 
Product Design at Apple - designing what, 
we’re not sure, though we are now braced for 
the inevitable onslaught of “Apple’s making 
a personal transport device!” rumours. 

What potential project could draw 
Segway’s CTO to Cupertino? I have my the¬ 
ories, and they involve gyroscopes. 

— Dan Moren 


Amid recent speculation that Apple had incorporated 
some form of application blacklist into the iPhone 
3G, Steve Jobs confirmed to the Wall Street Journal 
that such a capability exists, but argued that Apple 
needs it in case it inadvertently allows a malicious 
program — one that steals users’ personal data, for 
example - to be distributed to iPhones through the 
App Store. 

“Hopefully we never have to pull that lever,” Jobs 
said, “but we would be irresponsible not to have a 
lever like that to pull.” 

While such a function might very well be neces¬ 
sary to prevent malicious applications, it may also 
raise the risk factor from other malicious vectors if it 
isn’t well secured. There’s also the question of what 
“malicious” entails. What if an application simply 
violates AT&T’s terms of service, for example? I’m 
guessing that’s a can of worms Apple doesn’t want 
to open just yet. — Dan Moren 


www.macworld.com.au 


► 020 AMW October 08 












HQtgnks 


[SOFTWARE] 


www.macworld.com.au 

Check our site for the announcement as it happens 

www.adobe.com.au 

Also check Adobe, which may have some information also 


Adobe announces Creative Suite 4 


A s this issue hits the stands on the 24th of Sep¬ 
tember, Adobe Systems will be announcing 
the latest update to its Creative Suite series 
of application bundles. Unfortunately, because some 
subscribers may receive their copies prior to that date, 
we’re restricted by a Non-Disclosure Agreement in how 
much information we can provide. Check our web site 
for pricing and availability details. 

The focus of development in CS4 has been to com¬ 
plete the integration of Macromedia products into the 
Adobe lineup following the acquisition of the former 
by the latter. Macromedia stalwarts such as Dream¬ 
weaver, Fireworks and of course Flash are all included, 
and with revamped interfaces to integrate better with 
the Adobe products. 
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That is not to say there aren’t 
new features — there are, 
and you’ll read all about 
them after the 24th. Adobe 
has also taken a close look 
at the way its customers are 
using the various suites, and 
made some adjustments to the 
bundles accordingly. As with 
CS3 there are four primary 
bundles: Web Premium, De¬ 
sign Premium, Production 
Premium and Master Col¬ 
lection. However, the actual makeup of each of hose 
bundles is subtly different.— Matthew JC. Powell 
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SYMBIOTIC AUSTRALIA 


Robust and adaptable...POS f IM edges out in front when it comes to hitting the ground running and (providing) flexibility for your needs . 


Plug in a printer & 
barcode scanner 


Install Software 


Start Retailing! 


Choose your Mac 


POS*IM is cost-effective, tried, true & proven 
IX)V-® with thousands of installations. 


■ \_J Easy to Use, excellent workflow Barcoding options 

5000 POS 0 IM Single and Multi User Customisable reports 

Installations since 1990! Multi Store, Multi Site Stock, Invoicing, Debtors... 

| ^ Mac and Windows compatible Integrates with accounting 

Suitable for all Retailers & Stock Managers iPhone Integration available 

T n 11 s- A C /■ k n n n /? n/l ll ill t II n 1 / n ! I 


Great floating POS interface 
Multi Store, Multi Site 
Stock, Invoicing, Debtors 
Integrated Webstore 
Links to accounting software 


Touch Screen Capability available on iMacs, ‘AustralianMacworld08.2003 

I iPhone Reports Apple Eventable Automator Compatible 

_P 

Call Symbiotic Australia on 03 9895 2999, or email sales@symbiotic.com.au 
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[COMPETITION] 


HotSjnks 

www.youtube.com/user/australianmacworld 

Watch the entries. See phones die 



iPhone winners! 

B ack in the 07.2008 issue we ran a competition 
whereby you could win a brand new unlocked 3G 
iPhone and an Altec Lansing T612 speaker dock, 
simply by demonstrating how much you hated your old 
phone. And how did you demonstrate that? By destroy¬ 
ing it and sending us the video evidence. 

The 16 entries we posted to our YouTube channel 
constitute the “shortlist” of best entries we received, 


although some of them didn’t quite meet the rules (you 
had to remove the battery, for example, and several of 
those phones clearly have batteries still in at the time 
of their destruction; plus, the opinion of our local po¬ 
lice was that the PVC Cannon was ideed a prohibited 
weapon - entertaining nonetheless). The “short short¬ 
list” of the five best entries were: 

“Phonesmash ” by Jacko; 

“Destroy Your Phone" by CyberGeorge; 

“Nokia Execution ” by MaeGyver; 

“iPhone Envy ” by Lorenzo; 

“Cooking A iPie” by MissionMan; 

All of these were frankly brilliant, and I truly wish we 
had five iPhones to give away. Unfortunately, we don’t. 
We have two, plus a way cool speaker system from Altec 
Lansing. And the winners are: 

Second prize of a 16GB 3G iPhone goes to “Cooking 
A iPie”. Interestingly there were several cooking-related 
entries, but this was the clear favourite - the pie at the 
end looks delicious, phone and all. 

First prize of the 3G iPhone plus the Altec Lansing 
T612 speaker system goes to “Nokia Execution”. Con¬ 
gratulations to our winners, and many thanks to all who 
entered. - Matthew JC. Powell 


Call your friends on your FREE iPhone and tell them 
about your NEW Fuji Xerox Printers A3 Colour Laser 



Fuji Xerox Printers 
DocuPrint 3055DX 


The world's smallest A3 size 
colour printer. Its versatility 
makes it perfect for small to 
medium workgroups that 
demand performance,flexibility 
and professional print quality. 


Fuji Xerox Printers 
DocuPrint C4350 


A Complete in-house printing 
solution. Perfect colour laser 
printer for busy workgroups 
and demanding graphics and 
creative departments that 
require consistent quality. 



Fuji Xerox Printers 
DocuPrint C2255 


For those who demand 
exceptional colour repro¬ 
duction and uncompromising 
performance. Self-Scanning 
LED Print Head technology. 


Fuji Xerox Printers 
i* Phaser 7760DN 


High-quality, consistent 
colour from a graphics 
printer is crucial when 
relying on stunning visuals 
to convey your ideas and 
concepts. 


For info on these great offers, call the Creative Folks 
team on 1300136 557 or email sales@folks.com.au 


^@00 



CREATIVEFOLKS 


innovative technology solutions 


The iPhone is supplied by Vodafone and requires a phone and data plan to utilize all of the applications. Creative Folks recommend 
connection to the Vodafone network and can arrange this for you. If you are with another network please discuss with them their options 
and plans. All printers are financed over a two year contract using Alloys Assist. 


www.creativefolks.com.au 






















Hotgnks 

www.macworld.com.au/events 

Check for further details 


[USERS AND 
GROUPS] 


MUG activities: October 


Wed 1 

Club Mac [NSW] 

www.clubmac.org.au 

Toowoomba Apple & Mac UG 
[QLD] 

www.taamug.org.au 

Thu 2 

Moodle e-Learning 
Conference [QLD] 

moodlemootau.org 

Hervey Bay Mac Users Group 
[QLD] 

www.hbmug.com 

Fri 3 

South Australian Apple Users’ 
Group [SA] 

www.saauc.org.au 

Moodle e-Learning 
Conference [QLD] 

moodlemootau.org 

Sat 4 

AUSOM Incorporated [VIC] 

www.ausom.net.au 

Mon 6 

Gold Coast Mac User Group 
[QLD] 

www.goldcoastmacusers. 

org.au 

Tue 7 

North Queensland Macintosh 
Users [QLD] 

www.nqmug.org 

MacTalk Hunter [NSW] 

www.mactalkhunter.org.au 
Macintosh Multimedia Group 

[VIC] 

www.ausom.net.au 

www.imug.com.au 

Wed 8 

South Australian Apple Users’ 
Group [SA] 

www.saauc.org.au 

Club Mac [NSW] 

www.clubmac.org.au 

AUSOM Retirees & Others 
[VIC] 

www.ausom.net.au 

Coffs Harbour Mac User 
Group [NSW] 

groups.yahoo.com/group/ 

coffs_mac_users 

Thu 9 

Melbourne Cocoaheads [VIC] 

www.melbournecocoaheads. 

com 

Sat 11 

North Queensland Macintosh 
Users [QLD] 

www.nqmug.org 


Sun 12 

Gold Coast Apple Users 
Group [QLD] 

goin.to/gcusers 

Mon 13 

AMUG Sydney [NSW] 

homepage.mac.com/syda- 

mug 

Macintosh Users Group 
Sunshine Coast Inc [QLD] 

www.mugsunco.org.au 

Tue 14 

Bellarine Mac User Group 
[VIC] 

www.bellarmemac.org.au 

ACT Apple Users Group 
[ACT] 

www.actapple.org.au 

Wed 15 

Bendigo Education Apple 
Users Team [VIC] 

www.beaut.org.au 

Sat 18 

AMUG Sydney [NSW] 

homepage.mac.com/syda- 

mug 

Sun 19 

Apple-Q [QLD] 

www.apple-q.orq.au 

Mon 20 
TasMac [TAS] 

groups.yahoo.com/group/ 

tasmug 

Byron Shire Macintosh Users 
[NSW] 

www.ozshop.net/bsmug 

Thu 23 

Central Victorian Macintosh 
Users [NSW] 

www.cvmu.net 

Sat 25 

Geraldton Macintosh User 
Group [WA] 

www.gmug.org.au 

Sun 26 

Apple-Q [QLD] 

www.apple-q.org.au 

Mon 27 

Alice Springs Apple User 
Group [NT] 

www.bizcom.com.au 

Tue 28 
iMug [VIC] 

www.imug.com.au 

List compiled by 
Nicholas Pyers 




CDP-200 Pictured. 

MUSIC IS FOR EVERYONE.... and now 


everyone can create their own music, easily. 

With Casio’s new plug & play technology, you 
can plug your Casio keyboard straight into your 
Mac® via USB and instantly start creating music 
in Garage Band® or any other music recording 
program - it’s that easy! 

Can’t play? Casio keyboards can teach you how 
with their on-board lesson system. 

For even more fun, you can now plug an iPod®/ 
iPhone™ or other audio source into your Casio 
and play through the keyboard speakers or 
even sample for up to 10 seconds. Your sample 
will change pitch and speed as you play up and 
down the keys of the keyboard! 

Think music. Think Casio. 

Mac, iPod & iPhone are registered trademarks of Apple Inc. 




AVAILABLE NOW AT YOUR LOCAL MUSICAL INSTRUMENT RETAILER! 

Visit our website for your nearest store. 

UjoW [)j 

www.soundtechnology.com.au 


www.macworld.com.au 


Casio is distributed by Shriro Australia Pty Ltd. Ph: 1300 768112 
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[iTUNES 



Ho^itiks 

www.popularmechanics.com/technology/industry/4272628.html 

Read the story in Popular Mechanics 

Why are iPod accessories so darn pricey? 


Ever wonder why a lot of iPod and iPhone accessories 
seem kind of, well, overpriced? US magazine Popular Me¬ 
chanics reports that Apple uses a proprietary authenti¬ 
cation chip in its portables that makes it impossible for 
third-party companies to create iPod- and iPhone-com¬ 
patible accessories without signing an often-costly agree¬ 
ment with Apple. 

For instance, I could go on eBay and buy a generic vid¬ 
eo cable that would work just fine with my iPod video. 
New iPhones and iPods, however, require the “officially 
licensed” Apple cables, and these can run up to $80. 


Needless to say, the chip not only increases prices, but 
forces accessory companies to cut corners and cheapen 
production to pay for the Apple license while maintain¬ 
ing a consumer-friendly price point. 

Of course, it’s understandable that Apple would 
want to have some control over the quality of ac¬ 
cessories designed for its products, but most of the 
manufacturers interviewed for the article estimated 
that up to $US20 of the retail cost of iPod and iPhone 
speakers is directly attributable to fees levied by Apple. 
Ouch. — David Dahlquist 


Inexpensive PCs widen 

Mac-PC price gap Re-attack of the Clones 


According to market-research firm NPD Group, the gap 
in average selling prices between Macs and PCs has 
widened over the last couple of years. This June, Mac 
desktops cost an average of $US1543, up from $US1432 
two years ago; meanwhile, PCs were essentially stable at 
$US550. On the laptop front, the difference is smaller: 
$US 1515 for Macs ($US60 less than in June 2006) versus 
$US700 for PCs (down from $US877). 

Of course, the average sale price for PCs includes 
cut-rate, low-end systems, which Apple doesn’t offer. 
— Thomas Gagnon-Van Leeuwen 

Your music, all around you 

Apple has filed a patent on a way for iPhone and iPod 
touch users to access their iTunes libraries from any¬ 
where they can get a network connection. The sneaky 
system would sync metadata (track names, artists, and 
so on), so it would appear as though your portable device 
were full of all the great music that you enjoy listening 
to. Such technology would continue the MobileMe trend 
of turning your hardware device into a window on your 
data, wherever it’s stored. It should be noted that there is 
already an iPhone app - Simplify - that does something 
very similar, allowing users to stream their iTunes librar¬ 
ies to their iPhones anywhere they’ve got WiFi. It will be 
interesting to see how Apple’s version, if it ever comes 
to light, compares. — Dan Moren 




It was no surprise when Apple filed a 
lawsuit against wannabe Mac maker 
Psystar. What is a surprise is that an¬ 
other company, Open Tech, has an¬ 
nounced its new lineup of desktop 
PCs - and is supporting Mac OS X as 
an operating system option. 

Open Tech, however, is approaching the clone con¬ 
cept with a seemingly safer strategy than Psystar: it 
isn’t offering to preinstall OS X or even include a 
copy. The company will just give you a clean com¬ 
puter (starting at $US620) and provide the instruc¬ 
tions for how to install OS X yourself. The Open Tech 
Home includes a 2.53GHz Intel Core 2 Duo processor, 
while the Open Tech XT includes a 2.4GHz Intel Core 
Quad processor. 

Ultimately, the differences between Open Tech and 
Psystar are irrelevant. What is rel¬ 
evant is the growing desire 
for hardware independence 
from Apple - the willing¬ 
ness of these companies to 
go face-to-face with the Sith 
(or Jedi, depending on your 
point of view) of Apple Legal 
and fight for their right to 
survive, or get sued out of 
existence. — Dan Pourhadi 
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Made for 


Works with 


Order two 
and save! 

Hcte'd Solo 

Fits most 

Ufciunnofl 


The first pocket-sized battery that packs a full 1200 mAh. 

by Richard Thalheimer 

My iPhone is my favorite product, though I use it so much, it gets low on battery 
power by dinner. This led me to develop the rechargeable Smart Backup 
Battery specifically for iPhone and iPod. Just snap it on (no cable), and it begins 
to charge the iPhone battery. This powerful 1200 mAh has 20% more capacity 
than its closest competitor. You can charge the iPhone while using it, and you 
can charge the battery and iPhone together with included USB or wall plug 
charger — like getting an extra charger for free! 

There’s nothing quite like it. 

Other chargers use disposable AAs, or cheap plastic cases, or gray-market 
connectors, and may even damage your iPhone. Ours has a tough aluminum 
case, and is certified for iPhone. Polymerized lithium-ion takes hundreds of 
charges and doesn’t develop memory. Three LED lights indicate charge status. 

Works with 2GI3G iPhone and all iPod models except shuffle. 

Risk-free ordering, free shipping. 

Your satisfaction is guaranteed, with a 30-day return privilege, and shipping is 
free. That’s my promise, and you can depend on it. 

Order #dxooi a$79.99 Order two, and save 15% 


Reviewers give it top marks. 

“So does the RichardSolo Battery (made by Sharper Image founder 
Richard Thalheimer) make for an easy-to-use, no-nonsense backup 
battery?...Yes! This thing is great. It’s that good." 

— CrunchGear 

“Do you often find yourself in the middle of the day with your iPhone 
battery in the red? If so, I might have the perfect product for you... I 
found out how amazing this product was.” 

— iPhone24x7 

“With its simple, easy-to-use design, the Backup Battery will zap 
your Apple iPhone and iPod partway back to life when you’re 
running out of juice.” 

— CNET 

“This is a must have iPhone/iPod accessory. When I say 'must have’, I 
mean get online and buy it, NOW!” Editor’s Choice Award 

— BuyMeAniPhone.com 

“The RichardSolo will revolutionize how I keep the iPhone battery 
charged and raring to go.” 

— JKontheRun.com 

“I have had it for 5 months and it still works flawlessly just like 
the day it arrived” 

— The Mobile Gadgeteer 


Hours of use may vary, depends upon many factors, including type of use, network, and connection speed. 'Estimate of “double 
the juice" is based on charging iPhone when its battery shows red. iPod is a trademark of Apple Inc., registered in the U.S. and 
other countries. iPhone is a trademark of Apple Inc. 


Richard 


USA on-line ordering and blog reviews 


r 1 


QUICK 

EMAIL 

CUSTOMER 

SUPPORT 


r i 

www.RichardSolo.com 

FREE 

SHIPPING 

L . J 



FREE 

WALL 

CHARGER 


For orders in Australia: 
www.ucc-online.com.au/richardsolo 

email: richardsolo@uccaustralia.com.au 
phone: 02 9725 5354 
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[PRO FILE] Ho@iks 

www.rowe44.com 

Ron Rowe 

www.atkins.com.au/ 

Atkins Colour Lab, Adelaide 

Ron Rowe — artist 

L iving in Adelaide with frequent forays into the 
Northern Territory, academic/photographer/de¬ 
signer/artist Ron Rowe has a busy artistic life. 
Originally a sculptor, Rowe describes his current work 
as “a collage of digital images” and first engaged with 
digital capture in the 1990s. One of his early works - on 
anthills — was derived from a video he shot up north. 

In assembling structural forms he sometimes takes the 
photographs on film, then scans them to make his digi¬ 
tal collages. Using video and photography may be his 
approach to the early formation of 
a piece but it’s not so radical. Af¬ 
ter all, artists throughout time have 
used notebooks and sketchpads to 
initiate the creative process. 

“I collect the work and it just 
grows. Things evolve as I process 
the works now, because I have such 
a store of information on images.” 

His digital capture materials are 
rudimentary: a Canon digital video 
camcorder and a Casio Exilim EX- 
Z4 digital still camera. The images 
are downloaded to an iMac. 

“When I started in 1992 digital 
cameras and equipment weren’t 
around, so I was using really basic 
analog video cameras ... the colour 
and textures are quite different and 
subdued to what you would get 
now. Today, [with digital process¬ 
ing] you can get it all cleaned up 
and altered using Photoshop, so it’s 
a different quality.” 

The software he mainly uses is 
Photoshop and Apple’s iLife suite: “I 
do a lot of combining stills and video 
together and make QuickTime mov¬ 
ies and then burn them onto DVD.” 

In the 1960s he went overseas for 
three years, traveling to London, 
Europe and America, teaching at Co¬ 
lumbia University Teachers College 
in New York, working with sculp¬ 
ture and ceramic students. Return¬ 
ing to Australia he began teaching 



and then became a full time artist. These days teaching 
is over: “I wouldn’t have time any more as I am involved 
in my own work and traveling!” 

Rowe is a rarity: he operates in an artistic framework 
but keeps one eye firmly on the marketplace and en¬ 
gages in a busy round of exhibitions. 

The shows Rowe has participated in have been pro¬ 
ductive, sales-wise: “Sales aren’t great because Australia 
doesn’t have enough art galleries and museums to col¬ 
lect your work. ” Another factor is that there is about a 
two-year turnover between shows in a gallery. 

Today, traditional photography is in a healthy state, he 
explains, and “is becoming recognised as an art form. 
Even contemporary photographers are being reviewed - 
but not digital art, yet.” 

With his works reaching large dimensions, the creation 
time can stretch out, as well as the cost of the materials. 
Rowe keeps the wolf from the door by engaging in web 
page design for other artists, galleries and so on. He is 
constantly aware that exhibitions and a web presence 
contribute as well, so these avenues of exposure must 
be attended to. 

As printing from digital originals is a costly undertak¬ 
ing, I asked him how his sale prints are made. 

Some prints are A3 in size; these he makes in his stu¬ 
dio using an Epson Stylus Photo 740 by printing two 
A4s and joining them together - in some cases A2 size 
are made with four A4 prints. 

He feels this will be upgraded soon to a model that has 
no borders in its output; a pigmented ink model may 
well fill the bill. 

With some works reaching sizes of 3x1 metres, this 
type of print must be made by outside facilities: “There’s 
a place called Atkins Colour Lab, here in Adelaide, where 
I just take the image in on a flash memory stick and get 
them to print it onto canvas, cloth, vinyl etc.” Atkins Lab 
uses a Kodak LED Pegasus printer, outputting to photo¬ 
graphic paper. 

He feels print longevity is “not really a problem” and 
adds that he feels it’s a more a matter of the surface used 
in making the print than anything else, when it comes 
down to print life. 

So Ron Rowe continues with his fascination with the 
“found” photographic image to stand as the heart of his 
work - but much of his creation takes the photographic 
image further than a mere picture. - Barrie Smith 
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The killer app for the Mac 
is better than ever! 

Parallels® Desktop 3.0 for Mac is here. 
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Desktop 3.0 for Mac 



With Parallels® Desktop 3.0 for Mac, you can: 

• Automatically open Windows files with Mac software and Mac files with Windows software 

• 'Bulletproof your virtual machine from Windows system crashes and malware 

• Run selected Windows-only 3D games and applications with 3D graphics support 


• Browse through Windows files and folders without launching Windows 

• Parallels Desktop for Mac. Just $114.95 

• Windows operating system sold separately. 


SWSOFT 

DO PARALLELS 



Parallels® Desktop 3.0 for Mac provides even more ground¬ 
breaking features and capabilities than previous versions. 
Already the top-ranked software on PC World's "Best 100 
Products of 2007" list, Parallels® Desktop continues to drive 
innovation in desktop virtualization. 

Want better Windows and Mac integration? Want to run the 
hottest PC games and graphics software? Worried about 


security and system mishaps? Parallels® Desktop 3.0 for Mac 
includes 50+ new features and enhancements, including a 
number of integration features and virtual machine utilities 
unavailable anywhere else. 

To discover why Parallels® Desktop is the leading solution for 
running Windows on a Mac, visit www.parallels.com or Call US 
on 02 9975 0900. 
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Download a trial today at www.parallels.com/download 
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Available at Apple Online Store, Apple Resellers, Online Stores and 
Major Retailers Australia wide. 


Australian Distributor CoNeXuS www.conexus.com.au 
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Hotjjnks 

homepage.mac.com/sydamug 

AMUG Sydney 

www.ausom.net.au/discofthemonth 

AUSOM Incorporated 

www.beaut.org.au/tips.html 

BEAUT 

www.cvmu.net 

Central Victorian Macintosh Users Inc 

www.gmug.org.au 

Geraldton Macintosh User Group 

goin.to/gcusers 

Gold Coast Apple Users Group 

www.mactalkhunter.org.au 

MacTalk Hunter 

www.saauc.org.au 

South Australian Apple Users Club 

www.taamug.org.au 

Toowoomba Apple and Macintosh User Group Inc 

HobbyMac: Volume one 

A hobby is defined as an activity or interest pursued 
outside one’s regular occupation and engaged in 
primarily for pleasure. This month’s AMW soft¬ 
ware selection is a collection of software that allows you 
to use your Mac to pursue your hobbies. In fact it includes 
more than 50 applications to help you pursue over two 
dozen different hobbies, including: amateur radio; as¬ 
tronomy; comics; food and drinks; craft; genealogy; lego; 
library collections; model rail; pets; puzzles; sport and fit¬ 
ness; and travel. Among the highlights: 

Aether. Ham radio logging application that includes 
tools to log QSOs while on the air. Shareware $US39. 
Multimode: Decode and transmit morse code on your 
Mac, without any extra hardware. Shareware $US89 
Stellarium: Shows a realistic sky in 3D, just like what you 
see with the naked eye, binoculars or a telescope. Free 
Comic Book Lover: View, collect, and organise digital 
comics. Shareware $US24.95 

A Cook’s Books: Simplifies entering recipes by allow¬ 
ing you to import them from multiple sources and scale 
recipes by amount or by servings. Shareware $US39.95 
MacGourmet Deluxe: Bring your recipe collection 
into the digital age. Easily create, edit 8t share recipes; 
organise your cooking and wine notes; plan meals, even 
create and print your own cookbook! Demo $US44.95 
BarGenie: 24,000 Drinks at your fingertips. Shareware 
$US19.95 

Nutritionist: Your personal food coach. It will advise 
you in choosing healthy meals. Shareware 24.90 Euros 
YummySoup! Use your Apple remote to flip through 
your recipes, or have your directions read to you! Share¬ 
ware $US20 


Dress Assistant: Organise, remember, experiment and 
play with all your clothes and accessories. Add the new 
purchases and combine everything. Demo $US 19.95 
Knitting Wizard: Create your own custom knitting grids 
and diagrams bringing your knitted concepts to life. 
Shareware $US 19.99 

MacFamilyTree: Sift through huge databases and Google 
Earth to research geolocations. Shareware $US49 
Bricksmith: Create virtual instructions for your Lego 
creations on your Mac. Free 

Cdpedia: Retrieves information about your CDs automat¬ 
ically from the internet, lets you organise the entries into 
collections and integrates with iTunes. Shareware $US18 
Delicious Library: Catalogue your books, movies, mu¬ 
sic, software, toys, tools, electronics, 8t video games. 
Shareware $US40 

Librarian Pro: Organise items into smart collections, add 
them to the in-program Amazon shopping cart, mark 
them as lent out to friends, and even export for the web 
or your iPod! Shareware $US29.95 
Rail Modeller: Create model railroad and slot car lay¬ 
outs. Shareware 29 Euros 

SafeCat: Collect important information about your cat 
in order to keep him safe. Demo $US25.95 
SafeDog: Same as SafeCat, but for your Dog. Demo 
$US25.95 

Crossword Wizard: Crossword generator that includes 
a separate crossword player that allows you to share 
puzzles. Shareware $US54.95 

Quiz Press: Make your own quizzes that you can put on 
the web or print out. Demo $US49.95 
Golfcard: Allows you to store all of your golf rounds, 
save the details for your favourite courses and save 
scores for future analysis. Shareware $US24.95 
Knapsack: Personal travel organiser which allows us¬ 
ers to plan, organise, and relive their travel adventures. 
Demo $US30 

MacDive: Log dives directly from your Suunto Dive 
Computer via USB, or from Suunto Dive Manager 2.x 
logbooks. Freeware 

Runners Log: Runners, joggers and walkers can track 
workouts and progress or follow a workout plan using 
graphs and history tools. Shareware $US 19.95 
Weightmania: Complete fitness, nutrition and exercise 
journal. Track weight training and cardio workouts, 
meals, measurements, diabetes, general health and more. 
Demo $US59.95 

... and many more. 

The AMW Software Selection is available on disc from participating 
Macintosh User Groups. See "Hotlinks" to find your nearest group. — 
List compiled by Nicholas Pyers 
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It's all about the 


VOLUME DEL 


MicroTrack II 


Sound matters-that’s why the MicroTrack™ recorder has become the only choice for audio professionals worldwide. 
Now M-Audio has designed the MicroTrack II, featuring even higher audio fidelity, an extended input gain range, workflow 
enhancements including faster file transfer rate, and more. A new standard from the people who set the standard, the 
MicroTrack II delivers what’s most important-superior-quality recordings. 


Includes stereo electret microphone, 
earbuds, headphone extension cable with lapel clip, 
power supply, USB cable (A to Mini B) and 
protective carrying case with mic pouch. 


2008 Avid Technology, Inc. All rights reserved. Avid, M-Audio, the “> logo” and MicroTrack are either trademarks or registered trademarks of Avid Technology, Inc. All other trademarks 
contained herein are the property of their respective owners. Product features, specifications, system requirements and availability are subject to change without notice. 


web: http//www.m-audio.com 

Qgj |VI-P*o\A/ERED e-mail: maspa@m-audio.com 

phone: 1300 734 454 


M-AUDIO 

www.m-audio.com 











See what software you re&m need 
0 0 to keetf0>ur data 

— and your fiac — safe 


A re Macs really more secure than PCs? The an¬ 
swer isn’t as simple as you might think. 
Technically, Macs are not inherently more secure 
than Windows PCs - by some measures, they are actually 
less so. Over the past five years, Microsoft has made huge 
improvements in the security of its Windows operating 
system, and Apple now lags behind Microsoft’s latest soft¬ 
ware in implementing library randomisation, data-execu- 
tion protection, and other advanced security features. 

Still, OS X faces fewer security threats than Windows, 
in part because malicious hackers no longer write viruses 
and take down web sites just for the fun of it. Now they 
do it for money. And since the vast majority of computers 


run Windows, focusing efforts on that platform is just a 
more profitable use of a hacker’s time. Also, there aren’t 
many Mac-compatible hacker’s tools, comparatively few 
attackers know OS X programming, and Apple continual¬ 
ly patches vulnerabilities as they’re discovered. All those 
factors add up to fewer Mac attacks. 

Could that change? Absolutely. Most security experts 
agree that as the Mac’s popularity and market share in¬ 
crease, so will the risks. 

So what should you do to keep your Mac safe? We’ve 
told you before about basic security precautions you 
can take. Many of those suggestions require that you 
use OS X’s built-in security tools - particularly the 
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firewall and programs like FileVault and Disk Utility 
that can encrypt your data. 

But are those built-in tools enough? Or do you need 
one of the many third-party security programs to truly 
keep your Mac safe? 

To answer those questions, we looked at three catego¬ 
ries of security software: firewalls, anti-virus applica¬ 
tions, and privacy programs. We looked at the threats 
they protect against, the tools built into OS X, and the 
third-party alternatives. 

By educating yourself about the real risks and taking 
a few basic precautions, you can stay safe, even as the 
Mac world becomes a little riskier. 
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HoS|nks 


www.hanynet.com/ 
noobproof/index.html 

NoobProof 

www.hanynet.com/waterrd 
html 

WaterRoof 

www.intego.com/ 

NetBarrier X5, VirusBarrier X5 and 
FileGuard X5 

www.opendoor.com/doorstopsuite/ 
DoorStop X Security Suite 
www.obdev.at/products/littlesnitch/ 
index.html 

Little Snitch 

www.symantec.com/en/au/norton/ 

products/index.jsp 

Norton AntiVirus 11 and Norton 
Confidential for Mac 

www.symantec.com/en/au/norton/ 

internet-security 

Norton Internet Security 2008 for Windows 

www.kaspersky.com/ 

Kaspersky Internet Security 7 

www.mcafee.com/au/ 

McAfee Internet Security Suite 

www.bitdefender.com.au/ 

BitDefender Internet Security 2008 

www.clamxav.com/ 

ClamXav 

agilewebsoiutions.com/ 
products/1 Password 


1 Password 

www.knoxformac.com/ 

Knox 

www.pgp.com/products/desktop_ 

home/ 

PGP Desktop Home 

my.smithmicro.com/mac/index.html 

Stuffit Deluxe 12 and Internet Cleanup 

www.truecrypt.org/ 

TrueCrypt 

www.checkpoint.com 
Checkpoint Full Disk Encryption 

macgpg.sourceforge.net/ 

Mac GNU Privacy Guard 

www.sente.ch/software/GPGMail/Eng- 

lish.lproj/GPGMail.html 

GPGMail 

www.maintain.se/ 

Cocktail 

www.koingosw.com/products/mac- 

cieanse.php 

MacCleanse 

macscan.securemac.com/ 

MacScan 

www.mireth.com/ 

NetShred 
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Joe Kissell 


A PRIVACY SAFEGUARDS 


Keep personal Information personal with OSX& third-party apps. 


A t the very least, losing 
your wallet to a thief is 
a major pain in the neck: 
you lose your cash and (possibly) 
some precious mementos, and you 
have to cancel your credit cards 
and replace your driver’s license. 

More seriously, the thief could steal 
your identity, using your personal 
information to make purchases, 
get loans, or cause you all kinds of 
grief by pretending to be you. 

All that and more could also hap¬ 
pen if your Mac’s data were to fall 
into the wrong hands. 

Privacy software addresses con¬ 
cerns like these by making sure that 
any confidential information you 
keep on your computer or send across the net can be 
seen only by you and the people you designate. In most 
cases, that means using some form of enciyption. 

The threats. Threats to computer privacy — and the 
software tools that address those threats — fall into two 
broad categories: threats from physical loss and threats 
from electronic snooping. 

Physical loss. Computer theft is unfortunately 
quite common. Thieves are certainly interested in your 
Mac, either to keep or to sell. But anyone with a bit of 
curiosity and a few minutes could discover all kinds 
of useful things about you by examining your files - 
especially if your keychain is unlocked or has an easily 
guessable password. 

A laptop is more likely to be stolen than a desktop, 
especially if it spends a lot of time outside your home or 
office. A Mac Pro in a locked room of an isolated house 
with a big guard dog is certainly less likely to be stolen 
than a MacBook Air you carry with you all the time as 
you walk around a big city. 

Also, laptops are frequently simply lost - left on res¬ 
taurant tables or at bus stops, forgotten at airport secu¬ 
rity checkpoints, or otherwise misplaced. Although an 


honest person might locate and re¬ 
turn your lost computer, you might 
not be so lucky. 

Even if your computer is right where 
it’s supposed to be, other people can 
still get to your personal informa¬ 
tion. Family members, friends, or co¬ 
workers, say - any of them could, in 
theory, snoop around on your hard 
disk. And if your Mac breaks down, 
any repair technician could poten¬ 
tially see your private data. 

Electronic snooping, a crim- 

inal doesn’t need physical access to 
your Mac to do you wrong. He or she 
can snoop into your network traf¬ 
fic (unencrypted Wi-Fi connections 
are especially easy), looking for strings of characters that 
might be passwords, account numbers, and the like. 

There’s no way to determine the exact likelihood of 
your network traffic being intercepted. But anecdot¬ 
al evidence suggests that snooping is quite common. 
Whenever you use an unsecured wireless network — 
from an office, coffee shop, airport, or park bench - 
someone could be eavesdropping. 

New Blank Image 

Save As: My Encrypted Disk Image] 1 ▼ 1 

Where: ( fol Documents_ *Tj 


Volume Name: Data 

Volume Size: [ Custom... (S CB) _ 

Volume Format: ' Mac OS Extended _ 

Encryption. 128-bit AES encryption (recommended) 
Partitions: [ Single partition - Apple Partition Map 
Image Format: 1 sparse bundle disk image _ 


( Cancel ) ( Create ^ 

Disk images. When creating an encrypted disk image in Disk Utility, 
use these settings for best results (alter the name, location, and 
size to meet your needs). 
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Snooping on wired internet connections is harder but still 
possible. In theory, anyone who can tap into the network 
at any point between you and the servers you visit (for 
example, an employee of an ISP, a government agent, 
or someone else with physical access to one of the many 
routers your data passes through) could pick out your 
passwords, account numbers, and other private data. 

Whether you’re talking about physical vulnerabilities 
or electronic ones, you do have the odds in your favour. 
Thieves, hackers, and spies have only so much time to 
do their work. They can’t attack all the computer users 
out there. But even if the odds are one in a million that 
you’ll be attacked in this way, you can make it just about 
impossible by using encryption and other software to 
protect your privacy. 


^ _ 
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A master password must be created for this computer to provide 
a safety net for accounts with FileVault protection. 

An administrator of this computer can use the master password to reset the 
password of any user on the computer. If you forget your password, you can reset 
the password to gain access to your home folder even if it’s protected by 
FileVault. This provides protection for users who forget their login password. 


Master Password: 

Verify: 


'ffl 


Hint: the really, really secure one 


P 


b 


Choose a password that is difficult to guess, yet based on something important to 
you so that you never forget it. Click the Help button for more information about 
choosing a good password. 


( Cancel ) ( OKw ) 


OS X’s privacy tools. Encryption software can 
ensure the privacy of data you’re storing on your hard 
drive or sending to other people, by making it essen¬ 
tially impossible for anyone else to read. OS X itself 
has some built-in encryption tools that address part 
of the problem, and third-party software can help 
with the rest. 

Protecting your files. To protect yourself against 
people who have physical access to your Mac, you 
should consider encrypting at least some of the data on 
your hard disk. You can encrypt anything from a single 
file to the contents of an entire volume. Unless you’re 
protecting state secrets, one of the many off-the-shelf 
encryption tools available for the Mac, combined with 
a good password, should be good enough to keep your 
data safe. 

OS X’s FileVault feature encrypts the entire contents of 
your user folder (/Users/youruserfolder). To activate Fil¬ 
eVault in Leopard, go to the Security preference pane and 
click on the FileVault tab. If you haven’t already done 
so, click on Set Master Password and specify a password 
that you can use to unlock FileVault if you forget your 


USE PARENTAL 
CONTROLS 


The one time I was ever infected by malware on 
Windows it was thanks to my niece browsing 
for free online games. Even if you follow safe 
browsing habits, not everyone else using your 
computer will. Leopard’s Parental Controls (in the 
Accounts preference pane) are a seldom-used 
but powerful tool for limiting risky activity on your 
Mac. - Rich Mogul 




Click the lock to prevent further changes. 


® 


FileVault. If you encrypt your user folder with FileVault and then forget your regular login 
password, you can get to your data by providing the master password. 

regular login password. Make it a good one but one that 
you’ll remember - and be sure not to lose it. 

Then click on Turn On FileVault. (The process of 
encrypting your user folder takes time.) Remember that, 
before you start, you’ll need at least as much free space 
on your disk as your user folder currently occupies. Once 
FileVault is on, logging out will encrypt all your files, 
and logging in will decrypt them again. 

While you’re at it, you should consider encrypting 
your virtual memory (select Use Secure Virtual Memory 
on the Security preference pane’s General tab). Then if 
someone examines the virtual memory files written to 
disk as you use your Mac, they won’t find any unen¬ 
crypted copies of your data. 

If encrypting your entire user folder with FileVault 
seems like overkill, you can instead store important files 
in an encrypted disk image created with Disk Utility. 

To do so, open Disk Utility (in /Applications/Utili¬ 
ties). Choose File: New: Blank Disk Image. Enter a name 
for the disk-image file and choose a location; also en¬ 
ter (in the Volume Name field) the name you want the 
mounted image to have. From the Volume Size pop¬ 
up menu, choose the maximum size you want your 
disk image to have. Select Mac OS Extended from the 
Format pop-up menu, choose 128-bit AES Encryption 
from the Encryption pop-up menu, leave Partitions set 
to Single Partition - Apple Partition Map, and choose 
Sparse Bundle Disk Image from the Image Format pop¬ 
up menu. Then click on Create. When prompted, enter 
and repeat a password and click on OK. 

To use your new disk image, simply double-click 
on the file. Enter your password when prompted, and 
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the volume will mount in the Finder. You can then 
copy files to it and open them directly from the image. 
When you eject the image, log out, or shut down, the 
files will be inaccessible to anyone who doesn’t have 
the password. 

Protecting your communications. To protect 

your e-mail, you can use one or more forms of encryp¬ 
tion. Similarly, you can enciypt live chats in iChat or 
other instant-messaging clients to protect them from 
interception. 

The easiest way to start ensuring secure communica¬ 
tions is to use SSL (Secure Sockets Layer). Almost all 
modern e-mail services (including, naturally, MobileMe) 
offer SSL as an option for receiving mail (using IMAP, 
POP, or Exchange) and for sending mail (using SMTP). 
SSL encrypts e-mail as it travels between your computer 
and your e-mail provider (in either direction); though, 
messages will still be stored unencrypted on your mail 
server and the recipient’s mail server. 

In most cases, you just need to turn on this option in 
your e-mail program — but before you do, confirm that 
your e-mail provider supports SSL, and find out if it 
requires the use of a special mail server address or other 
configuration changes. 

To activate SSL in Mail, choose Mail: Preferences, 
click on Accounts, and select your e-mail account 
in the list on the left. To use SSL for incoming mail, 
click on the Advanced tab and make sure the Use 
SSL option is selected. To use SSL for outgoing mail, click 
on the Account Information tab and choose Edit Server 
List from the Outgoing Mail Server (SMTP) pop-up menu. 
Select the SMTP server associated with this account, click 
on the Advanced tab, and make sure the Use Secure Sock¬ 
ets Layer (SSL) option is selected. Click on OK. 

If you use another e-mail program, consult its docu¬ 
mentation to learn how to turn on SSL. If your e-mail 
provider doesn’t support SSL, you can opt to encrypt 
your entire internet connection with a VPN instead. 

SSL protects your messages during just part of the 
journey between sender and recipient. To make sure that 
no one but you and your correspondents can read your 
messages, even when those messages are sitting on a 
mail server, you need to encrypt their contents. Apple 
Mail has built-in encryption capabilities. If you use an¬ 
other e-mail program, or if you want a simpler setup 
procedure, you can use third-party software (described 
just ahead) to encrypt e-mail. 

Instant-messaging (IM) sessions in iChat or another 
client are also vulnerable to snooping. If you use IM 
mainly for small talk, this risk might not bother you at 
all. But if you exchange business plans, passwords, or 
other confidential information via IM, you should con¬ 
sider encrypting your chats. 


BROWSE SAFELY 


After e-mail applications, web browsers are the 
most commonly attacked programs. Here are two 
things you can do to make browsing safer: 

• If you’re using Safari, disable the General 
preference pane’s Open Safe Files After 
Downloading option; 

• If you’re using Firefox, install the NoScript plug¬ 
in. It prevents scripts from running without your 
permission, but you’ll have to enable them manu¬ 
ally for every site. Rich Mogul 


Some IM programs (such as Skype) encrypt chats auto¬ 
matically. iChat can enciypt chats if you’re a MobileMe 
member. To set this up, open iChat and choose iChat: 
Preferences. Select your MobileMe account in the list on 
the left, click on Security, and make sure the message at 
the bottom of the window indicates “iChat encryption is 
enabled.” If it reads “iChat encryption is disabled,” click 
on the Enable button to enable it. 

Third-party privacy tools. When it comes to 
encrypting your files or keeping your communications 
confidential as they traverse the net, there are several 
third-party apps that can substantially supplement OS 
X’s built-in tools. 

Protecting your files. If neither FileVault nor 
an encrypted disk image suits your needs, you should 




Accounts 


a i n, © km | 

General Accounts Messages Alerts Audio/Video 



Account Information Security Server Settings 


□ Block others from seeing that I am Idle 


Privacy Level: 

© Allow anyone 

O Allow people in my Buddy List 
O Allow specific people ( EdnLnt..~) 

O Block everyone 

O Block specific people ( EduList... ) 


The Privacy Level determines who can see that you are 
online and send you messages. 


<3 


iChat encryption is enabled 




© 


Private chat. MobileMe members can encrypt their iChats just 
by clicking on a button; the setup looks like this when encryption 
is active. 
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consider a third-party encryption program instead. Nu¬ 
merous Mac programs can encrypt individual files or 
folders (or create “vaults,” often in the form of propri¬ 
etary disk images, for holding multiple files). Examples 
are Intego’s FileGuard X5, Marko Karppinen’s Knox, 
PGP Desktop Home, and Smith Micro’s Stufflt Deluxe. 
These programs typically offer greater flexibility and 
more features than either FileVault or Disk Utility. 

For example, Stufflt Deluxe not only encrypts but 
also compresses your files. PGP Desktop Home can also 
encrypt e-mail and instant messages. You can set Fi¬ 
leGuard to securely overwrite the original versions of 
your files automatically when they’re copied to an en¬ 
crypted image. 

If you want to encrypt an entire volume (other than 
your startup volume), consider the open-source True- 
Crypt, which can also create hidden encrypted vol¬ 
umes. Two products can encrypt an entire Mac startup 
volume: Check Point Full Disk Encryption and PGP’s 
Whole Disk Encryption. Check Point Full Disk Encryp¬ 
tion is geared toward corporate customers who buy in 
volume, while PGP Whole Disk Encryption is readily 
available to individual consumers. 

Protecting your communications, if you 

want to be absolutely certain that a message will get 
to its destination without being read by anyone else, 
but don’t want to jump through the hoops Apple Mail 
requires, look for a third-party option. Your best bet is 
software based on PGP (Pretty Good Privacy), a widely 
used, platform-neutral encryption system. 

The commercial version of PGP, PGP Desktop Home, 
lets you sign and encrypt e-mail messages with just a 
few clicks; it also ensures that all your e-mail accounts 
use SSL. (Your correspondents must also be using some 
version of PGP.) 

Alternatively, you might try the free, open-source 
Mac GNU Privacy Guard (or Mac GPG for short). Mac 
GPG lacks many of PGP Desktop Home’s snazzier fea¬ 
tures. It also requires the installation of several differ¬ 
ent packages and takes a little bit of effort to set up. 
(For example, to use it with Mail, you’ll need a separate 
open-source add-on called GPGMail, the Leopard ver¬ 
sion of which is still in beta.) But it’s compatible with 
PGP and makes a good, inexpensive way to get started 
with e-mail encryption. 

Our advice. For most users, simple approaches 
(perhaps even using OS X’s built-in software) are more 
than enough to protect privacy. Secure your e-mail 
with SSL and your iChats with MobileMe encryption, 
and either create an encrypted disk image to hold 
sensitive files or use FileVault to encrypt all your 
personal documents. If you need more power or 


flexibility, try a third-party program, but be sure to 
download a demo version and give it a thorough tryout 
before buying it. Even the most powerful encryption 
software does you no good if using it turns out to be 
so cumbersome that you avoid it. 


SCRUBBERS 

Every time you 
browse the web, 
your browser stores 
information about 
where you’ve been 
and what you’ve 
been doing. Unless 
you encrypt your 
user folder, this in¬ 
formation is in plain 
view for anyone who 
knows where to look. 

If you use Safari, one solution is to activate 
Private Browsing mode (Safari: Private Brows¬ 
ing), which prevents most of this data from 
being written to your disk in the first place. 

Most other browsers also let you turn off these 
features, though doing so may require changing 
several settings. 

You can also use a utility commonly referred 
to as a “scrubber” to seek out and delete all 
traces of your recent online activities. These 
programs include Maintain’s Cocktail, Smith Mi¬ 
cro’s Internet Cleanup, Koingo’s MacCleanse, 
Secure-Mac’s MacScan (which also checks for 
spyware), and Mireth Technology’s NetShred X. 
Browsing in private mode and using a scrubber 
can still leave some traces of your web trail 
behind. For example, an OS X component 
called Directory Services can cache some 
DNS information, revealing web sites you’ve 
visited. To clear it, open Terminal (/Applications/ 
Utilities), type dscacheutil -flushcache, and 
press return. 

Also, some browser plug-ins can cache their 
own content, even if your browser is set to not 
save anything. To remove your Flash cache, 
drag the contents of the following folders to 
the Trash: youruserfolder/Library/Preferences/ 
Macromedia/Flash Player/Shared Objects and 
youruserfolder/Library/Preferences/Macrome- 
dia/Flash Player/macromedia.com/support/ 
flash player/sys. - Joe Kissell 
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A VIRUS PROTECTION 


If there are no Mac viruses, who needs an anti-virus program? 


A lthough Apple computers 
are not somehow magi¬ 
cally immune to viruses 
and other malware, they’ve been re¬ 
markably free of such pests for most 
of their history. But does that mean 
you can ignore anti-virus software? 

The threat. In 1982 , the Elk Cion- 
er virus spread among Apple IIs by 
copying itself to floppy disks’ boot 
sectors. The 50th time an infected 
machine was booted, a poem would 
appear on its screen. Elk Cloner 
didn’t do any actual damage, but 
it certainly perplexed many 1982 
computer users, who had never ex¬ 
perienced a computer virus before. 

Twenty-four years after Elk Cloner, Leap-A emerged. 
Disguised as an image file, Leap-A modified files on an 
infected Mac and, when iChat was opened, would send 
infected files to the victim’s iChat buddies. 

Many people thought at the time that Leap-A signalled 
the end of OS X’s bug-free idyll. But Leap-A managed 
to infect a grand total of 49 Macs, and in the two years 
since, the Mac virus floodgates have yet to open: A few 
proof-of-concept viruses have cropped up, but almost 
none have been observed in the wild. Question is, why? 

Security expert Bruce Schneier credits the Mac’s 
small market share: “If you’re looking for the masses of 
naive users, Windows is where to go,” he says. Adam 
O’Donnell, director of emerging technologies at Cloud- 
mark, agrees. He’s applied game theory to the ques¬ 
tion and concluded that producing Mac malware won’t 
be economically viable until the Mac’s market share 
hits 16 percent (it’s now 8.5 percent). O’Donnell says, 
“There is no economic benefit to investing the time in 
compromising a Mac when you can compromise 10 to 
20 times more systems for the same level of effort by 
going after PCs.” 

That doesn’t mean you should keep your guard down 
entirely. Running Windows on an Intel-based Mac - in 
either Boot Camp or with virtualisation software such 


as Parallels Desktop or VMware Fu¬ 
sion - exposes you to the same se¬ 
curity risks as if you were running 
it on a Dell. And while your Mac 
might not suffer any ill effects from 
virus-laden e-mail attachments, you 
could pass those dangerous files to 
your Windows-using friends. 

Finally, some malicious hackers 
have turned their talents from writ¬ 
ing viruses to setting up phishing 
sites on the web, where they hope 
to dupe you into handing over your 
credit card information, and so on. 

Anti-virus programs. By 

buying a Mac, you’ve already taken 
the first and best step toward keeping 
malware off your computer. (It’s striking how many of 
the security experts interviewed for this article are 
Mac users.) 

Both Symantec and Intego sell Mac anti-virus pro¬ 
grams: Norton AntiVirus 11 and VirusBarrier X5, respec¬ 
tively. But if you don’t run Windows and you don’t mind 
passing along virus-laden e-mail attachments to your 
Windows friends, you don’t need either one. 


PICK E-MAIL SERVICES 
WITH ANTI-SPAM & 
ANTI-VIRUS FEATURES 


E-mail is a favourite tool of digital miscreants; it’s 
the perfect distribution mechanism for viruses 
and other malicious software. If you don’t see the 
sense in installing anti-virus software on your Mac 
(and for many users, that’s probably the right de¬ 
cision), consider using an e-mail service, such as 
Google’s Gmail, Apple’s MobileMe or Yahoo Mail, 
that scans e-mail and blocks viruses and spam 
before they ever hit you. - Rich Mogul 
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Preferences 


STAY CURRENT WITH 
SOFTWARE UPDATE 


Malicious hackers exploit software flaws — 
vulnerabilities in security lingo — to gain access 
to or control of your Mac. Apple usually releases 
fixes for those vulnerabilities quickly. So keeping 
your software up-to-date is one of the best things 
you can do to protect your Mac. To make sure 
you have the latest software, go to the Software 
Update pane in System Preferences and make 
sure it’s enabled. (By default, it is.) I recommend 
checking daily; sometimes attacks appear within 
hours of a patch release. 

The same is true of your anti-virus software 
(if you have any): keep it up to date. The major 
anti-virus vendors are pretty quick at updating 
their software’s “definitions” to recognise 
new viruses when they appear. If you make 
sure you’re always using the most current 
definitions there’s every chance that by the time 
you read about a virus attack you’re already 
protected. -Rich Mogul 


f General Internet 

Schedule Folder Sentry 

Logging 

C Log the scan results to file 

G Log the update results to file 

Open scan log 

( Open update log ) 

Dealing With Infected Files 

G Quarantine infected files to: 

( Set quarantine folder. . ) 


( Open quarantine folder ) 

Miscellaneous Options 



C Monitor scan with progress bar 0 Alert on virus detection 
^Scan e-mail files Archive max-ratio 

G Do NOT scan if file name contains: G Only scan if filename contains: 




Additional command line arguments: 

Preferences take effect the next time a scan or update ts performed 
f Cancel N ( OK ^ 


Scan your e-mail. ClamXav is a free way to scan Mac e-mail for Windows viruses, before 
you pass them along to your Windows-using friends or co-workers. 


If you do run Windows on your Mac, you should install 
a Windows anti-virus program on your virtual PC. Our 
confederates at PC World recommend Symantec’s Nor¬ 
ton Internet Security 2008, Kaspersky Internet Security 
7.0, McAfee Internet Security Suite, and Bit-Defender 
Internet Security 2008. Each of these general-purpose 
security suites can protect your virtual Windows ma¬ 
chine against all sorts of threats. 

Symantec and Intego each offer dual-protection 
products for users who run both Windows and OS X 
on their Macs. These bundles give you Windows and 
Mac anti-virus apps, and each costs far less than its 
two programs bought separately; you have to install 
the Mac program and the Windows program on their 
respective operating systems. 

If you’re worried about passing along infected e- 
mails to friends, these bundles or one of the stand¬ 
alone Mac apps can also scan your inbox for malware 
attachments. The free, open-source ClamXav will do 
so, too, but it’s slow. 

As for keeping yourself safe from web-based phishing 
schemes, your own common sense is your best line of 
defence: Don’t give out personal information on a web 
site unless you are 100 percent sure it’s legitimate. 

Some web browsers - notably Firefox and Opera 
- notify you when you visit a potentially danger¬ 
ous site. Safari doesn’t, which is why Consumer Re¬ 


ports and some e-commerce companies (including 
PayPal) recommend using something else. Studies 
have shown that most users ignore these warnings; 
they shouldn’t. 

Safari users can stay safer by using Agile Web 
Solutions’ password manager 1 Password. It automati¬ 
cally fills in web forms, but you can define how much 
information it’ll give out in specific circumstances. 
It also compares URLs with the database at PhishTank. 
com (a community-based phish-tracking site) and 
alerts you when you visit a suspicious one. Norton 
Confidential includes phishing-protection plug-ins for 
both Safari and Firefox. It compares URLs you visit 
with Symantec’s database of phishing sites and alerts 
you if you attempt to visit one. Norton Confidential 
also protects against e-mail-based phishing attempts. 

Our advice. No matter which operating 
system you use, there will always be people out there 
trying to make a fast buck by exploiting known 
bugs, system vulnerabilities, or lax users. I advise 
spending your money not on Mac anti-virus software 
but on a good phishing-protection application; at the 
very least, consider using a browser that offers built-in 
phishing protection. Your Mac’s file system is probably 
safe from malicious hackers, but your identity may 
not be. 
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Chris Pepper 


A FIREWALLS 


OS X has two firewall apps built in. Do you need another? 


F irewalls monitor and regulate 
the data moving on and off 
your computer or network. 

They can keep criminals out while 
allowing legitimate network traffic 
in. Mac OS X comes with not one but 
two firewalls of its own. However, 
those two aren’t always enough. 

The threat. Years ago, a bug 
(long-since fixed) let attackers send 
Macs a so-called “ping of death” 

— specially-designed network traf¬ 
fic that could crash a system. There 
aren’t any such network vulner¬ 
abilities on Macs (that we know of) 
now, but many of Apple’s security 
updates specifically address network 
vulnerabilities. Clearly, Macs aren’t inherently immune. 

With millions of computers in the world, it might seem 
that the odds of your Mac being targeted are awfully 
small. But there are computers out there that do nothing 
all day but probe net-connected machines for vulner¬ 
abilities; it’s certainly possible that one will find yours. 
And don’t forget that any time you’re on a network - a 
coffee shop’s Wi-Fi system, for example - you’re ex¬ 
posed to anyone else on that network. 

The risks - the loss of private data and the hijacking 
of your Mac’s computing power - are great enough, 
and the cost of prevention low enough, that imple¬ 
menting a good firewall on your Mac and your local 
network is a no-brainer. 

OS X’s firewalls. All versions of OS X through 10.4 
(Tiger) have included a Unix-based firewall called ipfw. 
In security parlance, ipfw is a packet-filtering firewall: it 
checks each packet coming or going through the Mac’s 
network interfaces against a set of rules, and allows it to 
pass or blocks it. 

Packet-filtering firewalls like ipfw classify network 
traffic two ways: by type, using port numbers, and by 
origin and destination, using IP addresses. For instance, 
a packet-filtering firewall could accept file-sharing con¬ 


nections from IP addresses of your 
work network but not from other 
addresses on the internet. 

To ipfw, Leopard adds a new sock¬ 
et-filter firewall (also known as an 
application firewall). Rather than us¬ 
ing network ports and IP addresses to 
decide whether to allow a packet, it 
bases its decision on the application 
making the network request. When 
a program asks to accept network 
traffic, a socket filter checks a list of 
programs that have been authorised 
to do so. If the program is on the list, 
the firewall allows the connection. If 
the program isn’t on the list - as in 
the case of new or upgraded software 
- OS X asks you whether to allow 
the program to accept incoming traffic. 

You enable Leopard’s socket firewall by selecting Set 
Access For Specific Services And Applications in the 
Firewall tab of the Security preference pane. When 
you select that option, you’ll see a list of allowed and 
blocked programs. If you’d like to block all non-essen¬ 
tial traffic, you can select Allow Only Essential Servic¬ 
es, but beware: doing so will break some applications. 
You’ll still be able to browse the web and use e-mail, 
but other inbound connections will be blocked. 

Socket filters are less flexible than a packet filter like 
ipfw. Applications that are allowed to accept network 
connections will accept them from anywhere on the 
internet; they can’t be told to distinguish trusted from 
untrusted net addresses. The Leopard firewall also blocks 
only inbound connections; it won’t prevent programs 
from making outbound connections. This has become a 
big problem in the Windows world: spyware programs 
lodge themselves on hard drives and then “phone home” 
with sensitive private information. 

While OS X 10.5 still includes ipfw, it’s effectively 
disabled by default. But you can enable and config¬ 
ure it from the command line or through a third-party 
application such as Hanynet’s free WaterRoof 2.0 or 
NoobProof 1.1. And ipfw is compatible with Leopard’s 
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socket filter, so you can combine the two to block un¬ 
trusted applications from accepting connections and 
simultaneously restrict inbound and outbound traffic 
by ports and IP addresses. 

Third-party firewalls. So why would you want to 
buy and install a third-party firewall when OS X’s seem 
to cover the bases pretty well? The primary reasons are 
more flexibility and better protection. 

For example, Intego’s NetBarrier X5 lets you set rules 
based on where connections are coming from. You can 
get similar firewall control from free tools such as Water- 
Roof, but they don’t offer those extra privacy features. 

Another limitation of Leopard’s built-in socket filter 
is that it can’t change rules when you change locations. 
For example, you might want to leave your laptop’s 
iTunes sharing turned on at home but shut it off when 
you use your laptop on the road. Open Door Networks’ 
DoorStop X Security Suite lets you define locations and 
quickly set the firewall to preset rules for where you are. 
Net-Barrier also allows you to create different rules for 
local network addresses and for addresses on the inter¬ 
net - a remarkably simple and useful distinction. 

If you want fine-grained application control - defin¬ 
ing not only which applications can send and receive 
information to and from the internet, but also which 
net addresses they can contact — you can use Objective 
Development’s Little Snitch; it’s particularly effective 
against spyware. 

Our advice. For most users, the firewalls built into 
OS X are enough. Enable OS X’s basic socket-filter fire¬ 
wall via the Security preference pane (we recommend 
that you choose Set Access For Specific Services And 
Applications); if you want the extra protection of OS X’s 
ipfw firewall, use the excellent and free NoobProof to 
configure it. 


^ O Security 



Set access. The Security preference pane lets you configure 
OS X’s built-in socket-filter firewall, which filters network traffic 
by application. 
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Sights and sounds 

Ever since Apple discontinued the standalone iSight 
webcam, options for users of anything other than an iMac or 
a MacBook to videoconference on their Macs have been pretty 
limited. Sure recent updates to iChat have added better support 
for more generic USB webcams, but there has been little to no 
support for the advanced features of these devices and, let’s face 
it, none of them really came close to what you could achieve with 
the real deal, did they? Enter the Logitech QuickCam VisionPro, a 
USB webcam designed specifically for Mac users. Featuring high- 
quality optics, auto-focus and even an adaptive light sensor, the 
VisionPro’s 2-megapixel sensor provides clear, sharp images 
and works with PhotoBooth as well as iChat AY. 


VisionPro 

Logitech 

$180 

1800 133 274 



Changing your view 

Love to watch movies on your iPod, but miss the immersive 
experience of the cinema? Look no further than right in front 
of your face with the MyVu Digital Shades. These funky sun¬ 
glasses are actually tiny LCD screens, which take the image 
from your iPod and play it right up close, so you have the 
impression of a much larger screen. With the added bonus 
of privacy — the person next to you on the plane doesn’t 
need to see what you’re watching — MyVu is a must-have 
add-on for iPod video viewers. (An extra cable is required for 
use with the iPod touch or iPhone, ar other iPods that send 
video through the dock port.) 

Digital Shades, MyVu 
$299 

Techtools Australia 1300 761 466 
www.techtools.com.au 



www.logitech.com 


Hybrids are good for 
the environment 

You want a tough case for your iPhone, it’s tough to go 
past a polycarbonate shell. Only problem is they tend to 
be a little slippery. You want a good grip, get a silicon 
skin. Only problem is they’re not so tough. Hey, here’s 
an idea: a polycarbonate shell with a silicon grip. Seems 
pretty simple, eh? Well, it took DLO to actually make one, 
so here it is: the Hybrid Shell from DLO, with extruded 
silicon grip on the back. As with almost all such shells it 
provides access to all of your iPhone’s docks and ports, 
and keeps it protected while at the same time grippable. 
And kinda funky to look at. 

Hybrid Shell, DLO 
$35 

iWorld Australia 03 9532 3300 
www.iworldaustralia.com.au 
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Stick with me 

Want to carry an iPod with you, but don’t like the 
bulk of holsters, armbands and clips? iStik has a 
solution for you. How about holding your iPod in 
place with magnets? Obviously not a good solu¬ 
tion for hard-drive-based iPods, but if you have a 
flash-based unit (including, soon, the iPhone) the 
iStik system with its neodymium magnets will let 
you attach your iPhone wherever you want. 

iStik iPod fasteners 

Various prices depending on your iPod model 
Available online from www.goistik.com 


Here comes the sun 



Getting power on the go is a universal issue, 
especially with the explosion in laptops, mobile 
phones and MP3 players — batteries run down, and 
you’re not always near a charger. Except, you’re 
quite often in view of the sun, aren’t you? That’s 
the thinking behind the Voltaic range of laptop bags 
and backpacks. Each bag has a solar 
cell built in, which constantly 
charges a power supply inside 
the bag. You plug your mo¬ 
bile device into the supply, 
and away you go. Connec¬ 
tors are included for a 
huge variety of laptops 
and mobile phones — 
unfortunately not Mag- 
Safe or iPod docks, at 
least not yet. 


Voltaic bags 
A range of prices 
Rushfaster 
02 8594 1100 
www.rushfaster.com.au 




A shave 
above the rest 

A mouse pad surely can’t make that much 
difference to your computing experience, can 
it? They’re all the same, aren’t they? Well, no 
actually. Razer, a brand best known for high- 
end gaming accessories, has introduced its Pro 
| Solutions range of mice and accessories for 
professional users, particularly in design and 
print. The Pro | Pad is a large sheet of metal, cov¬ 
ered on both sides with a slightly rough plastic 
surface. Its size means you don’t find the edge 
of the mouse pad before you want to, and its 
solidity means just that tiny extra bit of precision 
compared to the usual spongy mouse pads. Is it 
worth the price? If you’re serious about precision 
mousing, yes. 

Pro | Pad, Razer 
$50 

Audio Innovision 1300 300 364 
www.razerpro.com 
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Gear, gizmos 


and goodies for your Mac or iPhone 


Wrt 

m 


« -W W“ - ** ""“T^ 

as a speaker so you can listen to your tunes while you work o 
re,iTe remote control allows full access to your iPhone onPod 

touch’s iTunes library from right across ^’their sizVwhat’s 

miss a thing. 

1612, Altec Lansing 
$ 4 °° 

Altec Lansing 1 800 089 681 

www.alteclansing.com 
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Star trick 

You’ve probably seen them: kids and teens sitting 
on buses or trains sharing an iPod by listening to 
one earbud each. Not only is it a less than ideal 
music listening experience, it’s hardly sanitary. 

It would obviously be better to plug two sets of 
earbuds into one iPod, wouldn’t it? Or hey, what 
about five? That’s what the Belkin RockStar 
does — pure and simple. You and your friends 
can have your own little listening party without 
disturbing other passengers or giving each other 
otorrhea. Alternatively the Rockstar allows you 
to connect two iPods and four sets of earbuds. 
Sharing music should always be this easy. 

RockStar, Belkin 
$20 

02 4350 4600 
www.belkin.com/au 




The spin zone 

iPhone docks are all well and good, but what if 
you want to sit back and watch a movie while it’s 
docked? You can’t — you’re stuck with that verti¬ 
cal orientation. Or are you? The Xtand doesn’t 
seem to think so. Rest your iPhone on this, plug it 
in, and then swivel between portrait and land¬ 
scape orientations as needed. It’s even styled to 
match your iMac or Cinema Display. Very cool. 

Xtand, Mobis 
$40 

iWorld Australia 03 9532 3300 
www.iworldaustralia.com.au 


Keep your iPhone scratch-free — forever 

Clear plastic stick-on covers for iPods and iPhones are 
nothing new. They’re cheap, they take the brunt of the 
pain you inflict on your iPhone, and when they get 
scuffed you toss them and put another one on. But 
what if they just never got scuffed - wouldn’t that 
be better? That is what the mak¬ 
ers of InvisibleSHIELD protectors 
promise: if it ever gets scuffed or 
scratched, they’ll give you a new 
one. Ever. Howe can such a prom¬ 
ise be made? InvisibleSHIELD pro¬ 
tectors are “created from material 
originally developed to protect mil- 
itaiy helicopter blades from wind, 
sand, and the wear and tear of 
high-speed travel”. If your iPhone 
doesn’t have to endure as much 
trauma as a helicopter blade, these 
might be the ticket. 

InvisibleSHIELD, Zagg 
iPhone cover $25, with 
lifetime guarantee 
Deep Blue 07 3286 7667 
www.invisibleshield.com.au 
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Make the switch 

It seems everyone’s getting an iPhone — it’s the coolest 
gadget on the block. The problem with having the coolest 
gadget on the block, though, is that everyone’s got one — 
and they all look alike. Unleash your individuality with the 
SwitchEasy Color range of iPhone covers. Available in a 
range often “vibrantly fantastic” colours (Stealth, Mican, Milk, 
Crimson, Viola, Truffle, Bleu, Citrus, Turquoise and Fuchsia — 
even their names are cool) the SwitchEasy covers the whole 
iPhone except the touch screen (screen guards are includ¬ 
ed) and even enhances the Home button with a “jelly bean”. 
It’s a great way to make your iPhone truly individual — 
unless everyone gets the SwitchEasy skins ... 

SwitchEasy Color 
$20 

Powermove 03 9464 4999 
www.powermove.com.au 



Get a handle on this 

Remember the first-generation 
iBooks, a decade or so ago? 

Remember how they made it 
so convenient to go from place 
to place without having to 
pack and unpack your laptop 
all the time? Wasn’t that little 
fold-away handle a good idea? 

Why did they ever stop doing 
that? Don’t you wish Apple - 
or somebody- would put han¬ 
dles on laptops again? Well, 
now you can add such a handle to your MacBook or MacBook 
Pro. The Handle-it, from Case-Mate, clicks into pre-existing 
notches on the base of the laptop, and provides a sturdy carry¬ 
ing handle. Swing it down and it acts as a stand, increasing air¬ 
flow under the laptop and improving ergonomics. It’s a simple 
idea, but clever. 

Handle-it, Case-Mate 
$75 

Macs-4-u 08 9274 7111 
www.macs-4-u.com 



Little boomer 

The worst thing about the microphones 
built into camcorders is that they are 
built into camcorders. No matter how 
good the mic is, the fact that it is em¬ 
bedded in the mechanism means that 
it picks up all the various noises and hums 
of the camcorder itself, giving your video 
productions that distinctive (yet undesir¬ 
able) “buzz”. Sennheiser has come to your 
rescue. The MKE-400 miniature boom mic 
doesn’t add a lot of bulk (a mere 60g), but 
it does get the microphone away from the 
mechanism, instantly improving sound 
quality by several orders of magnitude. 

Add in adjustable sensitivity and an in¬ 
built wind filter and your videos have 
never sounded better. 





MKE-400, Sennheiser 
$349 

Syntec 02 9910 6700 
www.syntec.com.au 


Over to you, maestro 

Mention the name Casio in the context of keyboards, and 
most people’s minds leap immediately to kids’ toys with 
plunky sound. Well, you might have to think again when 
you hear the new range of Casio keyboards. These support 
plug-and-play connection to your Mac via USB/MIDI, 48-note 
polyphony (try calling that plunky) and multi-track recording. 
Of course, you can still have fun, with support for plugging in 
your iPod or other music player and even sampling up to ten 
seconds at a time from your songs. Add effects and so on, 
then create your own unique ringtones. 


CTX-5000, Casio 
$460 

Casio Sound Technology 1300 768 112 
www.soundtechnology.com.au 
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Fleur Doidge 

believes everyone 
has a story to tell. 



Modern Folk story 


Hotgnks 


I t’s hard to believe that any IT com¬ 
pany could hail from as far back as 
the first half of the 20th century. 

Like other companies in the field, 
Folk & Company sells Macs along¬ 
side related Apple and third-party 
peripherals as a major part of serving 
its printing, advertising and graphics 
customers across Australia. But when 
the company was founded by current 
proprietor Peter Folk’s great-grandfa¬ 
ther, Rupert Leslie Folk — before the 
Second World War — Apple wasn’t 
even a gleam in Steve Jobs’ eye. The 
company instead sold stationery, 
pens, typewriters and the like. 

World War II understandably 
slowed a lot of businesses down, 
including Folk & Company. But after 
the combatants laid down their 
arms, Rupert’s grandson Bill Folk 
restarted operations, adding ink and 
spirit duplicators and addressing 
machines to the inventory of more 
usual stationery. 

That was in August 1946, and 
Bill’s choice of focus was to prove 
fortuitous — the company went from 
strength to strength serving a new 
stream of specialist printing industry 
customers. The store initially was right 
in the heart of Melbourne, on Collins 
Street, then moved to Lygon St, near 
the “Italian” suburb of Carlton, before 
migrating to its current home, further 
out in Coburg. 

The company was always hunting 
for ways to keep in front of the opposi¬ 
tion and, as the digital age began, 
looked into scanners, Macs, software 
and peripherals. 

"We started off [our relationship 
with Macs] by selling Mac clones like 
Mitsui, and from there we met with 
Apple. Our main customers became 


www.folk.com.au 

Folk & Company 

www.agfa.com/en/co/about_us/history/index.jsp 

History of Agfa-Gevaert scanning, printing and the like 



printers, advertising agencies and 
graphic designers,” said Peter Folk. 
“We also had aspects of involvement 
in film and with machines for the 
screen printing industry.” 

Folk’s began selling Macs, mainly 
to its existing printing industry clien¬ 
tele, and Mac became the dominant 
platform in the sector. It still is. "But 
there’s been so much change in these 
industries over the last 40-something 
years,” he adds. “And the change in 
just the last five to ten years alone has 
been astronomical.” 

Past, present, future. Ac 

cording to Folk, his father Bill was a 


forwarding-looking person, always 
seeking out new products and ways 
to nurture clients through good 
service, knowledge and sales ethics. 
Perhaps that’s why, he opines, the 
firm was appointed a distributor of 
Agfa Gevaert and CopyRapid Photo¬ 
copying systems in 1956. 

“[We] brought in the first photo¬ 
copier wet process machine that 
was tested by the armed forces. This 
then evolved into Agfa developing 
the CopyRapid plates and Copyproof 
bromide materials bringing Folk’s into 
selling into different areas — such as 
printers, advertising agents, screen 
printers and graphic designers. " 
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Peter Folk himself started work in 
the family business in 1966, leaving 
school after year ten, and earned his 
stripes doing store work, printing, mail 
and sales, looking after the printing, 
advertising and graphic design clients 
— many of whom were in government 
and armed forces printing and graph¬ 
ics departments. 

“Many hours and miles were spent 
on the road selling. Folk’s sold many 
darkroom cameras, first importing the 
Duplomat and Luxacopy from 
Germany and marrying them with Agfa 
products, moving on to sell the Agfa 
range of Hellioprint Cameras,” he said. 
“Folk’s was one of the biggest suppli¬ 
ers of cameras in those days.” 

The early Agfa scanners cost 
around $16,000 each, Folk notes. 
Similar machines today retail to con¬ 
sumers for around $200. 

Peter Folk took over the director¬ 
ship from his father in 1989. Now, 
he is looking forward to a peaceful 
retirement at the new family property 
in Victoria overlooking the Mt Buller 
skifields, hopefully handing the reins 
to 25-year-old son Andrew in the very 
near future. 

Andrew, who signed up formally 
with the company in 2002 after 
completing a graphic design course, 
has already taken on responsibility 
for application support, service and 
customer relations. 

Things have been a struggle in the 
last few years, Folk says, but the com¬ 
pany’s survival itself is testament to its 
abilities to keep up with technological, 
process and political change as the 
printing and design sector has moved 
from hot-type and analogue methods 
into the digital world, and as print¬ 
ing jobs were outsourced within the 
industry and then taken back in-house 
in more recent years. 

“My son [Andrew] is very au fait 
with Mac OS X and networking. 

One of those we sponsor is Zoos 
Victoria in Melbourne. They use our 
Macs. We put them on the network 
with PCs and they don’t have any 
problems,’’Folk said. 


Service and application support has 
been key to Folk’s success in the 
"very competitive” Apple computer 
market, he says. 

“Also, our office and staff use only 
Macs for all their work purposes. 
Whether that be iWork for spread¬ 
sheets and documents, accounts with 
MYOB, newsletters and pamphlets 
with CS2 or music, video and the like, 
we are proud Mac users and that 
shows when we are selling Macs to a 
client,” Folk said. 

Wife Margaret does administra¬ 
tion. The couple has two other sons, 

21 -year-old Tim and 18-year-old Peter 
Junior, and they too help out. 

Mountain views, when not 
working, the family enjoys the high life 
— literally. Skiing, four-wheel driving, 
and farming in the mountains. Folk 
himself always wanted to own a farm 
and his success leading the family firm 
means the dream is now within reach. 

“We bought a 100-acre farm in 
Mansfield," Folk said. 

The property has views of Mt Buller, 
Timbertop and the Paps right across 
the valley, which the family plans to 
visit often. Folk and the boys are all 
keen skiers and have been trekking 
to Mt Buller to enjoy the sport for 
many years. Folk has skied since 
1957 and the family introduced the 
three boys to the sport from when 
they were two. 

“At the moment, it’s just a prop¬ 
erty. We’re looking at doing vines, 
olive trees and that type of thing, 
but we haven’t really decided,” he 
said. “We’ve actually moved an old 
1920s home up there, and it’s in 
the process of being completely 
refurbished.” 

Fie says that environmentally 
friendly practices — such as solar 
power, recycling and the like — will 
play a role in how the farm is set 
up and run. While being concerned 
about climate change and the effect 
that might have on farming. Folk has¬ 
tens to add: “We’re not greenies, but 
we’re just doing what we can." ^ 


“NoteBook is a must-have if 
you’re using your computer 
as a true digital hub.” 

Tera Patricks, AAac 360 .com 


“NoteBook is now open on 
my desktop all the time.” 

Shawn King, Host/Exec. 
Producer, Your Mac Life 



CIRCUS PONIES 


NOTE 

organization for a creative mind 

NoteBook is available at: 

CompUSA and the Apple Store 

Apple StOie centric^ next byte 
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www.fostex.com MS 

Fostex FR-2LE 

www.zoom.co.jp/english/products/h4/ 

Zoom H4 

www.m-audio.com 

MicroTrack II 

www.f7sound.com/field/stemcellmachine.mp3 

A recording of a stem cell harvesting machine. 

www.joelandkaren.com/mic-zeppelin/ 

Make a windscreen for your microphone. 

macworld.com.au/forums/ 

Share your experiences on our forums 
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I n the days of sample CDs, software synths and thou¬ 
sands of loops packaged with every Digital Audio 
Workstation (DAW) purchased, it’s easy to forget 
there’s another great source of sounds: the big wide world 
out there. Field recording is the more formal term and it 
can be a very rewarding creative experience on its own. 

So where do you get started? What gear do you need, 
and what’s going to waste your precious time? And once 
you’re out in the field, how do you ensure you get the 
results you’re looking for? 

Read on. 

Recording tips and tricks, it’s not hard to set up 
a mic and a recorder and pojnt it at something. And 
it’s also not hard to get something that sounds like rats 
wrestling in a sandbox for your trouble. The margin be¬ 
tween a creative result and a wasted afternoon can be as 
small as taking a few precautions first. 

Keep it separated. Let’s say you want a soundscape 
of a busy call centre environment. The obvious solution 
would be to record as close as possible to a pod of busy 
operator talking on the phone. This will work but the 
specifics of the conversation are likely to come through 
strongly and it may not even be obvious it’s an office 
environment - it’ll just sound like a number of people 
talking. The better option is to record one session much 
further back to capture the ambient buzz of the office 
environment then also do the closer recording. With 
two separate pieces of audio you can create a mix that 
leaves no doubt about its source. If you’re constrained 
by time, the safest rule is to record the ambience before 
the specifics - the former is easier to re-create after 
the fact. 

Hands off. Wherever possible, don’t hold your record¬ 
er and microphone. A steady flat surface for the recorder 
and a stand for your microphone are the ideal solution. 
If you do need to hold them, avoid clothing that’s likely 
to create noise or even physically impede the recording 
(read: no kaftans). 

Monitor or die. You absolutely need to be listening to 
what you’re recording as it happens. Ideally you’ll have 
a nice pair of headphones, but even the bog-standard 
iPod earbuds will be vastly superior to not monitoring 
at all. A recording that’s too soft or too loud is not al¬ 
ways able to be “fixed in the mix”. If the environment 
you’re in prevents you using headphones, at least do 
a trial run beforehand so you can make an educated 
guess on the recording levels for the real thing. 

Wind is your enemy. It seems obvious but avoid 
airflow in your recordings. When monitoring with 
headphones you’ll be surprised at how much noise the 
tiniest breeze can make. A windscreen for your micro¬ 
phone is very useful - you can even make your own 
(see “Hotlinks”). 


Build your own 
sample library 

For a musician there’s nothing more exciting 
than having your own unique sounds. With most 
Digital Audio Workstations offering a multitude of 
sound design options, you can create some truly 
amazing sounds from very everyday sources. 

The most obvious applications are rhythmic — 
footsteps on different surfaces can be finessed 
into drum loops without huge effort. Or how 
about a stem cell harvesting machine providing 
the basis for a good drum loop (see “Hotlinks”). 
Spend some more time and there’s no reason an 
interesting tone generated from a passing vehicle 
can’t become the lead synth line in a song. 


More is more. There’s a nearly direct comparison to pho¬ 
tography here. If you’ve got five minutes to photograph 
Brad Pitt or Angela Jolie, you’re not going to take three 
or four pictures. The same applies to sound. If you have 
an hour to record a location, record as many takes as 
you possibly can. Even with monitoring you’re likely to 
miss key variances that can make or break a take so it’s 
best to have plenty of options to choose from. 

External mic or no external mic. As you’ll see in the 
audio recorder roundup below, most recorders come with 
fairly good quality microphones built in. For 80 percent 
of non-professional field recording this will do fine, but if 
you want to maximise the quality, you 
can’t beat an external microphone. If 
you want to record nature sound- 
scapes you’ll definitely want to in¬ 
vest in an omnidirectional mic so 
that you capture the full ambience. 


The gear. So now you know 
what to do, it’s time to pop down 
to Dick Smith and pick up whatever 
recorder’s on special, right? Wrong. 
Different units have different 
strengths and weaknesses, and 
knowing what you need is essential. 
M-Audio MicroTrack II. M-Audio’s 
MicroTrack II is a USB 2.0 recorder 
with an attachable stereo T micro¬ 
phone as part of the package. It’s 
the sort of mic that will cover gen¬ 
eral field usage but the S/PDIF, USB, 
1/4" and 1/8" mic inputs will cover 
pretty much any microphone you 
want to connect, particularly given 
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48V phantom power is available for condensor mics. On 
the output side of the equation, you have USB, RCA and 
1/8" stereo headphone outs. 

This is a Compact Flash driven unit and you’ll need to 
ensure you’re in possession of a CF card as one isn’t sup¬ 
plied — something that seems an oversight to me given 
how cheap the more modest-sized CF cards are now. 

The MicroTrack II will take CF cards up to 8GB in size. 
Recording at CD-quality of 16-bit/44.lKHz takes ap¬ 
proximately 5MB per minute for a mono file so 8GB 
gives you a lot of recording time. 

The goodies included are: earbuds, the T microphone, 
protective bag, Quick Start Guide , 1/8" female to 1/8" 
male extension cable with lapel clip, USB power supply 
and a CD-ROM that contains the Audacity audio editing 
software, full user guide and some test tones. 

One feature that caught my attention was the ability 
to program the record button as a record-pause button. 
This allows you to set levels in the field without actually 
needing to record to your flash card. The built-in bat¬ 
tery provides around four hours recording time and is 
recharged via USB connection. The battery can only be 
changed over at the factory. 

Overall this is a unit that’s compact and probably a 
good first recorder beyond the consumer iPod options. 
The MicroTrack II will set you back $460 - contact M- 
Audio Australia on 1300 734 454. 

Fostex FR-2LE. Fostex has some serious credibil¬ 
ity in recording circles going back to 1981 when its 
first multi-track recorders were released. The FR-2LE is 
a step up feature, size and price from the MicroTrack 
II. Its feature set has the expected 48V phantom 
power, a pair of internal mics and outboard balanced 
XLR inputs. The standard recording format is BWF 
(Broadcast WAV Format up to 24-bit/96KHz) but MP3 
recording at 192bps is supported too. Like the Mi¬ 
croTrack II the FR-2LE records to Compact Flash cards 
up to 8GB in size. 

The upper-end features are what make the difference 
in a more intensive field recording environment. Mic 
trim pots, low-high internal mic setting, a high-pass 


filter and a configurable error tone for when recording 
time is getting short or the battery is getting low. 

Speaking of batteries, you have a choice of using four 
AA batteries or purchasing an optional rechargeable 
battery. Either way, there’s a removable plastic cradle 
that holds the batteries and this needs to be pulled out 
every time you need to replace or recharge the battery. 
I could see this would become cumbersome if the unit 
were used heavily but it’s not likely to annoy the less 
frequent user. 

One feature that seems obvious but isn’t necessarily 
implemented in some recorders is the one file, one re¬ 
cording format - every time you start recording a new 
file is created. Further protection is provided via an au¬ 
to-save feature that saves at one-minute intervals. File 
transfer to your Mac is via the USB 2.0 port or by con¬ 
necting the CF card via a card reader. 

If you’re only intending on doing ad hoc field record¬ 
ing, the FR-2LE at $999 is overkill. But if you’re seri¬ 
ous about spending time capturing sounds, it may be a 
very worthwhile investment. Contact Major Music on 
1300 306 670. 

Zoom H4. The Zoom H4 has been around quite a while 
now and it’s gained quite a user base. For starters, it’s 
easily the funkiest looking of the recorders covered here. 
There’s much more to it than that however. The H4 actu¬ 
ally aims to be more than a standalone audio recorder. 
It’s also a USB audio interface and has onboard effects 
and a four-track recording mode. 

Like the other two recorders it has a built in micro¬ 
phone - in fact it has a pair of condensor mics poking 
out the top. The display is by far the smallest of the 
three and given the size of the unit it’s hard to see why 
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the screen is that small except to cut cost. Secure Digital 
(SD) cards are the medium of choice and the H4 will take 
up to 16GB cards - a 128MB card is included. 

The H4 has XLR mic inputs with the expected 48V 
phantom power. Recording formats are very similar to 
the Fostex unit: 16-bit or 24-bit WAV at 44.1 KHz, 48KHz 
or 96KHz plus MP3 encoding as well. The four-track ca¬ 
pability isn’t necessary for standard field recording but 
it adds another dimension of usability - the inputs and 
phantom power mean you could record a small band 
without needing any other gear. 

The onboard effects include delay, chorus and gui¬ 
tar and bass amp emulations. All of these can be used 
when the H4 is connected to your Mac as an audio 
interface. This is perhaps the killer feature if you don’t 
already own an audio interface, particularly if you 
own a MacBook or MacBook Pro with a Digital Audio 
Workstation on board. You have a well-featured field 
recorder that you can connect to your Mac and use 
as an effective audio interface for recording vocals or 
other instruments. 

The H4 runs on two AAs or the included power sup¬ 
ply. The XLR inputs also have combined 1/4" unbalanced 
line inputs plus a 1/8" stereo line out, a 1/8" headphone 
jack and the USB port. 

There’s been widespread criticism of how levels are set 
on the H4. You need to do some multi-step navigation 
via the tiny display which can be frustrating if you’re 
needing to make on-the-fly adjustments in environ¬ 
ments where the sound levels change regularly. 

The H4 is in the middle price-wise at $649 and, given 
its multiple purposes and impressive feature set, it’s a 
desirable option indeed. The Australian distributor is 
Dynamic Music on 02 9939 1299. 

Recommendation. All three are strong audio record¬ 
ers. If you just want to dip your toe in the water, you’ll 
be more than happy with the MicroTrack II. The Fostex 
pedigree has a strong pull for me and if you’re going 
to spend significant time recording in the field it’s the 
obvious choice. If you’re looking for a more utilitarian 
device that’ll provide audio interface options for your 
Mac laptop, the Zoom H4 wins hands down. 

The last word. One of the most appealing aspects 
of field recording is the uniqueness of every record¬ 
ing session and the unexpected aural surprises you 
may capture. If you spend the time bedding down 
the technical disciplines of level setting, monitoring 
and recorder placement, you’ll find yourself spending 
a lot less time browsing loops on your Mac. At the 
very least you’ll end up with a ringtone that’ll cause 
some conversation. Don’t forget, there’s a ready¬ 
made audience for your field recording endeavours on 
the AMW forums. 


Create your own 
unique ringtone 

I was ready to strangle the next person with the 
latest R&B hit as their ringtone but then I decided 
to get even. I recorded my kids singing a song they 
made up and assigned it as my iPhone’s ringtone. 
Here’s how you do it using GarageBand (4.1.1 
or later): 

1. Import the audio file you’ve recorded by dragging 
it into GarageBand’s workspace. 

2. Find the section you want (maximum 40 seconds) 
and then apply the Cycle tool to it. 

3. Select Send Ringtone to iTunes from the Share 
Menu — you’ll need iTunes 7.5 or above for this 
to work. 

4. The ringtone will appear automatically in your 
Ringtone playlist. Attach your iPhone and it will 
sync like it does for anything else. 

What’s that? You don’t have an iPhone? No prob. 
Getting a ringtone on any Bluetooth enabled phone 
is usually simple. Check your user guide, but most 
phones purchased in the past two or three years 
will support MP3 files — just export the audio di¬ 
rectly from GarageBand rather than go the ring- 
tone route. iTunes will not convert your ringtone to 
MP3 (or any other format). 


|CQ4oj Your iPhone ringtone length needs to be adjusted 

A ringtone needs to be a repeating section of your song that is 
40 seconds or less. To change the length manually, click 
Cancel and then click the Cycle button. Click Adjust to have 
GarageBand adjust it automatically. Once the ringtone length 
is set. choose Share > Send Ringtone to iTunes to have it 
appear as a Ringtone in your iTunes library. 


^ Cancel ^ ( Adjust N 



Sound 


«[► Show All Q. 

Sound Effects Output Input 

Choose an alert sound 

Name Type 

Hero Built-in 

MJCP-falsetto Custom 

Morse Built-in 

Ping Built-in 

Play alerts and sound effects through: ntemal Speaker 

Alert volume: H - -- 1 U *^>)) 

V May user interface sound effects 

V Play feedback when volume is changed _ 

5? Play Front Row sound effects 
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Education and the Mac 


Martin Levins 
likes empowering 
people to create 
using computing 
technologies 


No laptop (op you? 




S ounds like the Soup Nazi from 
Seinfeld , but it’s indicative of 
the questions being asked now 
that devices such as the iPhone are 
commonly available. It’s actually not a 
new question, but the glamour of the 
iPhone has brought it to a peak. 

Earlier “educational uses” 
of mobiles focussed on such banal 
uses as a calculator, stopwatch 
or perhaps capturing images. A fully 
functional computer in such a small 
form factor combined with a Software 
Development Kit freely available 
for developers has led to an explo¬ 
sion of applications that go beyond 
the simplistic. 

Despite lacking several functions 
such as video calling, support for 
Flash and (gosh) copy and paste, 
everyone’s “doing the iPhone". 

I hate to harp, but are we asking 
whether we should use iPhones in 
education for the right reasons? 

A recent BECTA-funded study quotes 
a student saying: "It is good 
^ to use new technolo- 

gies. It prepares 
■1^^ us for the future 
as we will be using 
mobile phones more 
and more.” Don’t know 
about you, but I get a 
bit sick of this “prepar¬ 
ing us for the future” 
argument. 

Admittedly, this is a 
student talking, taken 
to a reporter for a 
grab and saying what 
he or she thought was 
expected, but it was held 
as significant by an adult 


Hotgnks 


snurl.com/3h0t7 

How mobile phones help learning in secondary schools 

snurl.com/3hdde 

The Apple enterprise approach to management of its mobile devices 


who edited the BECTA synopsis. It 
smacks of “we must know Word to 
be employable” and ignores learning 
perse. And who needs to teach kids 
how to use a mobile phone anyway? 

So, other than a tourist attraction 
for prospective parents, what is it 
that makes the iPhone valuable for 
learning? 

Scott Barnham, a long time Mac 
user, and an Apple systems engineer 
in a past life, supports a lot of schools 
with technical and curricular advice. 
On the maced listserver, he described 
computer use as viewing, interaction, 
creation and publication: we can view 
a podcast; interact with a web site; 
create an illustration, poem or experi¬ 
ment results; and publish a story, web 
page or podcast. 

He notes that the iPhone/iPod touch 
can currently do some of those things 
while a Mac is better suited to others. 
How true. We’ve been looking for a 
long time for a machine/device/thing 
that will do everything, leading to 
these "will iPhones replace computers 
in schools?” questions. 

In reality, this is a little like asking 
for a vehicle that will deliver you in 
style to a red carpet event, transport 
a round bale to the cattle, drag the 
boys off at the lights and negotiate 
the Simpson. In short nothing will 
do everything well; you will always 
have to compromise if you adopt 
one solution. 

The iPhone is a great device for 
its portability and its power. The ac¬ 
celerometer and GPS facilities alone 
have yet to be fully exploited. I have 
Starmap, which uses the GPS-derived 
location to show me what my sky 
looks like and has a full stellar and 
planetary database installed. 

As far as management is con¬ 
cerned, wireless devices are a bit of 
a challenge, especially when they are 
not owned by the institution and are 


“controlled” by a third party, leading 
to lots of scary "they may break our 
network with their installed apps” 
type headlines (coming soon to a 
tabloid near you). 

Apple has an advantage here in 
that is has fairly strict control over 
the nature and power of installed 
apps — both via the App Store and 
through Apple’s corporate manage¬ 
ment software. 

The cost of the iPhone (and any 
similar device) is still high, but it’s 
higher when you consider that it can’t 
do CAD, movies, image or audio 
manipulation or web page construc¬ 
tion. However, if you are familiar with 
Apple’s Podcast Producer, you may 
see some things coming up that will 
blow you away as far as leveraging 
the iPhone’s possibilities. 

Imagine taking some shots on 
an excursion or in the science lab, 
arranging them into a sequence, nar¬ 
rating a voiceover, then sending the 
result to Podcast Producer over 3G 
for publication to a group wiki which 
automatically alerts members via 
e-mail or SMS that the new podcast is 
available and would they like to view 
it now? All the bits for this are there 
already. We just need the glue. 

Of course, all of the above is 
based on ubiquitous network avail¬ 
ability — not just at school. And 
this is something Australian telcos 
don’t get. They still think mobiles are 
untethered landlines and have yet 
to realise that “all you can eat” data 
downloads are crucial. They can then 
sell content and derive revenue from 
that stream rather than charging for 
access by the megabyte and provid¬ 
ing free V8 supercar videos. 

The sooner the government retakes 
the communications infrastructure 
and allows Telstra, Optus et al 
to deliver and charge for content, 
the better. ^ 
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3 TeraBytes of Storage . 

2 Superior IMAS Products. 

1 Innovative Company. 


TeraStation PRO II 


TeraStation LIVE 


Professional Grade 


© - BUFFALO mm 



TeraStation Pro 




TS-H1.0TGL/R5 (1.0 TB) 
TS-H2.0TGL/R5 (2.0 TB) 
TS-H3.0TGL/R5 (3.0 TB) 


Multimedia Server 



TeraStation 


HS-DH1.0TGL/R5 (1.0 TB) 
HS-DH2.0TGL/R5 (2.0 TB) 
HS-DH3.0TGL/R5 (3.0 TB) 


To learn more about Buffalo's TeraStation family of 
high performance network storage solutions, go to 

www.buffalo-asia.com 


Now available at: 

harristechnology ^ Distributed Uniden* 


BUFFALO 

STORAGE WIRELESS MULTIMEDIA MEMORY 


Uniden Australia Pty Ltd and Buffalo Inc. have formed a strategic alliance. Buffalo Inc. Buffalo logo, AirStation, DriveStation. DriveStation Duo, LinkStation, MiniStation, Nfiniti and TeraStation are either trademark or registered trademarks of Melco Holdings 
Inc. The names and logos of other companies mentioned herin belong to their respective owners. 
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Latest Mac Games 


I MAC DVD 





Call of Duty 4 

Shipping September 29th 
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2 MODERN WARFARE 



Featuring a tense storyline, filled with 
plot twists, the title thrusts players 
into battle like never before. With 
amazing special effects players are 
enlisted into one of the most photo¬ 
realistic gaming experiences 
imaginable. 


RRP $79.95 


Rated MAI 5+ (Strong Violence) 



Spore 


Maxis, makers of The Sims, present the 
next big bang - SPORE. Create your 
unique creature and guide it on an epic 
journey through a universe of your own 
creations. Play any way you choose in 
the five evolutionary phases of SPORE: 
Cell, Creature, Tribe, Civilization, and 
Space. Each unique phase presents 
different challenges and goals. 
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Rated PG (Mild Sci. Fiction Violence) 
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EdAlive Educational Software 


EdAlive comprises of a team of teachers, education 
professionals and parents dedicated to making high-quality 
software resources that motivate kids to learn. The result is a 
series of award winning software that is a mix of quality 
educational content and fun! 
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Content from the EdAlive series links to the curriculum of 
each Australian state and New Zealand with Australian 
spelling and speech. 




RRP $49.95 each 
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Ultimate Ears 


For the last ten years, Ultimate 
Ears has been designing custom 
ear monitor products for your 
favorite professional musicians 
for use on stage and in the 
studio. Musicians put their hearts, 
their souls, their breakups, their 
memories and their passions into 
every song and they count on 
Ultimate Ears products to get the 
most of out of their music. 
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Ultimate Earstriple.fi 10 
RRP: $499.95 


Ultimate Ears super.fi 5 pro 
RRP: $349.95 


Ultimate Ears super.fi 4vi for 

iPhone 

RRP: $160.00 
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Distributed by Try and Byte. 

Unit 17,6-8 Herbert St, St Leonards NSW 2065 

Tel (02) 9906 5227 • Fax (02) 9906 5605 

www.tryandbyte.com.au 

info@tryandbyte.com.au 

Available from: 

Apple resellers: apple.com/au/buy 

Apple retail: apple.com/au/retail 

Apple online: store.apple.com.au 
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www.handbrake.fr 

HandBrake 

www.mactheripper.org 

Mac The Ripper 

trac.handbrake.fr/wiki/DeinterlacingGuide 

HandBrake deinterlacing guide 

www.techspansion.com/visualhub/ 

VisuaIHub 





Convert video for any device 


T he iTunes Store may be a 
great place to stock up on 
video content for the iPod, 
the iPhone, and the Apple TV. But 
why spend extra money when you’ve 
already got a vast collection of DVDs, 
home movies, and other video files 
at your fingertips? With the help 
of some free or low-cost software, 
you can convert these videos into 
compatible files that you can enjoy 
in the living room, on the train, or at 
the gym. 

Rip DVDs. Before you dive in, 
remember that this is a grey area, 
legally speaking. Because ripping 
commercial DVDs circumvents the 
copy-protection system employed 
on these discs, the legality of using 
this type of software is questionable 
— even if you own the DVD and are 
ripping it only to watch it in another 
form. Ripping DVDs to make copies 
for distribution to other people — 
whether you’re charging for it or not 
— is definitely illegal and we do not in 
any way suggest you do that. 

Understood? Let’s continue. For this 
task, we recommend using the free 
HandBrake 0.9.2. This most-recent 
version supports OS X 10.5 only, but 
you can download an earlier version 
that works with 10.4. 


Open or decrypt DVD. Insert your 
DVD and launch HandBrake. To make 
it easier for iTunes to accept your file, 
open HandBrake’s preferences and 
select the Use iPod/iTunes Friendly 
(.m4v) File Extension For MP4 option 
in the General section. Also select the 
option to Use Chapter Markers For 
MP4 to preserve the chapters from 
your DVDs by default. 

From the navigation sheet that ap¬ 
pears, click on the DVD’s name and 
then click on Open to scan the disc. 
HandBrake should automatically pick 
the movie — the longest title on the 
disc — but if not, select it from the 
Title pop-up menu. 

n e 

jm 


If HandBrake can’t read the disc, 
download a free copy of MacTheRip- 
per 2.6.6 and rip an unencrypted ver¬ 
sion of your DVD to your hard drive. 

If that doesn’t work, as may happen 
with newer DVDs, you can access a 
newer version of MacTheRipper by 
joining the web site’s forums and con¬ 
tributing money toward the software’s 
development. Then launch HandBrake 
and open the VIDEOJTS folder of the 
disc you’ve extracted. 

Pick a preset. Files have differ¬ 
ent limits for resolution and bit rate 
depending on the encoder used and 
the hardware you’ll play them on. 
Luckily, HandBrake includes presets 




HandBrake sizing. 
In HandBrake, you 
can change the 
output size to fit 
your needs. 
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VisualHub 

C2007 Techspansion 
v.1.33 http//visualhub.n<t 


VisualHub 



M H.264 Encoding IT Add to iTun«s ( *d»»K«a ...) 


Draa ihe hks to be converted below . Ceir Ail 

/Users/jscff/Music/iTunes/iTunei Music/TV Shoms;Unhitched/01 Premiere Es»ode.m4v 

ItlsefS/jsefl/MutiC/iTunes/iTunes MuK/PodCJUl/Habbleciil MO/Mubbleciu 13. Cergantuin galaxy NCC 1132 - A cosmic lossll mp4 
nisers/iselt/Docureems/iChats/Video Chat «wth Cnfmhs Rob.mov 

/Appl.cations/Adobe Alter Effects CS!/rootage/OVO Menus/Corporate/Oaia H.gmnv/NTSC/rootage'Datl.loop.hTSCmov 
/Users/jseft/Movies/iMovie Shanng/ITunes/trandon - 1> months Large m4v 
/Users/jsefl/Documents/Convert Video for iPhone/EyeTV recoeding.m4v 


r_ ' Stitch Videos Together C? When Done: 
Save To /Users/jseff/OesUop/VnoaiHob riles/ 



VisualHub. Converting files on your hard drive for use with Apple’s 
devices is a snap with VisualHub. 

for all common Apple devices, using 
the H.264 codec by default (which 
typically gives you better-quality video 
at lower bit rates). 

To access them, click on Toggle 
Presets at the top of the HandBrake 
window (if you see only a few items 
listed, select Presets: Update Built-In 
Presets). Depending on which device 
you’re converting for, choose one 
of the following presets: Apple TV, 
iPhone/iPod touch, iPod High-Rez, or 
iPod Low-Rez. Each one will create an 
H.264-encoded file, but with different 
settings (video bit rate, output dimen¬ 
sions, and so on). 

Tweak your settings. In my 
experience, the bit rates HandBrake 
chooses for its defaults are usually 
higher than they need to be, espe¬ 
cially if you’re going to watch a movie 
on an iPod or iPhone screen. If space 
is at a premium on your device, test 
out encoding with lower bit rates — in 
fact, you can experiment with several 
different settings without encoding 
an entire movie each time by testing 
them on just one chapter. To do so, 
pick the same number in the Chapters 
area — for example, Chapters: 3 to 
3. You’ll even see the duration of the 
chapter so you know how long a sec¬ 
tion you’re encoding. 

For the iPhone or iPod touch, if you 
plan to use the device’s double-tap-to- 
zoom feature, consider using a height 
higher than whatever HandBrake picks 
to go along with a width of 480 pixels. 
To do so, click on the Picture Set¬ 
tings button in the lower right corner 
of HandBrake’s Video tab, and make 
sure Keep Aspect Ratio is selected 


in the window that opens. Now click 
repeatedly on the up arrow next to the 
height measurement until the height is 
close to 320 (you may not be able to 
reach that number), and then click on 
the Close button (see the screenshot 
“HandBrake sizing”). But keep in mind 
that a larger frame size means a larger 
file size as well. 

After you’ve picked your video set¬ 
tings, you’ll need to pay a visit to the 
Audio & Subtitles tab. Once you’re 
there, make sure that HandBrake has 
selected the proper language track in 
the Track 1 pop-up menu, and leave 
the rest of the settings as they are. 
When ripping a DVD for an Apple TV, 
HandBrake’s preset includes both 
an AAC and an AC3 audio track 
(AC3 preserves a DVD's 5.1-channel 
surround-sound audio track). If you 
don’t need the AC3 track, you can 
change the options in the Codecs 
pop-up menu to rip only AAC, which 
will save you a little space in the 
resulting file. 

Finally, if you plan to view any of 
your ripped DVDs in more than one 
place — on your iPhone and your 
Apple TV, for example — you should 
consider ripping your files in a format 
that will serve multiple needs. Setting 
the iPod High-Rez preset to include 
AAC and AC3 audio, for example, will 
give you a file that’s slightly bigger 
than it needs to be for an iPhone, but 
with a high enough bit rate and frame 
size to look good on a TV (with the 
added bonus of the surround sound 
track). You can even save your own 
presets after experimenting to find 
what works best for you. 

Encode. You’re ready to rip. Enter 
a file name in the File field, and click 
on Start. Depending on the movie’s 
length and your computer’s speed, 
this can take several hours (H.264 
encoding is very processor-intensive). 
For TV episodes. If you want to 
rip several elements from one DVD 

— TV show episodes, for example 

— choose the settings you’ll want 
for all episodes, and find all the titles 
that are similar in length. Pick the first 


title you want, name the file, and click 
on the Add To Queue button at the 
top of HandBrake’s window. Repeat 
this for other episodes, giving each 
a unique name. When you’re done, 
click on Start. 

The other thing to keep in mind, es¬ 
pecially with TV shows on DVD, is the 
fact that some may have an interlaced 
picture — one in which the odd and 
even fields of a frame alternate rapidly, 
rather than displaying progressively 
from top to bottom. Interlacing looks 
fine on CRT TVs, but the result on an 
LCD or plasma TV can be ugly motion 
artifacts. To rectify the problem in 
HandBrake, you can choose one of 
the Deinterlace options after clicking 
on the Picture Settings button. 

Convert hard-drive videos. 

Of course, videos aren’t limited to 
DVDs. Your hard drive is probably 
brimming with video files you might 
like to carry with you. If you can open 
a file in QuickTime, you can use the 
Movie To Apple TV, Movie To iPhone, 
or Movie To iPod export command in 
QuickTime Pro to create a video that 
will play on those devices. But Apple’s 
conversion doesn’t support all file 
types, doesn’t have a batch-encoding 
feature, and won’t let you change its 
settings. For more flexibility, check out 
Techspansion’s VisualHub 1.34, which 
includes options for encoding files 
meant for the Apple TV, the iPhone, 
and specific iPod models. 

Launch VisualHub, click on the 
iTunes button in the To section at 
the top (see the screenshot "Visu¬ 
alHub”), and then select both the 
device you’re targeting (or choose 
All Devices for more flexibility) in the 
Optimize For pop-up menu and the 
H.264 Encoding option. Next, drag a 
file or a number of files into the cen¬ 
ter pane and click on Start. If you’re 
not happy with the results, you can 
move the Quality slider to High or Go 
Nuts. As with HandBrake, Visual- 
Hub lets you choose which types of 
audio tracks to include with Apple TV 
encoding. —Jonathan Seff 
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Date Received 


Ralph Waldo Emerson Some t 


From. Ralph Waldo Emerson 
Subject Some thoughts on your book 
Date: June 9. 2008 9 1736 PM CEDT 
To Henry David Thoreau 
Security A Encrypted. ©Signed 

Henry. 

I tnmk you are doing a great job. but you mtgni want to add a bit more excitement to your story You 
need some plot twists, perhaps a few more characters. And try adding some cliflhangers at the 
ends of your chapters 

Yourfnend. 

Ralph 


Receiving encrypted e-mail. When you receive encrypted e-mail, the Security header in Mail 
shows you that the message has indeed been encrypted. 


I f you’re traveling and you need a 
key document, such as the latest 
draft of your business plan or the 
presentation your colleagues just 
finished, there are many ways you 
can get it: e-mail, iDisks, and online 
file services such as SendThisFile 
or YouSendlt (see "Hotlinks”. But 
if the document you need is super 
confidential, you may not want to 
trust any of those file-transferring 
tools, because they aren’t secure; if 
someone really wanted to, he or she 
could probably intercept and open the 
file somewhere along the line. There 
are several alternatives, however, and 
most of them are quite simple. 

Sending securely, e mail is the 
most straightforward way to transfer 
files or information in text form, but it 
has its limitations: most ISPs restrict 
the size of e-mail messages to 10MB 
or 20MB. If you have files of moder¬ 
ate size that you want to transfer, e- 
mail is the best solution, and it’s easy 
to do so securely. The key is to set 
up your mail program to encrypt the 
message you’re sending, and then 
make sure the person at the other 
end can decrypt it. 

To work with encrypted e-mail, you 
first need to obtain a certificate — a 
way of proving who you are and 
providing a private key for encryption. 
You can get a certificate for free from 
Thawte’s Personal E-Mail Certificates 
page (see “Hotlinks”). Create an ac¬ 
count there, choose the appropriate 
browser and level of protection, and 


then download the certificate and add 
it to your keychain. 

If you don’t want to bother with 
obtaining and setting up certificates, 
there’s another way to send encrypted 
files by e-mail: you can put them in 
an encrypted disk image and then 
attach it to your message. Apple’s 
Disk Utility (/Applications/Utilities) 
can help you do this with just a few 
clicks. Open Disk Utility and choose 
File: New: Blank Disk Image. Type a 
name in the Save As field; specify the 
size, format, and level of encryption 
(128- or 256-bit); and click on Create. 
Then enter the password you want 
to use. For Volume Format, use Mac 
OS Extended, not Mac OS Extended 
(Journaled). If you use journaling, the 
minimum size of the disk image is 


10MB, and only 1.7MB of that is avail¬ 
able; the journal takes up the rest of 
the space. Without journaling, you can 
create a 5MB disk image (that’s the 
smallest available size) and you’ll be 
able to use all of its space. 

After you’ve created the encrypted 
disk image, drag your files to it and 
unmount the virtual disk. You can 
then send the disk-image file as you 
would any other e-mail attachment. 
There’s just one hitch: to open it, your 
recipients will need the password you 
specified when you created the disk 
image. You can’t send that password 
in an e-mail message; that would 
defeat the purpose of the encryp¬ 
tion. You’ll need to either agree on a 
password beforehand, or exchange 
one over the phone. 
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You can also transfer files through 
an instant messaging client, such as 
Apple’s iChat. Unfortunately, while 
iChat can encrypt your text, audio, 
and video chats, it can’t encrypt files 
you send via instant messages. You 
can, however, create an encrypted 
disk image and send that via iChat, 
or you can use a third-party encryp¬ 
tion program: PGP Desktop (see 
“Hotlinks”) includes a file-transfer 
encryption module for iChat and AOL 
Instant Messenger. 

On the receiving end. while 

you can rely on e-mail and iChat to 
send files securely from the road, 
it can be harder to receive them 
securely. If you need to get files from 
your office or home Mac, perhaps 
someone there could send them to 
you, using one of the techniques 
outlined above. But, as Murphy’s 
Law often dictates when you’re in this 
situation, that’s not always possible. 
Here are some alternatives. 

The first thing to try is Leopard’s 
Back to My Mac feature, which lets 
you access your Mac at home as 
though it were on a local network. 
After you’ve set up and activated 
Back to My Mac, your home Mac 
will show up in the Shared section 
of the Finder sidebar. You can then 
mount the Mac, browse its files, and 
copy what you want; all file transfers 
are secure. 

However, Back to My Mac is notori¬ 
ously flaky; it works best with Apple’s 
AirPort routers, and you have to be 
punctilious about setup. If you’re go¬ 
ing to rely on it for remote file access, 
be sure to test the setup before you 
leave for your trip. If it works, it’s as 
transparent as sharing files with a Mac 
in the next room. 

When it doesn’t work it’s a sure 
guarantee of hair-tearing and frustra¬ 
tion — not to mention no files getting 
transferred 

If Back to My Mac isn’t a viable 
option, you can set up the remote 
Mac for secure FTP (SFTP) and then 
simply connect to it and transfer your 


files over the internet. Such file trans¬ 
fers are both easy and encrypted. 

To enable SFTR go to the Sharing 
preference pane and select Remote 
Login (if it’s not on already); you 
don’t need to turn on file sharing. 

Then you’ll need to configure 
your Mac so you can connect to it 
remotely. If your router has a fixed IP 
address, you can use port forwarding. 
For SFTR you have to forward port 
22; see your router’s documenta¬ 
tion or setup tools for information on 
doing so. If you don’t have a fixed IP 
address, you can still connect to your 
Mac by setting up a dynamic DNS 
service such as DynDNS. 

This allows you to find your Mac 
by name rather than by IP address; 
DynDNS does the translation for you 
and keeps track of your Mac’s IP 
address as it changes. Incidentally, 
DynDNS can solve some problems 
users have with Back To My Mac. 

Once you’ve made your Mac ac¬ 
cessible, you’ll need an FTP client 
program that handles SFTP (most 
do), to access your files. Launch the 
program and enter the IP address 
— either your fixed address or the 
one you got from the dynamic DNS 


service. Enter the user name and 
password for the user account on 
your Mac, select SFTP from the Pro¬ 
tocol menu, and then click on Con¬ 
nect. You’ll see a list of your folders, 
and you can browse them and copy 
any files by dragging them or using 
the program’s "Get” command. 

One thing to keep in mind: All this 
requires that your Mac be on when 
you want your files, and you may 
not want to leave your Mac running 
all day long. You can use the Sched¬ 
ule button of the Energy Saver prefer¬ 
ence pane to set your Mac to wake 
up and go to sleep at certain times. 

If you’re not sure when you’ll need it, 
set it to stay awake during the day. 

If you know you’ll want to access 
your Mac at more specific times, 
you can set it to wake for, say, two 
hours in the morning and two hours 
in the afternoon. 

No matter which of these methods 
you choose, you’ll be able to send 
or access files when you’re on the 
road, secure in the knowledge that 
no snoops sniffing around a network 
can read your data. If your files are 
confidential, you can rest assured that 
they’ll remain that way. — Kirk McElhearn 
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Transferring files by FTP. Transferring files with an FTP client — even using secure FTP — is as simple as dragging 
and dropping them. 
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Quit how you want to quit 

There are several ways to quit Mac programs. Some of 
them are not obvious — especially if you're accustomed 
to using Windows. 

Menus and shortcuts. Nearly every Mac program of¬ 
fers a Quit command under its application menu — for 
instance, Safari: Quit Safari. (Some background-only 
programs and certain Java applications don’t.) From the 
keyboard, 3€-Q is a near-universal shortcut for quitting. 
If the program demands attention before it can quit (for 
example, the document contains unsaved changes), it 
will first ask if you’re sure you want to quit. 

Closing versus quitting. If you’re switching from Win¬ 
dows, you may be used to quitting programs by clicking 
on a window’s close box; the Mac equivalent is the small 
red dot in the upper left corner of the window. But on a 
Mac, closing all open windows usually won’t quit that pro¬ 
gram — OS X applications can continue to run even if there 
aren’t any open windows. There are exceptions: usually, if 
the program can have only one window open at a time 
(as is the case with System Preferences, Dictionary, and 
Calculator), closing it will quit the program. But there are 
exceptions to the exceptions — Address Book and iCal 
continue to run even if you close their single windows. 

Emergency quitting. If nothing happens when you try to 
quit a program, you can force-quit it: switch to a program 
that’s still responsive, and press 3€-option-escape. This 
brings up the Force Quit dialog box. Select the stuck pro¬ 
gram on the list, then click on Force Quit. You can also 
force-quit programs via the Dock. Click and hold on the 
problem program’s Dock icon to bring up its menu. As¬ 
suming that the system knows the program is stuck, you 
should see a Force Quit option at the bottom. 

One other avenue is to launch Activity Monitor (in the / 
Applications/Utilities folder), select a program, and click 
on Quit Process, then Force Quit (see the screenshot 
"Forceful quitting”). 
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Forceful quitting. Try quitting stubborn programs in 


Activity Monitor. 


Supercharge iTunes 
conversions 

E ven if you prefer your music in a certain format, there 
are times when stray file types find their way into 
your iTunes library. Perhaps a friend sends you one 
of his band’s new songs in a different format. One way to 
change a song’s format is to use iTunes’ built-in converter 
(Advanced: Convert Selection To ...). The exact wording 
of the menu item depends on your iTunes import settings, 
which you can choose by selecting iTunes: Preferences, 
going to the Advanced pane, and clicking on the Import¬ 
ing tab. For instance, if your Import Using pop-up menu 
is set to AAC Encoder, the item will read Convert Selection 
To AAC. 

But this menu item has a couple more tricks up its sleeve. 
Suppose you saved your buddy’s song to your desktop, 
and you want to import it into iTunes in the correct format. 
Simply hold down the option key, then watch as the menu 
item (here, it’s Convert Selection To AAC) changes to Con¬ 
vert To AAC. Choosing this brings up a standard OS X file- 
selection dialog box; navigate to your music file and click on 
Open, and iTunes will convert the song to your preferred for¬ 
mat while importing it into your iTunes library. The imported 
song is stored in your iTunes folder. 

If you don’t want your converted song to end up in that 
folder, you can store it elsewhere. Using the file-selection 
dialog box to navigate to the song you want to convert, 
press and hold the option key before clicking on the Open 
button. This brings up another file-selection box, allowing 
you to choose a new destination. The song will still end up 
in your iTunes library; it just won’t be stored in the default 
location. — Rob Griffiths 


Find files by name 

If you tend to pack folders with multiple versions of similar 
files — different design variations, for instance — finding 
the right document can take some time. Flere’s a fast way 
to locate a file by name, even if you keep the folder sorted 
by date with newest files on top. 

Scan the top of your list for a document that has a name 
similar to the one you’re looking for, select it, and then 
press the tab key. When you press tab, the Finder auto¬ 
matically hops to the next file based on sorting by name, 
regardless of what overall sort order you’ve applied to 
that folder. If you press shift-tab, the Finder selects the 
previous file based on sorting by name. (This trick does 
not work if you’re using column view.) You should find the 
file you need in no time flat. Rob Griffiths 
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Get Help out of the way 

Among all the nice changes introduced in Leopard, one not- 
so-nice change is the way it implements the Help system. 
Whenever you call up Help, a floating window opens in the 
foreground, refusing to move to the background and obscur¬ 
ing other open windows. That means you have to slide the 
Help window out of the way or constantly minimise it to the 
Dock. It’s a real pain — especially if you work on a notebook 
or use a smaller display. 

Thankfully, Apple has included a hidden preference that 
allows you to change this behaviour. To set Leopard’s Help 
windows to “non-floating” mode, open Terminal and type de¬ 
faults write com.apple.helpviewer NormalWindow -bool true 
into the window. Quit and relaunch any running programs to 
force the change to take effect in those aplications. 

The next time you summon Help, the window will switch 
to the background, just like most other OS X windows (see 
the screenshot "Help for Leopard Help”). One note: be¬ 
cause the Help program is a faceless background applica- 


0- O- Q 

V. Preview Help 



Help for Leopard Help. With a simple Terminal command, you can 
relegate Leopard’s Help window to the background. 

tion, you won’t be able to use 3€-tab or the Dock to move 
this window to the front. To bring Help to the foreground, 
you’ll have to click on the actual window. If for some reason 
you want to return Help to its default behaviour, repeat the 
above command but change true to false. — Rob Griffiths 


Switch mobiles (fairly) painlessly 

New mobile phones are released almost every day. Walking past a phone store reveals 
swags of people updating their handset to one of the latest and greatest models. How¬ 
ever, how do you get all your contacts and other data across to your new handset? 
There are a couple of ways to do this. 

One of the easiest ways is to use iSync. If your old and new handsets are Mac com¬ 
patible, then you should be able to connect your old handset to your Mac over USB or 
Bluetooth and then sync all the contact data to Address Book. If you're using the diary 
functions of the phone then all that data can go into iCal. Once all the data from the 
old handset is on your computer you can then connect your new handset and sync 
the data from the Mac to the mobile. 

The main trap in using iSync is that not all mobile phones are recognised. However, 
Nokia, Sony Ericsson and others are releasing iSync plug-ins, at no charge, for some 
of their latest models. Also, Nova Media releases iSync plug-in packs for newer hand¬ 
sets although they're not free. 

If your old phone won't talk to iSync there is anotherway to liberate your data. Pop 
into the contact list and look through the different menu options. Find an option that 
will let you copy all your contacts to the SIM card. Providing you haven't got more than 
the SIM can handle you can then put the old SIM in your new phone and copy the 
cotacts to the phone's memory. 

It’s worth noting that if you choose the SIM card route that there are some other 
limitations. The main one is that contacts on the SIM are stored as one phone num¬ 
ber per contact. As a result, if you have contacts with multiple phone numbers (one 
name with a home, office and mobile number) then you'll end up with three contacts. 
Each will have the same name but a different phonenumber. Still, that's better than 
having to re-key all your datausing T9. —Athony Caruana 
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Search Text with Safari 3 

There are lots of ways to find words and phrases within 
text files. You can use Spotlight, of course, and then open 
those files with a text editor such as TextEdit or Bare Bones 
Software’s free TextWrangler. Or if you’re Terminally in¬ 
clined, you can open and search text files in vi, nano, or 
emacs. But here’s an alternative you may never have con¬ 
sidered: Safari. 

Apple introduced an enhanced find mode in Safari 3. When 
you search for words on a web page, Safari turns the back¬ 
ground grey, highlights all matching words against a white 
background, and shows the currently selected match against 
a bold yellow background. These visual cues make it easy to 
spot all of the matches on a page while keeping the surround¬ 
ing text readable. 

But who says you have to use these sweet find features 
only on a web page? Safari can also handle most plain¬ 
text files (those created in plain-text mode with a program 
like TextEdit). In Safari, select File: Open File to launch the 
document. If Safari doesn’t recognise your file, locate it in 
the Finder, press and hold ^-option, and drag the document 
onto Safari’s Dock icon. 



Safari search. Safari can find words and phrases in text files, 
highlighting all of the matches at once. 


Once Safari has opened the file, press 3€-F, enter your 
search terms, and enjoy the result (see the screen 
\shot “Safari search”). Pressing 3€-G highlights the next 
match, and 3€-shift-G moves to the previous match. There 
are some limits — Safari is not happy about opening multi¬ 
megabyte files, and if it finds more than 100 matches for your 
search term, it will not highlight them all at once. While Safari’s 
find mode can’t replace Spotlight’s or TextWrangler’s power¬ 
ful search capbilties, it could come in handy if you need to 
quickly run a simple search on a text file. — Rob Griffiths 
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code.google.com/p/firefox-mac-pdf/ 

View PDFs in Firefox 3 

View PDFs in Firefox 3 

If you’ve been using Firefox 3, you may have noticed one 
glaring hole: instead of letting you view PDFs directly in the 
browser, it forces you to download them when you click 
on a PDF link. To get around this behaviour, check out the 
firefox-mac-pdf plug-in, which works on both PowerPC and 
Intel Macs. (It requires Mac OS X 10.4 or later.) 

Click on the site’s Install PDF Plugin link and then select 
the Allow button that pops up at the top of your browser 
window. (Firefox blocks installation until you give it permis¬ 
sion.) Restart Firefox, and you’ll now be able to view PDFs 
directly in the browser. (Oddly, the plug-in is called Quartz 
PDF Plugin in the Firefox Extensions screen.) 

While perusing a PDF within Firefox, you can right- 
click on it to access a contextual menu with a number 
of viewing options, including controls for zooming and 



PDFs in Firefox. A free plug-in lets you view PDFs within Firefox 3, 
instead of having to download and open them in Preview. 

toggling between single pages and spreads (see the 
screenshot “PDFs in Firefox”). You can also employ Firefox’s 
built-in zoom features (via the View menu or using keyboard 
shortcuts), and navigate up and down with the arrow 
keys. — Rob Griffiths 


Copy and paste Keynote slides 


If you’re a Keynote user, you probably know you can 
group slides together, which is a great way to keep the 
various pieces of your presentation separated. To create 
a group, you just decide which slide you’d like to have as 
the first slide in the group — typically, this would be the 
slide that introduces that particular section of your talk. 
You then select any number of following slides, and either 
drag-and-drop them onto this first slide, or just press Tab 
(Shift-Tab to ungroup). 

This is one of Keynote’s nicer features, especially if 
you’re working on, for instance, a 90-minute-long “Best 
of Mac OS X Flints” presentation for Macworld Expo — in¬ 
stead of dealing with perhaps a hundred different slides, 

I can deal with maybe ten groups of ten slides each, ex¬ 
panding only the group I’m currently working with. 

Once grouped, you can use the black disclosure triangle 
to the left of the first slide in the group to show or hide the 
additional slides in that group. 

There’s a semi-hidden bonus in this grouping feature, 
too — a simple way to copy multiple slides from one pre¬ 
sentation to another. Just collapse the group of slides 
you’d like to copy, press 3€-C to copy them, switch to your 
other presentation, and press 3€-V. Just like that, all the 
slides in the group will be pasted into the presentation. 

Of course, the flip side of this bonus is that if you only 
want to copy the first slide of the group — perhaps as a 
shortcut in creating the section header for another sec¬ 


tion of your presentation — you’ll need to expand the 
group before copying the first slide, otherwise you’ll get 
the whole group. Just keep this in mind when duplicating 
slides, lest you be surprised by the unexpected appear¬ 
ance of 25 slides when you hit paste! — Rob Griffiths 
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Microsoft 
Reader tip 


Open Google searches in tabs 



I frequently enter a term into the Google search bar 
in Safari from the page I’m reading. Previously I 
would 3S-N to get a new tab, then hit return on the 
search bar. 

If you enter your search term then hit §£-return on 
the keyboard, the search will open in a new tab 
instead of the current page. 

To save even more mousing, 3€-option-F will take 
you to the Google search bar, where you can 
type your term, then 3€-return. 

Davo, 

Via AMW forums 

Each month, Microsoft gives a Bluetooth Notebook Mouse 
5000 valued at $70 to the Australian Macworld reader 
who submits (via e-mail or the web site) the best and 


most useful undocumented tip. Enjoy wireless freedom 
with the Bluetooth Notebook Mouse 5000 — no transceiv¬ 
er to connect or lose! Keep USB ports free for other de¬ 
vices, and take it with you in a convenient carrying case. 
Microsoft's high-defnition laser technology means the 
mouse is more responsive, more precise and tracks more 
smoothly than standard laser mouses. It also features a 
battery indicator light and an on/off switch to conserve 
power when it's not in use. The ergonomically-designed 
Bluetooth Notebook Mouse 5000features four fully- con¬ 
figurable buttons and a scroll wheel. E-mail your tip 
with the subject header “Help reader tip", including your 
full name, address and phone number, to matthew.pow- 
ell@niche.com.au or use the "Submit a tip" button on the 
Help section of www.macworld.com.au. All reader tips 
become the sole property of Niche Media. 


Enable private browsing 

Safari’s private browsing feature limits the tracks you leave 
while you’re poking around the web. In private browsing mode 
(Safari: Private Browsing), Safari stops adding web pages to 
the history file, removes items from the Downloads window, 
doesn’t save autofill information, and keeps searches from 
being added to the recent queries menu in the search box. 
This is handy if you’re using a public Mac, or if you prefer not 
to leave lots of data bits behind as you surf. 

Whenever you choose Private Browsing from the menu, 
a dialog box pops up, explaining what the feature does 
and asking for confirmation. To skip this box, hold down 
the option key before selecting the item from the menu; 
this removes the ellipsis (_..._) that comes after its name, 
causing the selection to take effect immediately. 

You can also create a keyboard shortcut that does the 
same thing. Open the Keyboard & Mouse preference pane 
and select the Keyboard Shortcuts tab. Click on the plus key 
(+), set the Application pop-up menu to Safari, type Private 
Browsing in the Menu Title box, and enter your desired key 
combination in the Keyboard Shortcut box (I used control- 
option-P). Click on Add. 

When you switch back to Safari, you should see two Pri¬ 
vate Browsing entries under the Safari menu — if you don’t, 
relaunch the program. The one with the ellipsis is the original 
menu item, which requires you to confirm that you want to 
enable the feature; the other is the entry you created, which 
lets you instantly access private browsing. Press your chosen 
shortcut keys — control-option-R in my case — and you’ll be 
in private-browsing mode. — Rob Griffith 


Hoyjnks 

ecamm.com/mac/phoneview/ 

PhoneView 

Print iPhone text messages 

Is it possible to print text messages you receive on your 
iPhone? 

Yes, with Ecamm Networks’ PhoneView. Among 
PhoneView’s many talents (including using your iPhone as 
a storage device when connected to your Mac, copying 
the iPhone’s music, videos, and photos to your computer; 
and viewing and editing the iPhone’s notes) you can export 
the phone’s SMS messages as text files, which you can 
then print. 

It’s easy to use. Install it, plug in your iPhone, and 
PhoneView launches. To access the phone’s SMS 
messages, just click the SMS entry on the left side of the 
PhoneView window. You can copy individual messag¬ 
es, 3€-click to copy several messages (helpful when 
you want to copy just those mes¬ 
sages that are part of a partic 
ular conversation), or copy 
all messages by selecting 
one message, pressing 
3S-A to select them all, 
and clicking the Copy 
From iPhone button at the 
top of the window. 

— Christopher Breen 
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My current setup is a BigPond cable connection with a 
Motorola SB4200 Surfboard cable modem, Belkin wire¬ 
less G Plus router. I have an iMac and a couple of Win¬ 
dows machines on the network (including one PC with a 
wired connection to the router), and a Time Capsule to 
back up the Mac. 

My problem is that the internet connection continu¬ 
ously drops in and out. 

I have checked and the IP addresses of the iMac, the 
PC & the notebook are all different. Does the Time Cap¬ 
sule have an IP address and if so how do I check this 
and/or reset it? 

For the record this set up was how it was BiM (Before 
the iMac) and it worked flawlessly. When I got the Mac 
and Time Capsule a couple of months ago, I just fired 
them up and they (reasonably painlessly) connected, 
so I left it like this with the intention of one day chang¬ 
ing things around. Initially there wasn’t the IP address 
errors (not that I can recall anyway) and as far as I 
know nothing has changed. 

Is there a better way to set things up? 

Brooksey, 

Via AMW forums 

I would certainly just replace the Belkin with the Time Cap¬ 
sule — simplifying the setup will make things more stable. I've 
found sometimes mixing brands of wireless devices to cause 


some problems — it's impossible to give 
hard and fast rules. 

One thing worthwhile checking with 
Telstra is whether they are still using 
the " heartbeat" system. I was at a cus¬ 
tomer's recently with Telstra cable, and 
I saw that they are not needing to use 
any sort of login or anything (which the 
heartbeat system used to use). Telstra 
has, I believe, phased it out. 

If that is the case, you can, in fact, 
use the Time Capsule as your router 
without any need to port forward 
the heartbeat to a 24/7 computer. — 
Sean McNamara 


Each month STM (02 8338 0222) gives a medium 
Rogue backpack to the Australian Macworld reader 
who send in or posts to the forum the most intriguing 
query. STM’s medium rogue backpack creates mis¬ 
chief for would-be thieves by concealing the laptop 
compartment from view and hiding it in an internal 
wall of the bag — so nobody knows you’re carrying a 
laptop except you. Send your query to matthew.pow- 
ell@niche.com.au or post in the forums at www.mac- 
world.com.au/forums. All queries and solutions are 
the sole property of Niche Media. ^ 


Fix "Connect to 
server" errors 

When attempting to access a server via the Connect to 
Server (3§-K) command in the Finder’s Go menu, you 
may get an error message that states: “The text entered 
does not appear to be a recognized URL format.” The 
message may appear even if the server address you 
entered is entirely correct. 

According to Apple, this erroneous message can crop 
up if you are either (a) running Mac OS X 10.5 via an 
account that was updated from 10.4 or (b) using data 
from a Time Machine backup that was initially created 
via data migrated from another Mac. 

In either case, the solution is to delete a folder named 
URLMount (from old Mac), located in the /System/Li¬ 
brary/Filesystems folder. Then restart your Mac. 

— Ted Landau 


Remote control Mac 

Now that I have finally upgraded my work G5 power mac 
to Leopard (such an easy install!) I was wondering how 
I can access it from home through my MacBook also 
running Leopard. I have had a look at sharing in system 
preferences and there is screen sharing, which looks to 
me like you have to be on the same local network, and 
remote login or remote management. 

Is anyone able to help me with this one? I’d love to be 
able to just access my work files if I am at home when 
there is something urgent. 
rachp 

via AMW forums 

There are a number of potential solutions to this question, 
some easier than others and some more flexible and 
configurable.lt made for a fairly interesting discussion, 
which you can read at www.macworld.com.au/forums/ 
indexphp?showtopic= 1846 — M.JC.R 
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Getting connected with your Mac 


Tony Williams 

is waiting for the 
laws to change so 
he can marry his 
MacBook Pro. 


Voice over 

V oice over IR sometimes 
referred to as "VoIR” is the 
catch-all name for a range 
of technologies that allow telephone 
calls over IP (otherwise known as 
data) networks. In layman’s terms this 
technology allows you to make voice 
calls using your internet connection 
rather than your telephone line. 

There are any number of advan¬ 
tages of this technology as opposed 
to what is often called either Plain 
Old Telephone System (POTS) or the 
Public Switched Telephone Network 
(PSTN). The first is that it allows you, 
on some ADSL plans, to run a “bare” 
ADSL connection with no telephone 
line costs on top of the ADSL costs. 

Note that this is fairly new in the 
Australian market so not all ADSL 
providers offer it. Of course if you 
have cable broadband then you can 
just cancel your phone line. 

The second is that most VoIP pro¬ 
viders run multiple connections back 
to the POTS system in major cities 
and therefore offer extremely low long 
distance costs to those cities. Since 
your costs and the cost for people 
phoning you are determined not by 
your physical location but where your 
VoIP phone ties back to the POTS 
system you gain an advantage if you 
live outside a capital city. 

For example, if you live in the Blue 
Mountains west of Sydney then you 
may find most of your calls over POTS 
will be long distance to Sydney, but 
using VoIP these become local calls. 

VoIP hardware. As well as your 
ADSL modem you will also need an 
Analogue Telephony Adapter (ATA) 
device that acts as a modem for an 
ordinary phone. It is also possible to 
get a phone with an ATA built in, but 

Hoignks 

www.whirlpool.net.au 

Broadband users' forum 



then you only have one phone that 
you can use; with external ATA hard¬ 
ware you can split the phone line and 
connect another phone. 

If you don’t get an ATA you will 
have to use a "soft phone” on your 
computer to make and receive calls. 
While this is a good way to test 
VoIP it will probably not be a good 
arrangement in the long term; it has 
several drawbacks including not 
being able to send or receive calls if 
your computer is off or the software 
is not running, having to use a head¬ 
set and tying up your computer when 
the phone is being used. 

Signalling and codecs. 

The ATA has to have a method of 
communicating with the switch at 
your VoIP provider to send and 
receive calls. The most common are 
H.323, SIR MGCR SCCP or IAX. Your 
ATA and the VoIP provider both have 
to use the same system so that calls 
will work. Once your voice has been 
turned from an analogue signal into a 
digital one it has to be bundled into a 
stream according to one of a number 
of codecs (compressor/decompres¬ 
sors). Of these G.711 and G.729 


seem to be the most common. G.711 
has the best quality but, of course, 
uses the most bandwidth. 

QoS . There are a number of ways 
VoIP will affect your other hardware 
choices. You will almost certainly want 
a switch that supports “Quality of Ser¬ 
vice" (QoS). This allows you to reserve 
part of your bandwidth for VoIP when 
it is running, making sure that when 
your daughter is using BitTorrent in 
her bedroom the quality of your phone 
calls from the living room does not 
go down too badly. QoS from your 
“phone” is determined by your switch, 
QoS to your "phone” is determined by 
your ISP — one of the advantages of 
getting VoIP from your ISP rather than 
another provider is that they can offer 
QoS for voice traffic. 

When attempting to get a good 
quality phone call over VoIP there are 
a number of things to consider. Rarely 
are quality problems due to your VoIP 
provider — they are more often due to 
network problems or settings on the 
hardware at either end. 

Network problems are usually one 
of two things: latency or bandwidth. 
Latency means that packets are 
taking too long to get from one end 
of the connection and this is usually 
due to your ISP Bandwidth prob¬ 
lems are usually due to other traffic 
on your net. Even quite slow ADSL 
connections can support VoIP if there 
is little or no other traffic, while the 
fastest ADSL 2+ connection will not 
support it if you are also running a 
couple of BitTorrent clients. 

So how do you choose? A difficult 
question to answer. Have a look at 
your current phone and network us¬ 
age. Have a look at what’s provided 
by your current ISP Once again a trip 
to Whirlpool (see “Hotlinks") will give 
you a great deal of information about 
hardware and providers. ^ 
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Keith White 
has been a Mac 
addict since 1984 
and can’t fathom 
why anyone isn’t. 


Keep control 


Take Control Author Jeff Tolbert 

or Making Music with 

cBanagesand-oa Publisher TidBITS 


Take Control Author Jeff Tolbert 

d Recording with 

GarageBand xx Publisher TidBITS 

ISBN 1933671394 


ISBN 1933671122 

RRP SUS10.00 or 


RRP SUS10.00 or 

$US17.50 together 


SUS17.50 together 

with next title 

ite_ 


with previous title 


Take Control of Making 
Music with GarageBand 08 

sees musician Jeff Tolbert show¬ 
ing you how it all works by getting 
you to build three songs using 
GarageBand’s prerecorded loops. 

As you compose you’ll get the feel 
of GarageBand’s editing and mix¬ 
ing features and find how creative 
arranging loops can be. You’ll work 
in both graphical and notation view 
and understand how to get that extra 
sweetness in the final mix. 

You’ll also learn how to map out a 
song structure and avoid producing 
cheesy songs from the new Magic 
GarageBand feature. Adjust volume, 
panning and tempo in real time as 
the song plays. Learn how to handle 
GarageBand’s impressive range of 
effects — including Visual EQ, which 
allows you to alter the tone of a 
sound wave with your mouse. Export 
your final symphony as a song or an 
iPhone ringtone. 

A glossary of music-related terms 
guides you through the maze from 
AAC to Timbre and there’s a handy 
list of tips to dissuade GarageBand 
from paralysing your CPU. A great 
way for non-musicians to get started. 


Hotgnks 

www.takecontrolbooks.com 

The home of Take Control ebooks 


Take Control of Record¬ 
ing with GarageBand 08 

by the same author, takes you to the 
next step of making your own music 
rather than re-arranging someone 
else’s. This means you’ll need to 
consider MIDI gear, microphones 
and guitars. 

Tolbert assumes some familiarity 
with GarageBand and, of course, rec¬ 
ommends his previous title if you’re 
not yet up to speed. After you’ve un¬ 
derstood the fundamental difference 
between Real and Software instru¬ 
ments you’re ready to begin a simple 
recording with the latter. When you’ve 
laid down a basic drum and keyboard 
groove you’re ready to fine tune any 
minor mistakes before moving on to 
the Real thing. 

Tolbert dispenses good advice on 
getting the optimum input signal when 
recording live instruments. Begin with 
guitar and then understand how to 
use a microphone to best effect and 
how to add and tweak GB’s sound 
filters. A chapter of tips and tricks 
includes vocal doubling, making your 
own loops and turning your guitar 
into a bass. A clever use of hyperlink 
technology allows you to listen to 
sample songs through linked-in audio 
files while you’re reading about how 
they were produced. 

Appendixes include a table match¬ 
ing MIDI keyboard keys to individual 
drum sounds from a standard kit, help 
with performance issues and a glos¬ 
sary similar to the previous title. A neat 
follow-up to Making Music with some¬ 
thing for all levels of musical ability. 


Take Control Author Joe Kissell 

of Apple Mai m leopard 

IT™ Publisher TidBITS 

ISBN 1933671386 
RRP SUS10.00 or 
SUS15.00 together 
with next title 

mz ___ 


Take Control of Apple 
Mail in Leopard author Joe 
Kissell promises “a no-nonsense 
guide to help you take control of a 
powerful email program without get¬ 
ting lost in extraneous information.” 

A useful start is a list of the new 
features in Leopard Mail, which also 
demystifies POR IMAR SMTP and 
other e-mail protocols. Then 
set up your accounts and read 
incoming messages or RSS feeds. 
Ready to send? Learn how to do ad¬ 
dressing properly and trick up your 
missives with signatures, attach¬ 
ments and Leopard’s show-off 
Stationery templates. 

Once it’s all flowing smoothly keep 
a lid on things by correct mailbox 
management, using Notes and To 
Do’s, synchronising with MobileMe 
and automating with Rules. There 
are tips for when the mail doesn’t get 
through and some backup strategies 
using Time Machine, other backup 
programs or even Leopard’s new 
Archive Mailbox command. 

Considering how much the average 
Mac user depends on e-mail this 
ebook is a good investment if you’re 
sticking with Mail. 
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INTRODUCINGTHE NEW 


ADVC HD50 




HDMItoHDV converter 


High Definition Digital Video Conversion 

Our ADVC® HD family supports virtually any high-definition (HD), 
video conversion need. Standalone or connected to a computer, 
all ADVC HD products feature sturdy construction and broad 
compatibility with most video equipment. 



THOMSON 


Features of the ADVC HD50 include: 

• Capture/Edit with any HDV compatible video editing software 

• Powered by FireWire bus on Desktop or Notebook computers 

• No need to install drivers or any additional software applications 

• Supports 1080i and 720p HD formats 

• Windows® and Mac OS® compatible 




The ADVC HD50 is ideal for: 

• Capturing video from HDMI-equipped camcorders 

• Video capture from DVI sources (such as PC graphics) 

• Recording gaming sources 

Other products in the ADVC Family include: 

ADVC55* ADVC110*, ADVC300* ADVC700*, ADVC1000*, 
ADVC3000*, ADVCHDM1, ADVCHDSC1,TwinPact100* 


Distributed by 

Playback Systems 


03 9885 5888 
sales@playback.com.au 
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The New Standard from the 
Company that Set the Standard 


Altec Lansing raises the bar again with the inMotion iM600, an innovative and 



performance-leading new speaker system for the iPod. Includes a universal dock 
for iPod, a built-in FM radio, a rechargeable battery, and a wireless remote. 
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File storage and 
viewing apps for iPhone 



Three apps offer different strengths, weaknesses 


S toring media like photos, music, and video on your 
iPhone is a snap: after all that’s what the device 
was designed for. But when it comes to carrying 
around other types of documents, or files that aren’t in 
your iTunes or iPhoto library, the iPhone falls woefully 
short. You can always send PDFs, Microsoft Word docu¬ 
ments, and Excel spreadsheets to yourself, but since the 
Mail app lacks a search function, finding the one mes¬ 
sage with the file you want often means picking through 
long lists of e-mails. 

A number of worthwhile programs have sprung up to 
fill this void, allowing you to store and view documents 
of your choice on the iPhone or iPod touch. It’s strictly 
a ’’look, don’t touch affair,” though, since the iPhone’s 
software does not yet allow editing of these documents. 

While each program takes a slightly different ap¬ 
proach to getting files on your phone, all have their own 
strengths and weaknesses depending on what your in¬ 
tended uses are. The three applications examined here 
require that your mobile device and computer be on the 
same Wi-Fi network in order to transfer files and all three 
have roughly similar performance, both in transferring 
and viewing files, except in the cases noted below. 

(Note that this is not a “comprehensive” review of all 
of the options, merely a test of three applications that 
take a similar approach. Other file utilities for iPhone 
will be looked at in future issues.) 

Olive Toast Software’s Files struck me as the most 
iPhone-like of the applications I tested. It works by run¬ 
ning a WebDAV server that you can connect to from 
either Windows or OS X; once connected, you can copy 
files to it like any other remote server. 


The status of the WebDAV server is denoted in Files by 
the colour of a circle icon in the bottom left corner of the 
interface. (Green means on, red off, and orange no Wi-Fi 
network detected.). Tapping the icon lets you easily start 
or stop the server. The app’s preferences, accessible via 
the gear icon in the top left, lets you set a username and 
password to prevent others from accessing your files, or 
enable guest access if you want others to be able to pass 
your documents around. 

Files has a number of built-in features that make it 
a snap to use. For example, there’s a magnifying glass 
icon that you can tap to bring up a Filter field: Type in a 
string, and it’ll automatically show you only files whose 
name matches the characters you entered. 

When you’re viewing files, a handy toolbar at the bot¬ 
tom of the screen allows you to jump to the beginning 
or end of a document and also gives you access to one 
of Files’s other handy features: bookmarks. You can add 
internal bookmarks to long documents and then jump to 
them later; Files will also remember where you left off 
reading in a multi-page file and start at that point if you 
open the file later. 

My only gripe with the toolbar at the bottom of the 
screen is that it disappears automatically after a second. 
It’s convenient when you’re scrolling through a file, but 
I’d rather have the option to hide or show it with a single 
tap like many other applications use. 

When you’re viewing a picture, the Files toolbar also 
has a button that’s labelled “Add to iPhoto”, but that’s 
a little misleading. While the app seemingly tries to add 
the photo to your phone’s Camera Roll, it didn’t work 
in my tests. The image showed up in the thumbnail 
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Files 


DataCase 


FileMagnet 
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File-viewer for iPhone 


File-viewer for iPhone 

W'/ 2 


W '/2 

Mac-like interface 


Shows up on Mac or Windows computers whenever 
it’s running 

Some unpredictable quirks 


Odd interface 

iPhone 2.0 


iPhone 2.0 

$8.99 


$8.99 

Olive Toast Software 


Veiosoft 

iTunes App Store 


iTunes App Store 

Dan Moren 


Dan Moren 

www.olivetoast.com 
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File-viewer for iPhone 

\\\* 

Wide variety of file types supported; ability to queue 
files for upload 

Requires uploader installed on all Macs you need to 
share files with; no Windows support 

iPhone 2.0 
$5.99 

Magnetism Studios 
iTunes App Store 
Dan Moren 

magnetismstudios.com/FileMagnet/ 



of the Camera Roll in the Photos app, but not in the 
Camera Roll itself. 

Files handles many of the types of document you can 
view in Mail, like Word docs, PDFs, images, audio and 
video, even Safari WebArchives - however, it falls down 
when it comes down to viewing iWork documents, show¬ 
ing them instead as folders. According to the documen¬ 
tation, you can work around this by compressing the 
files into .ZIP archives. In my tests that worked for Pages 
and Keynote files, but not for Numbers documents. 

In case you’re worried about getting carried away, Files 
allows you to set a disk quota limit. Unfortunately, Files 
only tells you how much space is being taken up by all 
the files in a given folder when you’re inside that folder; 
outside of the folder, it only tells you how many items 
are in that folder - not the total size — making it harder 
to keep track of where all your big files are hidden. 

DataCase, by Veiosoft, is veiy similar to Files, but sports 
some even more advanced features for power users. In¬ 
stead of using a WebDAV server, DataCase lets you trans¬ 
fer files over the network via a variety of technologies, 
such as OS X’s native AFP, HTTP, or FTP. That makes it 
easy to connect from either your Mac or your PC. 

But in most cases you won’t need to fire up a client, 
since baked-in support for Apple’s Bonjour technology 
means that you don’t have to spend costly time input¬ 
ting a server address: when you launch DataCase, your 
iPhone will show up in the Finder just like another com¬ 
puter on your network. 

Upon launch, DataCase’s screen provides you with a 
handy donut-shaped graph that breaks down how much 
capacity is being used by different types of files you’re 


storing in DataCase; it also provides a text breakdown 
below the chart (it doesn’t, however, reflect how much 
space your iTunes-synced media files are using, for ex¬ 
ample). And not only does DataCase let you view files 
in landscape orientation, you can also flip the phone to 
navigate DataCase’s interface lengthwise as well - help¬ 
ful if you have long file names. 

DataCase allows you to create multiple volumes, each 
with their own read and write permissions, which is 
handy for power users, but has the potential to con¬ 
fuse beginners - for example, there’s no way to copy a 
file from one volume to another on the phone itself and 
there’s no way to search all your volumes. By default, 
one volume is set up as a Drop Box that other users can 
put files in but not read, and another is set up as a Shared 
Files volume that all users can write and read to. 

I found DataCase’s interface to be the least intuitive 
of the three; for example, from the main screen the only 
option, is to tap the folder icon in the donut hole, which 
isn’t obviously a button. And while a Filter button lets 
you choose to view only a certain type of files (audio, 
video, pictures, and so on), it doesn’t provide the same 
name-searching capabilities that Files has. Plus, due to 
the subtle nature of the UI when you’re filtering, it’s easy 
to forget that you’re hiding some of your files. 

When in file viewing mode, DataCase adds toolbar 
controls that let you jump to the beginning or end of a 
document or page up and down. However, of three apps 
tested, DataCase had the least support for different file 
types. I would frequently found myself confronted by 
an error saying that the selected document could not be 
displayed. I also ran into an issue where any attempt to 
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transfer files would crash the program, but reinstalling 
the app seems to have fixed those problems. 

[Editor’s note: since this was written , an update to 
DataCase has added support for iWork files as well as 
Microsoft Office XML documents, and several other file 
types. - M.JC.P.] 

The final entry in this trio of utilities is the least expen¬ 
sive of the three, Magnetism Studios’ FileMagnet. Unlike 
DataCase and Files, FileMagnet foregoes the use of the 
networking protocols built into most operating systems 
for a free desktop-based application called FileMagnet 
Uploader, which you’ll have to download from the com¬ 
pany’s web site. (The first time you launch FileMagnet 
on the iPhone, the app will prompt you to do so.) 

The most obvious downside of this approach is that 
it means you can only transfer files with a Mac (the 
desktop software is not yet compatible with Windows, 
although the developers are planning to add that func¬ 
tionality soon) and that you’ll need to have FileMag¬ 
net Uploader on any computer with which you want to 
transfer files. 

But a desktop-based application does confer certain 
benefits. For one thing, you can queue files to transfer 
later by dragging them into FileMagnet Uploader: the 
files will begin to upload as soon as you open FileMag¬ 
net on your iPhone. And files transferred to FileMagnet 
keep a representative thumbnail — Files and DataCase 
both show only generic icons — so it’s easy to browse 
a folder of images and find the one you’re looking for, 
even if they have inscrutable names. Unfortunately, File¬ 
Magnet does not have the search or filtering capabilities 
of either of its competitors. 

FileMagnet also has the best file-type compatibility of 
all three apps, reading not only Microsoft Office files, 
but iWork documents as well. It was the only one of 
the three apps I tested to display an RTF document with 
styled text. (Files displayed it as plain text and DataCase 
would not display it all.) The only file that caused File¬ 
Magnet to baulk that Files and DataCase could read was 
a WAV file. I also ran into a repeated error message that 
FileMagnet was running low on memory when trying to 
view large images, but Magnetism Studios says this will 
be fixed in a forthcoming update. 

Australian Macworld’s buying advice. At the 

end of the day, which of these applications you decide 
to use will depend largely on what kind of use you plan 
to get out of them. If you spend a lot of time transfer¬ 
ring files to and from Windows machines, then Files and 
DataCase will make your life a little easier. If the ability 
to view as many different types of files as possible on 
your iPhone is your priority, then FileMagnet has the 
others beat. Those looking to maintain multiple volumes 
with granular permissions should look to DataCase. ^ 
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Applejack 1.5 

Welcome return of a 
favourite utility 


O ne of my favourite utilities has long been The 
Apotek’s Applejack, a clever utility that lets you 
perform a number of troubleshooting procedures 
at startup - without requiring a Mac OS X or third- 
party CD or DVD. Unfortunately, Leopard rendered the 
previous version of Applejack inoperable, so I’ve done 
without for nearly a year. 

With the recent release of Applejack 1.5, you can in¬ 
stall and use the utility on Macs running Leopard (OS 
X 10.5), so today’s as good a time as any to revisit this 
essential troubleshooting tool. 

Installing Applejack requires an admin-level user ac¬ 
count, as it modifies OS X’s startup process and makes 
a minor (and safe) tweak to the root account. Once in¬ 
stalled, Applejack is available in OS X’s single-user 
mode, accessed by holding down 2§-S at startup. Just 
below the standard “If you want to make modifications 
to files” message, you see a new message instructing 
you to type applejack for troubleshooting assistance. 
Doing so brings up a textual menu of options, shown 



Enter the associated number or letter to select the next task. 
It Is strongly recommended you do them In the order listed! 


Li] «xito pilot. RppleJack will do all tasks sequent lally. 

Li] repair disks 
[ / ] repair (termlssIons 
L 1 cleanup ache files 
Li] validate preference files 
Hi] clean up virtual memory 


Your choice (Just hit return to quit): | 


below; you simply type the desired number or letter and 
press return to perform that task. 

Repair Disks uses OS X’s built in fsck program - 
the same one used by Disk Utility - to examine and, if 
necessary, repair minor damage to your startup drive’s 
directory. Repair Permissions is identical to using Disk 
Utility’s Repair Disk Permissions function (except it 
takes a bit longer in single-user mode). Cleanup Cache 
Files removes temporary cache files in case a corrupt 
cache is the cause of your problems. Validate Prefer¬ 
ence Files checks preference files for possible corrup¬ 
tion; those that don’t pass muster are moved to a new 
“Preferences (Corrupt)” folder in the same parent Li¬ 
brary folder as the originals. Finally, Clean Up Virtual 
Memory manually deletes any virtual-memory swap 
files that weren’t cleaned up automatically by the OS. 

You can choose to run all these tasks in one fell swoop, 
in order, by typing auto (all lowercase) and pressing 
return. If you instead type AUTO (all uppercase), Apple- 
Jack goes into “deep clean” mode, which means it de¬ 
letes all system cache files, including the LaunchServices 
database. The developer recommends this mode only if 
the standard auto procedure doesn’t fix enough prob¬ 
lems to let your Mac boot properly. 

Although auto mode can be convenient, I rarely use 
it, for a few reasons. First, performing all of these tasks 
is usually overkill; a better approach, in my opinion, 
is to perform them in order, restarting after each to 
see if it fixed the problem. Second, and perhaps more 
important, fsck - used by the Repair Disks task - 
may need to be run multiple times to repair your drive 
fully. Running the Repair Disks task separately lets you 
repeat the procedure until you no longer see the “Your 
disk was modified” message. Finally, when you perform 
tasks separately, you get additional options; for exam¬ 
ple, the Cleanup Cache Files and Validate Preference 
Files tasks let you perform their actions on particular 
user accounts. 

Of course, many of Applejack’s tasks can be performed 
when your Mac is booted normally, either manually, us¬ 
ing Disk Utility, or using a third-party utility. The beauty 
of Applejack is that it lets you easily perform such trou¬ 
bleshooting tasks when a problem is preventing your 
Mac from booting into Mac OS X, even if you don’t 
have an OS X Install disc or a third-party bootable disc 
handy. Applejack is especially useful for MacBook Air 
owners, given that Apple’s slimmest portable doesn’t 
have a built-in optical drive. 

I highly recommend reading the ReadMe file included 
with the Applejack installer, as it contains lots of use¬ 
ful - and important - information, including known is¬ 
sues and explanations of confusing messages produced 
by single-user mode. In fact, it’s a good idea to print 
out the ReadMe and keep it on hand for troubleshoot- 
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ing emergencies. The ReadMe also includes some great 
tips. For example, when installing Applejack, clicking on 
the Customize button lets you also install memtest 4.14, 
a command-line program that tests your Mac’s RAM 
more-thoroughly than Apple’s own Hardware Test. You 
can then use memtest from within Applejack’s Expert 
mode, noted below. (Applejack also provides its own man 
[manual] file, accessible by typing man applejack in 
single-user mode.) 

New in version 1.5 is an experimental Expert mode, 
accessible by typing x in Applejack’s main menu 
screen. As the developer notes clearly in the ReadMe, 
“not all the tasks have been fully implemented,” which 
also means they aren’t documented and you should use 
them with caution. Still, Expert mode’s menu gives you 
a look at some of the promising options that are in the 
works, including the ability to disable auto-login, dis¬ 
able login items for a particular user, disable system 
configuration file, and force OS X’s “new computer” 
setup procedure. But my favourite, and one that does 
appear to be fully implemented, is the ability to use 
memtest in single-user mode to test your Mac’s RAM 
more easily. 

Also new in version 1.5 is an uninstall script, located 
at /private/var/root/Library/Scripts/ap¬ 
ple j ack. sh uninstall, that will completely remove 
Applejack from your system. (If you installed memtest, 
that will remain, as it’s technically a separate program 
and the uninstall script has no way of knowing if you 
installed it via Applejack or on your own.) 

Australian Macworld’s buying advice, i m a 

big fan of AppleJaek, but you don’t have to be a trouble¬ 
shooting expert to appreciate it. In fact, it’s just as useful 
for computer novices: If you’ve ever had to explain to 
a tech-phobic friend or family member, over the phone, 
how to run fsck in single-user mode, you know it can 
be frustrating for you and scary for them. With Apple- 
Jack installed, you just tell them to hold down 3€-S, type 
applejack, and then press 1. In fact, the biggest downside 
to AppleJaek may be that it makes some tasks too easy to 
perform; use it with caution. ^ 


_AppleJaek RDVflNCED Menu 

These functions are experimental at this stage, 
any problems, please file a bug report at 
http://sf.net/projects/applejack 

If you experience 

Choose the next task... 


IB] deep clean cache files 

111 check hard drive integrity 

121 test «emory 

[31 bless system folder 

HI disable uto login 

IS] disable login items for a user 

161 restore net info database from backup 
[71 disable system conf'iguration files 

181 disable Net Info NFS mounts 
l‘Jl enable new machine :«tup 


Your choice (Just hit return to quit): | 
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Type 


Smartphone 

Rating 


W'A 

Pros 


Great display 

Cons 


Poor usability; no standard headphone port 

RRP 


$999 

Manufacturer 


HTC 

Distributor 


Telstra 125111 

Reviewer 


Anthony Caruana 

Hot links 


www.htcdiamond.com 


HTC Touch Diamond 

iPhone rival stakes its claim 



T he HTC Touch Diamond would have to be one of 
the best looking smartphones I’ve laid eyes one. 
Dare I say, it might even surpass the iPhone in 
the beauty stakes. However, can it back up those good 
looks with great functionality? 

Yes, and of course no. The Diamond has a lot going for 
it - a significantly better camera than the iPhone, for 
one, if you’re into that sort of 
thing — but in terms of inte¬ 
gration with the Mac, it’s well 
behind. Forget iTunes, forget 
MobileMe sync - if integra¬ 
tion with your Mac is primary 
to you, look elsewhere. 

At its heart, the Diamond is 
yet another Windows Mobile 
device. While HTC has gone 
to some lengths to hide that 
with its own TouchFLO 3D 
user interface, this is merely 
a skin that leaves you just 
one stylus tap from the same 
Windows Mobile 6.1 apps 
you’ll find on any number of 
other smartphones. 

The Diamond skips on a full 
QWERTY keyboard with just 
four buttons and multi-direc¬ 
tional controller on the face. 
There’s a volume control on 
the left side and power but¬ 
ton at the top but otherwise, 
everything is done via the 
2.8-inch touchscreen. The 
display is a real high point - 


running at full VGA resolution of 480x640 it displays 
images and text clearly. 

The main problem with such a small touchscreen is that 
targets are hard to hit unless you grab the stylus. Thank¬ 
fully, there’s a spare stylus in the box as, given the small 
size, I suspect that it would be easy to lose. The Diamond 
weighs in at just llOg and is a mere 102x51mm and just 
11mm thick. That’s pretty good for a mobile phone than 
can be used for music and video as well as real work. 

All the comms boxes are covered off with quad-band 
GSM, NextG-eompatible 3G,802.11b/g WiFi and Blue¬ 
tooth 2.0. Connection to a desktop system is via USB with 
the USB port on the Diamond also used for headphones. 
While consolidation of ports is generally a good thing, the 
lack of a 3.5mm headphone port means that connecting 
your own headphones may not be possible. There’s also a 
camera - a 3.2MP snapper that takes nice pictures. 

The Diamond’s 900 mAh battery is removable, but 
there’s no way to add to the Diamond’s 4GB of in¬ 
ternal storage. I don’t see that as a significant issue 
as I’d expect that the Diamond would be more to the 
business sector than the consumer market given that 
one of Windows Mobile’s great strengths is its ability 
to allow documents to be read and edited on the go. 
I’d expect the battery to last in excess of a day with 
moderate use of 3G and WiFi as well as making several 
calls per day. 

Australian Macworld’s buying advice. 

The HTC Touch Diamond retails for $999 unlocked or 
free on an $80 per month plan over 24 months with 
Telstra. Mac users will need to factor in the cost of 
sync software such as Mark/Space’s The Missing Sync 
in order to sync their PIM data with either iCal/Address 
Book or Entourage. ^ 


► 076 AMW October 08 


www.macworld.com.au 

























Altec Lansing Orbit 



Portable speakers 
W '/ 2 

Small, good sound 

Tricky on/off switch; doesn’t cope well at high volumes 
$69 

Altec Lansing 

Anyware Computer Accessories 02 9879 5788 

Anthony Caruana 

www.alteclansing.com 


Altec Lansing Orbit 

Good sound for going around 

I f you’re in the business of delivering presentations to small groups or 
like to listen to your iPod through a speaker rather than headphones 
when trapped in some hotel on a business trip then trying to find a 
speaker deck that’s small but delivers reasonable sound is quite challenging. 
That’s where the Altec Lansing Orbit comes to the fore. 

The first thing that struck me when looking at the Orbit was that it’s just a 
single speaker. Sitting on its base, with the speaker pointing up, it’s able to 
deliver decent volume projected in a 360 degree range. Sound quality was 
quite good. In fact, it was better than expected given this isn’t a premium- 
priced rig. My one concern came from the level of distortion that occurred 
with our iPhone when the volume was pumped right up. Keeping the volume 
at about two-thirds or lower avoided the distortion. 

The Orbit is powered by three AAA batteries. Altec Lansing suggests that 
you can expect a full 24 hours of playback with a single set of batteries, and 
my experience suggests that this isn’t an unreasonable expectation. I used 
the Orbit listening to music, audio books and for presentations, clocking up 
several hours of use without needing to change out the batteries. 

The overall design of the Orbit is quite robust. The speaker grille on the top 
is veiy solid and would need a decent whack to put a dent in it. The dome 
shape is flattened by design to alleviate the opportunity for it to get squashed 
as well as making a little slimmer for carrying in a bag. 

The speaker lead is short - just 21cm. However, given the Orbit’s intended 
use I don’t think this is a major shortcoming. The lead wraps around the base 
of the Orbit for storage. 

My only significant criticism of the 
Orbit comes from the on/off 
switch. To turn the device on 
you need to hold the base 
and twist the top anti-clock¬ 
wise. The mechanism on the 
test unit was very stiff and 
required quite a lot of force. 

Turning it off wasn’t as bad. 

This was reported by many 
users as an issue in several on¬ 
line forums. ^ 
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Roxio Toast 9 Titanium 
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Disc-authoring utility 

«« 

Multitudinous new features; Blu-ray support 
Hard to pick any 
10.4.11,10.5.1 or higher 
$180 
Roxio 

Mindscape Asia-Pacific 02 9964 0475 
Matthew JC. Powell 
www.mindscape.com.au 


Roxio Toast 
9 Titanium 

Is there anything it can’t do? 

O nce upon a time, Toast was software for burn¬ 
ing CDs. It did it very well, but many Mac users 
looked at it and said, “Why should I install that? 
What can it do that the Mac can’t already do?” 

Toast 9 answers that question pretty emphatically. 

The interface of Toast 9 retains a familiarity for users 
of previous versions, but includes a number of impor¬ 
tant enhancements. For one thing, you can now browse 
your iLife media (and Aperture libraries) right there in 
Toast. Also, in previous versions you were given a little 
circular graph indicating how well your content would 
fit on your chosen media. With the advent of 50GB BD 
recording, that’s clearly not practical, so the graph now 
stretches across the bottom of the screen. 

In the upper left corner of the screen, you’ll find 
icons for the major functions Toast can perform: Data 
(for using Toast as a backup program — not the most 
sophisticated on the market but if you don’t have 
another backup solution it’ll do), Audio, Video, Copy 
and Convert. Of course, that’s just what you can do 
within the main program. Look under the Extras menu 
and you’ll also find Get Backup RE, CD Spin Doc¬ 
tor, Disc Cover 2 RE, DiscCatalogMaker RE, Streamer, 
TiVo Transfer and Toast Video Player. Toast is more 
than just a media-burning application: it’s a sophisti¬ 
cated suite. 

Blu-ray recording is the banner feature for Toast 9, 
and it does it well — capture HD footage, including 
AVCHD, edit unwanted bits (the editor is borrowed 
straight from EyeTV), author DVDs and Blu-ray Discs 
with menus and backgrounds. You can even write HD 
content to standard DVD media (obviously with very 


limited running time) — handy if you’ve got an HD 
camcorder but no Blu-ray burner. 

Authoring Blu-ray content (and HD-DVD content, if 
you’re so inclined, requires the purchase of an additional 
plug-in over the internet. 

Toast 9 also supports Elgato’s Turbo.264 hardware en¬ 
coder, speeding things up nicely if you have one. And if 
you find, while encoding a project, that you really need 
a few clock cycles to get something else done, you can 
pause compression tasks and resume later. That may not 
sound like much, but it’s practically wizardiy. 

Speaking of wizardiy, buried up there in the Extras 
menu is Toast’s other big new feature, Streamer. Using 
this utility, you can have your video content streamed 
from your Mac, via Roxio’s streaming server, to your 
iPhone, iPod touch, or most any other device with a web 
browser on a WiFi network. Setup is deceptively easy (I 
actually had to do a bit of fiddling with ports to get it 
working) but once it’s going it’s pretty amazing. 

Another function that’s close to wizardry is the audio 
fingerprinting, which works in conjunction with Toast’s 
audio capture. You can copy your old LPs and analogue 
cassettes, and Toast will identify the music and generate 
all the appropriate tags, just as if you’d imported a CD. 
Obviously the more obscure your collection the more 
hit-and-miss this will be, but it will certainly save a lot 
of typing for many people who’ve held off digitising. 

Australian Macworld’s buying advice. If you’re 

serious about what you do with your multimedia con¬ 
tent, you’ve probably already got one version or another 
of Toast. If you haven’t, get this one. If you are a user of 
Toast, there’s enough new tricks and improved features 
in version 9 to make the upgrade well worthwhile. ^ 


Streamer 





Video server. With a simple drag-and-drop and a few dialog boxes, 
Toast can stream video content to you wherever you are. 
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■ Tel 02 9922 7288 ■ Fax 02 9922 2788 
Email sales@wysiwyg.com.au 
Ground Floor 272 Kent Street Sydney NSW 2000 
Tel 02 9262 4888 Fax 02 9262 1960 
■ Email bureau@wysiwyg.com.au 




Learn why FontAgent Pro 4 is the world's 


330D Miller Street, Cammeray NSW 2062 

Tel: (02) 99222327 
Fax: (02) 99222527 
Email: ndart@macsasnew.com.au 
Website: www.macsasnew.com.au 

Apple Secondhand Reseller 


Mac Centre 

Authorised Reseller 


iPhones 

Macs 

Accessories 

Trade-Ins 

Rentals 

Service & Support 


www.maccentre.com.au | 02 9281 4444 

87 Albion Street, Surry Hills NSW 2010 




Professional Font Management 
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‘f FontAgent Pro 0 


Server Edition 


Windows Edition 


Macintosh Edition 


| FontAgent Pro S 


Order your FREE 30 day TRIAL PACK Today! 
includes BONUS Tutorial Video plus SPECIAL OFFER! 


T:1300 761 466 e: freetrial@fontagent.com.au 



microfeconcJ/ 


for Macintosh 


Microseconds was established in 1990 and has since 
become one of Australia’s largest retailers of second-hand 
Macintosh computers, parts, and peripheral equipment. 


Service and repairs 
New and used Macs 
Great warranty 
Spare parts 


Serving the Macintosh community for fifteen years 


Suite 214,22-36 Mountain Street, Ultimo NSW 2007 • Ph: 02 9281 6392 • Fax: 02 9281 4130 • sales@microseconds.com.au • www.microseconds.com.au 
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PhotoBooks 


Get your photos together in 
iPhoto, create a PDF, order and 
pay online, we then print and 
bind your book right here in 
Australia! Delivered to your 
door in around 10 days. 


Hard Cover from s 69 95 
Soft Cover from $ 49 95 
Wire Bound from $ 49 95 


All our prices include gst and postage Australia wide, 
plus we also post to New Zealand and the United Kingdom 
at no extra charge. No hidden extras. 

0 stellarphotobooks.com.au 




Apple Qk 
problems? 

apple computer & ipod service specialists j 

The Mac Doctors 

449 Ipswich Rd Annerley Brisbane Ph: (07) 3848 9438 
459 Flinders St West Townsville City Ph: (07) 4724 5889 


CD & DVD 

DUPLICATION 




BUSINESS CARD AND MINI CDs 

IN HOUSE MULTIMEDIA, DESIGN, 
PRINTING & PACKAGING 
DVD AUTHORING 
ANY QUANTITY 


MultipliCD 

CD duplicationIservices 



689 Malvern Rd Toorak, Vic 3142 
mac@duplication.com.au 
PH: (03) 9827 6588 


Data Detect 

MAC Hard Drive Data Recovery Specialists 


^ Australia's Premier Data Recovery Company 
v' Hard disk recovery (internal HDD and USB) 
v Free diagnostic evaluation and quotation 
s Your data back or NO CHARGE - GUARANTEED 
v Nation wide free return postage 
v Quickest turn around time 
s Class 100 certified CLEAN environment 
s Emergency services 
s RAID recovery experts 


www.datadetect.com.au 

Tel: 02-9929-4822 

24/7 hour Emergency service: 02-9460-3864 
Email: info@datadetect.com.au 


next byte 


Do you want to join the world's 
largest Apple reseller? 

We have a variety of opportunities available 
so if you love Macs as much as we do send 
you resume to hr@nextbyte.com.au 


Apple Service 4 


iPod Repairs 

/ Authorised Service Provider / 

/ Workshop or On-Site service 

FREE ASSESSMENT 

A small postage fee is applicable if the faulty iPod is to be 
returned after assessment 

/ Very competitive rates 

/ 

Warranty & non-warranty iPods 

✓ Fast turn-around on all work 

Average 3 business days for workshop repairs 

/ 

6-month warranty on parts 

1 year on batteries. Terms and Conditions apply 

/ Service contracts available 

/ 

Well established company 

We have been doing non-warranty iPod repairs since 2005 

Phone 1300 796 887 • 

www.synergeticaustralia.com 
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On Mac 

“Designing solutions to suit your needs” 


Authorised Reseller 



Quality peripherals for your notebook, desktop and iPod. 

Proudly distributed by Try and Byte. 

To view the full range of products, please visit our website. 


www.tryandbyte.com.au 

D VT C Unit 17,2a Herbert St, St Leonards NSW 2065 


T D V D VT C Unit 1 '<Herbert St, 

IKY DY I L. Tel(02)99065227- 


Fax (02) 9906 5605 


■ Apple Mac Sales, Service & System Administration Specialists 
1 Supporting Small Business Applications 
1 Mac/PC Integration & Network Design 
1 Technical & Document Writing 
1 On-Site & A/H Service 


m: 0412 257 922 

e: td@focusonmac.com.au 
w: www.focusonmac.com.au 
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Servicing Melbourne - All Areas 

































Alex Kidman 
is waiting 
patiently for 
Oscar the Grouch 
to pop out of the 
Trash can. 


Memory ain't what it used to be 


A pple’s a funny company. 

Not necessarily funny in the 
hah-hah sense, although I 
am reliably informed that Steve Jobs 
has mandated that at every Friday 
afternoon strategy meeting, he opens 
by running around the corporate 
boardroom naked, tickling people 
with a feather*. 

Right, my work here is done. You 
just try to go to sleep tonight with that 
image percolating through your mind. 
(Alex reaches over his desk and ticks 
“Perform an act of unnecessary evil” 
off his To-Do list.) 

Anyway, Apple. A funny company, 
but more to do with some of the deci¬ 
sions that it makes from time to time 
than any inner compulsion to throw 
cream pies or have an army of iPods 
climbing out of a tiny car. Which is a 
pity in and of itself — imagine how 
much more enticing your MacBook 
Pro would be if the iSight camera 
randomly let out a spurt of soda water 
each time you engaged it? 

Now, there’s plenty of stuff that I 
could talk about in this context in terms 
of curious decisions. I’m still totally be¬ 
wildered, for example, as to why Apple, 
persists with letting the design depart¬ 
ment rule the roost when it comes to 
peripherals. Yes, that way does lead 
to stuff that looks nice — like, say. 
the Mighty Mouse. But it also leads to 
stuff that, at the end of the day, is just 
a massive pain to actually use — like, 
say, the Mighty Mouse. 




IS 



HoiUnks 

tinyurl.com/NakedSteveJobs 

At your own risk 


Then there’s the wacky decision to 
allow HD movie downloads only to 
Apple TV users. On the one hand, 
it shows off the Apple TV nicely. On 
the other, it does rather bite anyone 
who invested in a nice HD-capable 
Cinema Display fairly brutally. Simple 
economics would suggest that limiting 
your market artificially only limits the 
amount of money you could make, 
and I was of the strange impression 
that (leaving aside a rather unfortu¬ 
nate period in the 1990s), Apple was 
rather fond of making money. 

Now, admittedly, there are funny 
decisions that Apple makes that 
do make the company money, and 
lots of it. Memory is the one that’s 
percolated to the top of my mind 
(although clearly Naked Steve’s still 
in there somewhere, just to keep you 
shuddering). There’s two funny things 
that Apple does with its memory that I 
reckon do it no favours at all. 

The first is undersupplying it in new 
models. I will admit that this is an area 
that the company has improved in 
recent times, as you now can’t buy a 


MacBook Pro with less than 2GB, and 
models such as the Air have been 
2GB-only from birth. 

Look at other lines, such as the Mac¬ 
Book, iMac and the surely-it-must-be- 
killed-or-upgraded-soon Mac mini, and 
the story isn’t so rosy with only 1GB on 
board. The problem here is that 1GB 
will run OS X — but it won’t show it off 
terribly well. I think it’s fair to suggest 
that a lot of first-time Mac users will 
plump for one of Apple’s entry level 
models. That means 1GB — and it 
also means that their experience will be 
less exciting than it really ought to be. 

Memory these days is rather inex¬ 
pensive, but here again Apple has a 
funny idea — it charges for memory 
like it’s the mid-1990s. Bumping up 
the entry level MacBook to a tasty 
4GB? That’ll cost you a third of the 
price of the unit again, just for RAM. 
Now, if Apple advertised that its 
memory was, say, hand-rolled on 
the thighs of dusky island maidens, 
it might have a decent (albeit rather 
sexist) pricing argument on its hands. 
And more than a few dusky island 
maidens with badly cut thighs. 

I guess it probably does make the 
third-party memory manufacturers 
very happy, as there’s a thriving mar¬ 
ket there — but it doesn’t make any 
extra money for Cupertino. Does that 
mean that the final laugh is on Apple? 

* Alex would like to point out that he's making 
up all the business about Naked Steve Jobs, 
just in case Apple's army of sabre-toothed 
lawyers are reading this. Although it is 
interesting to note that a Google search for 
"Naked Steve Jobs" returns more than 250 
results. Alex wasn't quite brave enough to do 
an image search. ^ 



mstansnai hot pizza 

HOTTER THAN YOUR MAI 




guarantee hot piz 


Order online today at www.pizzahut.com.au 















Look Good, Sound Better 

rHE PLANTRONICS DISCOVERY* 925 BLUETOOTH* 

EARPIECE BLENDS AN ELEGANTLY SIMPLE VFRAME" DESIGN WITH CRISP SOUND QUALITY, LIGHTWEIGHT 
ZOMFORT AND CONVENIENT STORAGE IN AN INNOVATIVE CHARGING CASE. 



AVAILABLE FROM SELECTED VODAFONE STORES IN EXCLUSIVE ALCHEMY GOLD 



• PLANTRONICS 

SOUND INNOVATION* 


FOR MORE INFORMATION 
VISIT OUR WEBSITE: 


www.plantronics.com.au 
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Quark 


Xperience Design 


The Review from Macworld UK 


The Review from MacUser UK... 

52|SgFvers/on proved to be surprisingly 
compelling 


But the most important Review 
starts here: 


Download the 60 Day Test Drive of 
QuarkXPress 8 a^http://8.quark.com 


or email anz@quark.com requesting a 
QuarkXPress 8 Test Drive Pad^. 


Push creativity to its limits. Xperience Design 


Adventure 

Build on your existing 
expertise — share your print 
content across media with 
built-in Web and Flash® 
authoring tools. No 
additional purchase or 
coding required! 


Control 

Create stunning text and 
achieve the effects you want 
with designer-driven 
typography 


Excitement 

Work faster and design 
more with fewer clicks using 
the modern, intuitive 
interface of QuarkXPress 8. 


contact us: 

email : anz@quark.com j 
phone : 1800.670.973 















